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Precision Loading of Tank Trucks Profitable Investment 





Quincy Oil Co.’s control center consists of a battery of 12 ticket printing meters, remote controls for pumps, office 
space for carrying out necessary computations and bookkeeping, and a glass-enclosed anteroom for tank truck 


drivers where they receive delivery tickets for signature through counter height wickets 


Precise control of product is em- 
phasized at the plant of the Quincy 
Oil Co. Installation of push-button 
equipment which gives remote control 

all operations at the tank truck 

ading rack already has saved this 
bber several thousands of dollars. 
is not necessary for any of the bulk 
ant personnel to be on duty in actual 
ading area. Intercommunication sys- 
nN permits constant contact with driv- 


during loading operations which 
oceed at the rate of 300 g.p.m. P. 21. 


TBA Section 


Oil company merchandising manager tells what TBA items he thinks 
should be stocked for profitable operation. He favors items necessary 
to keep cars running well, p. 23 . . . Brief items on what TBA manu- 
facturers and marketers are doing, p. 24... A day with a merchandising 
salesman of an oil company, p. 26. 


Fuel Oil Section 


Expansion program of fuel oil jobber enables him to remain com- 
petitive by tripling loading rack speed and bulk storage, p. 30 . . . Some 
eastern distributors are including free parts in oil burner service contracts 
in effort to hold and extend business, p. 32. 


















































START where the motorist meets you 


- - - at the island, is where impressions are made. 
3 Erie ‘‘Nu-Lo’s’’ on your island will invite more 
customers into your station than ever before—the 
better service they offer will keep them coming back 


again and again. 


Those smart looking 5 footers with the l-o-n-g 
reach are the finest gasoline pumps that we have 
built in a quarter-century and remember we were 
first to build electric powered gasoline pumps for 
service stations. Write today for the facts on Erie 
748-10 the quality pump that pays off in longer, 


quieter and more economical performance. 


ERIE METER SYSTEMS, INC. 


Main Office and Plant, Erie, Pa., U.S. A. 
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iperative tests, made possible by 
s close relations with automotive 
nies and operators of commercial 
have provided information on 
than 60,800,000 miles of road op- 
tion. Commercial fleet testing is the 
tep in Ethyl’s extensive research 
im aimed at developing the best 
nock fluids for the oil industry. 


Refiners benefit two ways 


lition to contributing to continu- 

iproved antiknock fluids, Ethyl’s 
ly controlled fleet programs pro- 
iners two major benefits: 
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1. Basic information on the perform- 
ance of different types of gasolines 
and oils operating under a wide range 
of service conditions... 


thus refiners often find it possible 
to reduce the amount of expensive 
fleet research necessary to obtain 
similar basic data. 


2. A fund of information on improved 
maintenance practices which often 
point the way to more satisfactory 
use of petroleum products. 


Although the Laboratories each year 
conduct thousands of hours of research 
on single-cylinder engines, on full-scale 


engines connected to dynamometers, 
} 


ind on Ethyl-owned fleets of passenger 


cars and trucks at Detroit and San 
Bernardino, they have never been satis- 


fied to accept the results of any one of 


these steps as the final answer in the de- 


velopment of “Ethyl” antiknock com- 
pounds. 


How Ethy! fleet research 

is conducted 
Ethyl commercial fleet tests are planned 
to be representative of the types and 
makes of vehicles in production, the va- 
riety of loading and operating schedules 
normally employed, and the weather 
and topographical conditions encoun- 
tered in service in different parts of the 
country. Comprehensive control of each 
cooperative program is the responsibil 
ity of an experienced Ethyl engineer. 
He works out the details of the test 
with the management of the fleet and 
makes certain that procedures and con- 
trols provide reliable data .. . without 
introducing changes in the operation 
which would destroy the usefulness of 
the fleet as an index of commercial 
operation. 


Since 1923—continuous research to provide better antiknock service 


ETHYL CORPORATION 


RES EAR CH 


Detroit, Michigan, 1600 West Eiaht Mile Road 


LABORATOR I! 


ES 


San Bernardino, California, 2600 Cajon Road 





AMAZING WAX SEAL 
REVOLUTIONIZES 
AR POLISHING ! 
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months from now! 
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WAX SEAL with super-refined Carnauba 
glazes, seals and protects car surfaces for months! 


I WAX SEAL sg 


a ft have ever used before. Only with WAX SEAL 
_ METAL 


king new 
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aad This ach WAX SEAL sob cheaper than a car wash' 


face he when mee 
— MONEY BACK CUARANTEE. Follow directions on é 
the container If WAX SEAL doesn’t save you 
hours of work 
lish you just send proof of pur- 
» Karseal Corporation, 1156 N. Highland 
Avenue. Hollywood 38, California 
full purchase price will be refunded 


WAX CFAL a friend to the finish 


EXTRA PROFITS FOR YOUR STATIONS... 
NO EXTRA SALES EFFORT! 


Paint WORN DOWN 


—~ wETAL EXPOSED if it ism't by far the best auto 


ever used 
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NATIONAL 


Miracle WAX SEAL 


Gives You These 10 
: ( . Guaranteed Advantages 
1. 


Cleans, polishes, waxes, seals in 
one easy operation. 


No need to wash car first. 


No hard work...just rub on, wipe 
off. 


. Gives long lasting protection. 
. Safe on every finish...no harsh 


abrasive or acid action. 


. You can polish small areas at a 


time without unsightly smears. 


. Hard, dry, oll-free finish will not 


rain spot or attract dust. 


. Economical...costs less than a 


car wash...four complete jobs 
in every pint. 


. Brings out the original color. 


. Protects any painted, waxed or 


enameled surface. 


4 COMPLETE JOBS 
FOR ONLY 5465 


IN BOTTLE OR CAN 
AT YOUR SERVICE STATION 
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AUGUST 
Society of Automotive Engineers, National 
West Coast meeting, Multnomah Hotel, 
Portland, Oregon, Aug. 15-17. 
Florida Independent Petroleum Marketers 
Assn., summer meeting, Sheraton Plaza Ho- 
tel. Daytona Beach, Fla., August 19. 
Kentucky Petroleum Marketers Assn., fall out- 
ing and golf tournament, Lexington Country NE S S 13 
Club, Lexington, Kentucky, Aug. 24-25. Ww 
Tennessee Liquefied Petroleum Gas Assn., An- ECTION ° ° sd e ° ° a . " i 
drew Jackson Hotel, Nashville, Tenn., Aug. 
20 
SEPTEMBER 
Interstate Oil Compact C ission, quarterly FEATURE INDEX 
meeting, Stanley Hotel, Estes Park, Colo., 
Sept. 1-3. . . 1 is 
Sesth Carolina Oil Jobbers Assn., fall meet- PRODUCT LOSS REDUCTION—Remote control of tank truck load 
ing, Royal Palms Hotel, Carolina Beach, ; : ® to save sev 
N'C., Sept. 6-7. ing equipment has enabled one Independent jobber to save 7 
Second Annual Liquefied Petroleum Gas Assn.- eral thousand dollars by virtually eliminating product loss at the 
Eastern LP-Gas Service School, University ‘ 21 
of Pittsburgh, Pittsburgh, Pa., Sept. 7-9. truck rack 
North American Gasoline Tax Conference, 
Tahoe Tavern, Lake Tahoe, Calif., Sept 
7-10 TBA SECTION—Whcot TBA items to stock for profitable operation 
Michigan Petroleum Agsn., Grand Hotel, Mack- : 23. Brief 
inac Island, Michigan, Sept. 5-10 are told by an oil company merchandising manager, p. J. Drie! 
New York Oil Heating Assn., Hotel Statler, ; k oa era Aning 4 
New York, N. ¥., Sept. 12 items on what TBA manufacturers and marketers cre doing, p. 44 
National Truck Tank & Trailer Tank Insti- A day with a merchandising salesman of an oil company, p. 26 23 
tute, Wentworth-By-The-Sea, Portsmouth, 
New Hampshire, Sept. 12-13 
Society of Automotive Engineers, National 4 snail Ik etorace 
Tractor Meeting, Hotel Schroeder, Milwau- FUEL OIL—Tripling of loading rack speed and bulk rag 
kee, Wis., Sept. 13-15. helping one fuel oil marketer maintain his competitive position 
National Congress of Petroleum Retailers, _e : — F ‘ . mi} 
Inc., annual convention, Atlanta Municipal p. 30. Some eastern distributors are including Iree parts in ol 
Auditorium, Atlanta, Georgia, Sept. 13-15. . a ‘“t a a ma hueines 
National Petroleum Assn., Hotel Traymore, burner service contracts in effort to hold and extend Dusin 
Atlantic City, New Jersey, Sept. 14-16. p. 32 30 
American Petroleum Institute Lubrication : 
Committee, Division of Marketing, The 
Traymore, Atlantic City, N. J., Sept. 14-15 
Liquefied Petroleum Gas Assn., North Eastern 
| District, Hotel Statler, New York, N. Y DEPARTMENTS 
Sept. 15-16 
National Butane-Propane Assn., Jefferson Ho- 1 
tel, St. Louis, Missouri, Sept. 19-20 About Oil People 51 
American Association of Oilwell Drilling Con- , —— 
; tractors, ninth annual meeting, Dallas, Tex Advertisers’ Index 56 
Sept 19-21. f N : 
Philadelphia Oil Trade Assn., annual golf Ahead of the New: 5 
match and dinner, LuLu Temple Golf Club : mn 
Philadelphia, Pa., Sept. 20 Atlantic Coast Comment 9 
Ohio Petroleum Marketers Assn., fall con- Editorial 19 
ference and golf tournament, Hotel Allerton, a1toria 
Cleveland, Ohio, Sept. 21-22 } “ an 
J Mid-Continent Oi) and Gas Assn., 27th annual Fuel Oil Section 30 
‘onvention, Louisiana - Arkansas. division Marl] = 35 
Roosevelt Hotel, New Orleans, La., Sept 1aOrKeis 
ya Minwrac? mment 
Colorade Liquefied Petroleum Gas Assn., fall Midwest Comment 7 
or tion, Shirley Savoy Hotel, Denver Dil Prices 40 
Col Sept. 25-27 Vu rices 
Independent Oil Compounders Assn., 2nd an- a ae ee ll 
nual meeting, Hotel Sherman, Chicago, II1., racic Woda VLommen! 
Sept 26-27 ~, dine 46 
Alabania Petroleum Jobbers Assn., annual Statistic 
meet ig, Whitley Hotel, Montgomery, Ala- ae 
bama Sept. 26-27 ; TBA Section 23 
OCTOBER Washinaton Comment 7 
Americon Society of Mechanical Engineers, Washington . ‘ 
Petr im Division Conference Oklahoma 
Bilt e Hotel, Oklahoma City, Okla., Oct 
Nation Defense Transportation Association, PUBLICATION OFFICE: 1213 West 3rd Street, Cleveland 13, Ohio, CHerry 7672 
. \nnual Convention, Atlanta-Biltmore Cable Address: ‘“‘PLATTOIL, Clevelandohio’’. Cable inquiries are answered by mail 
-- te tlanta, Georgia, Oct. 3-5 unless sufficient funds in United States money are advanced for cabled reply. 
ation Lubricating Grease Institute, Hotel NEWS BUREAUS 
at t. New Orleans, La Oct. 3-5 
Califor + Natural Gasoline Assn., 24th annual New York COlumbus 5-1695 Chicago HArrison 7-590] 
a eting, Ambassador Hotel, Los An- 50 West 50th St., New York 20 59 East Van Buren St., Chicago 5 
Bee ilif Oct. 7 . 
Penn . ~te . tii peeniataien Washington NAtional 3477 Tulsa 3-7132 
a — Pe ee gy A mega seatoré 1046 National Press Bldg., Washington 4 901 World Bldg., Tulsa 3 
Spr Pa., Oct. 9-11 Houston ATwood 8-0413 
Kentue) Liquefied Petroleum Gas Assn., 320 First National Bank Bldg., Houston 2 
1 
or Hotel, Louisville, Kentucky, Oct Editors of National Petroleum News accept no responsibility for unsolicited manuscripts 
Texas (| Jobbers Assn.. Fort Worth. Texas Subscription rate $5 per year in United States, Mexico and Pan-American Countries; 
Oct rl $6.50 in Canada and Foreign Countries. Current copies 20 cents, except special issues; 
Texas i-Continent Oil & Gas Assn., Rice back copies more than two months old 30 cents per copy. Trade Mark Registered U. S 
Hote uston. Tex.. Oct. 13-14 Patent Office. Copyright 1949 by the National Petroleum Publishing Company. Entered 
Indiana ndependent Petroleum Assn., Ine., as second class matter January 17 1910 at Cleveland, Ohio, post office under act of 
Sever fotel, Indianapolis, Ind., Oct. 13-14 March 3, 1879, by the National Petroleum Publishing Company 
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fea 17 ‘Gei/ee- General Electric 


Resins, varnishes, shellacs 

and other liquids play an im- 

portant part in the manufacture 

of many General Electric products. 

The quality of these liquids must be 

high. And to make sure that shipments 

can be made with security from tampering 
Tri-Sure Closures* are used. 


Many firms in the first rank of American industry 
have used Tri-Sure protection since the inception 
of the Tri-Sure Closure in 1932. And during those 
17 years, hundreds of shipments of G-E chemicals 
have attested the efficiency of the Tri-Sure fange, 
plug and seal. 


Play Safe by Specifying a 


has used 


Tri-Sure Closures 


in shipping 

/ RESINS 

/ VARNISH 

/ SHELLAC 

/ FORMEX ENAMEL 
/GLYPTAL SOLUTION 
/ HEAVY PAINT 


Leading manufacturers of 

products shipped in drums 

will not accept a substitute for 

Tri-Sure Closures*—because their 

experience has proved that there is n 

substitute for 100% security from leakage, 

seepage, tampering and contamination. You can 

give your shipments that kind of security — and 
give your product complete protection — by 
always specifying ‘‘Tri-Sure Closures’? when yot 

order drums. 

* The “Tri-Sure’’ Trademark is a mark of reliability back« 
by 27 years serving industry. It tells your customers th 


genuine Tri-Sure flanges (inserted with genuine Tri-Su 
dies), plugs and seals have been used. 


@ On Every Drum Orcer 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


TRI-SURE PRODUCTS LIMITED, ST. CATHARINES, ONTARIO, CANADA 


NATIONAL PETROLEUM NEWS 












er 


i. Y. 


JEWS 



















BEF COOKING?—The meagerness of the flow of 
heating oil to jobber and distributor storage has 
some public relations-minded men in the major oil 
companies shaking their heads this way: It could 
ver) well happen that the supply situation next De- 
cember will require an increase in refinery yields of 
middle distillates. What refiner is going to step up 
those yields unless he gets a price for distillates that 
makes it economically sensible for him to cut back his 
gasoline yields? And, if he gets that price, isn’t the 
public going to exclaim, “That’s right, do just like 
you did on gasoline—wait until we get into the season 
for the stuff and raise the price!” 














ROAD STUDY SEEN—Chairman Chavez (D., N. 
Mex.) of Senate Public Works Committee is consider- 
ing introducing legislation to carry out recommenda- 
tions of President Truman that Congress study pro- 
posals of highway experts to launch an $11 billion 20- 
year program to improve the nation’s highways. In 
the House, Rep. Whittington (D., Miss.), head of the 
lower body’s Public Works Committee, probably will 
offer a similar bill. Mr. Whittington expects that his 
bill will offer a higher federal contribution than 50° 
which U. S. has been contributing in past years. 






NEW OIL FOR FORDS—Within the next month a 
new company, Preferred Lubricants, Inc., chartered 
in Kansas City, is expected to make known detailed 
plans for marketing to Ford automobile and tractor 
lealers throughout the country motor oils bearing 
Fordlene’” brand name. While product is designed 
speciically for use in Ford motors, it may be used in 
ther cars. Ford Motor Co. reportedly has no direct 
‘we-uj, with the new corporation, but some of nation’s 
irgest Ford dealers are said to have a financial in- 
in it. 


EQU. L EFFORT— Although the budget of the Oil 
indus ry Information Committee suffered a reduction 
‘or 1‘ '9 as compared with 1948 expenditures, indica- 
tons re that the $1,500,000 figure adopted for this 
far ll be carried over into 1950. Final determina- 
ton v ll not be made, however, until the API board 
tors meets in November in Chicago. 
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HANDS OFF ?—-The Treasury Department reportedly 
is checking on co-operatives more closely these days 
to see if they have been straying from the letter of 
their by-laws and to see if they still should be given 
tax exemptions. Co-op leaders say they welcome such 
treatment, with the thought in mind that their over- 
all position might be strengthened if the wayward 


members are made to toe the line. Meantime, the 
Treasury Department is continuing its studies on the 
growth and economics of co-ops, but it appears un- 
likely at this time that any recommendations for 
changes in the tax structure will be forthcoming un- 
less there is a strong demand by a congressional in- 
vestigating committee. 





STEELMAN STUDIES TANKERS—tThe Navy and 
the U. S. Maritime Commission have dumped into the 
lap of Dr. John Steelman, assistant to President Tru- 
man, their argument over whether the Navy should 
continue to operate under general agency arrange- 
ments some 57 large tankers owned by the USMC. 
The latter wants the ships withdrawn and laid up as 
a shot-in-the-arm to the sagging tanker industry. 
The Navy, however, wants to keep the ships under 
its own wing. If the USMC can’t get the Navy to give 
up all 57 ships, it is said the USMC wants Dr. Steel- 
man to order at least 31 of them to be returned to 
the commission. 


STEADY GALLONAGE—In most areas where indus- 
trial curtailment has been especially severe the flour- 
ishing tourist trade is keeping the gasoline gallonage 
equal to or better than last year. But it has not pre- 
vented further deterioration in credit card collections. 


TBA TWIST—A reminder of the recent shortages of 
needed TBA goods can be seen in the diligent efforts 
TBA merchandisers have had to expend in order to 
keep their outlets supplied with those plastic wind 
deflectors which have proved so popular as a ventila- 
tion aid. In many areas recurrent waves of extreme- 
ly hot weather coupled with a new high tide of driv- 
ing created a sudden boom for this newcomer to the 
TBA field. They have become such a scarce item 
that service stations are using them to draw gasoline 
business. 
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POSITIVE DISPLACEMENT: Accurate principle of measure- 
ment measures every bit of oil—the oil can't pass through a 
Red Seal without moving the oscillating piston. 


ONE MOVING PART: The piston is the only moving part in 
the measuring chamber. No valves, crankshafts, piston rings or 
leathers to wear or deteriorate. 


CAPILLARY SEAL: Extremely thin film of liquid between piston 
and chamber gives positive, non-wearing seal. The most de- 
pendable type, it is available only in meters made with utmost 
precision and Red Seal has it! 


NO DISTORTION: Measuring chamber is completely enclosed 
by liquid at line pressure—protecting against distortion—thus 
making meter accuracy independent of operating pressure. 


EASY, POSITIVE CALIBRATION: Red Seal change gear shifter 
permits sensitive, quick calibration. Once set and sealed, cali- 
bration cannot vary, won't drift out of adjustment. 


UNIT REPLACEMENT PLAN: Exclusive—permits you to keep 
Red Seal Meters always on es ea aihahidene in NEPTUNE METER COMP NY 
simply exchange old basic elements for guaranteed factory- 


rebuilt units—without even taking the meter casing from the line! 50 WEST 5OTH STREET 


NATION-WIDE REPAIR, TESTING: Factory-trained men are 

standing by with repair and testing equipment and adequate NEW Y ORK 20 N. Y. 
parts inventories all over the nation to help you achieve and ’ 

maintain the utmost in metering accuracy—with RED SEAL 


Petroleum Meters. Branch Offices 


ATLANTA * BOSTON * CHICAGO * DA 
DENVER * LOS ANGELES + LOUISV'+ 
No. KANSAS CITY, MO. * PHILADELPHIA * PORTLAND ‘| 
SAN FRANCISCO * Canadian Factory, LONG BRANCH 


Ask your nearest Neptune Office or Neptune petroleum equipment 
jobber for more facts on metering accuracy, 


& NATIONAL PETROLEU) 
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A next - door 
neighbor of 
NPN’s in the Na- 
tional Press 
Building in Washington says he no 
longer sees anything “exorbitant” 
about U. S. gasoline prices. He is 
Harry Wohl, capital correspondent for 
the St. Louis Star-Times, who speaks 
with a lot of experience in buying 
gasoline in the past few weeks. 


Mr. Wohl is just back from a 
whirlwind auto trip to Alaska, trav- 
elling 11,200 miles and buying some- 
thing like 735 gals. of gasoline in 23 
days. During this trip he discovered 
for the first time something the oil 
industry and oil press have known 
right along—that it costs a lot of 
money to move oil products onto the 
Alaska highway and into the interior 
of Alaska. 

He pays 24.5c and 26.5c per gal. 
(including 5.5c tax) for regular and 
premium grades, respectively, at his 
neighborhood station in nearby Mary- 
land, but on the jaunt northward the 
newspaper correspondent shelled out 
as much as 67.5c per imperial gal. 
along the Alaska Highway (formerly 
the Alean Road). 

On the Alaska Highway, the 1,523- 
mile road from Dawson Creek, Brit- 
ish Columbia, to Fairbanks, Alaska, 
built by the U. S. during the war and 
subsequently turned over for the most 
part to the Canadian government, 
Mr. Wohl found a total of about 50 
Service stations, with 87 miles as the 
longest distance between any two of 
then Most of the stations, he said, 
had only two pumps—one for pre- 
miun: grade gasoline and the other 
lor Diesel fuel. Formerly, he was 
told, motorists in emergencies could 
obtain fuel at somewhat lower prices 
from Canadian government mainte- 
nhanc. crews, but with increased trav- 
‘lon the road, the government camps 
ger provide services of any kind 
to tourists. 

Fo: grease jobs, the St. Louis news- 
Pape’ man paid $1.50 on the Alaska 
High ay and” 3. in Alaska. Lube 
oils s ld from 45c per quart in Alaska 
and or an average of 60c on the 
1221 nile Canadian stretch of the 
tigh\ iy. Tire prices were almost 
‘oub- the average in the U. S. and 


Mr. Harbour 


tech ical work ranged from $3 to 
‘4.50 >.er hour. 

De: ite the high gasoline prices, 
Mr hl said all service station op- 
frat were very helpful. The op- 
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WASHINGTON-—By Daniel L. Harbour 


Trip to Alaska Convinces 


Newsman U. S. ‘Gas’ Cheap 


erators thought nothing of getting 
up in the middie of the night to serve 
passing motorists and, most impor- 
tant, their road directions and general 
advice was most reliable. 


The trip led Mr. Wohl to Circle, 
Alaska, just south of the Arctic 
Circle and as far north as you can 
travel by car on the North American 
Continent. And at Circle, once a 
booming mining town but now a de- 
caying ghost village, there sat a 
gasoline pump ready for business. 


Greatest hazard on the trip, said 
the newspaperman, was the uncrushed 
gravel on the Alaska Highway, al- 
though it was generally in better con- 
dition than the approach road north- 
west from Central Alberta to Daw- 
son Creek. Mr. Wohl advised motor- 
ists with a yen to drive to Alaska to 
be sure and take along three or four 
extra tires. The gravel on the Alaska 
highway tends to knife-like edges and 
plays havoc with tires if they strike 
it at certain angles. Also, flying stones 
present a constant danger to gaso- 
line tanks and an extra-gallon jerry 
can of gasoline is good insurance. 

Mr. Wohl got 15.35 miles per gal. 
out of his 1946 car, more than he 


Interpreting the Oil News 





had expected over the rough roads he 
had to travel, but, nevertheless, he 
wishes he could have taken along a 
trailer full of gasoline at U. S. prices. 


* + * 


WHAT NEXT? Stretching their 
elastic inventive claims to the limit, 
the Russians now are boasting that 
they, and they alone, are responsible 
for the development of synthetic 
rubber. The Soviets, with straight 
faces, assert a Russian scientist pro- 
duced the first synthetic rubber in 
1909. Over a period of months, they 
have said they invented the airplane, 
the telephone, the electric light, the 
radio transmitter and various other 
important items. Any day now, 
they'll probably claim credit for in- 
venting babies, a contention which 
would have as much basis as the 
synthetic rubber yarn. 


* * * 


ACQUIRED LANDS A group of 
Midwestern Independent producers 
are writing their congressmen and 
asking that they oppose a House Bill, 
H. R. 1265, which wou!d require the 
Agriculture Department to make min- 
eral leases via competitive bidding on 
federally-acquired lands. These pro- 
ducers contend that if Agriculture is 
ordered to lease the lands by com- 
petitive bidding, they will be placed 
at a disadvantage because the big 
companies will outbid them. The 
bill is pending before the House 
Public Lands Committee and hear- 
ings are slated to get under way with- 
in the next couple of weeks. 





Even a casual, 
disinterested ob- 
server motoring 
through Wiscon- 
sin and Minnesota would be struck 
by the obvious magnitude and af- 
fluence of the various co-operatives, 
including large oil co-op associations 
which are operating in virtually 
every city, town and hamlet. 

To one who is vitally interested in 
the way co-ops have been able to 
expand on tax free capital, the pic- 
ture served as a graphic warning 
that Independent businessmen must 
fight even harder for tax equality in 
the future or face the unhappy pros- 
pect of heine gobbled up eventually 
by the co-ops. 





Mr. Castle 





MIDWEST—By Leonard Castle 


NPN Writer Sees at First 
Hand How Co-ops Flourish 


A typical example of a co-op town, 
observed on our recent drive through 
Wisconsin and Minnesota was Pine 
City, Minn,, with a population of 
1,700. In addition to a steadily ex- 
panding oil business, the co-ops also 
operate a large creamery, an electric 
power company and a grocery. They 
sell farm machinery and paint and 
will even contract to paint your 
houce. 

The Pine City Co-operative Oil 
Assn. operates a service station on 
the town’s main street and two tank 
trucks forsxthe farm trade. Last 
year it sold 518,271 gals. of products, 
including 359,196 gals. of gasoline, 
118,621 gals. of fuel oil and 40,454 
gals. of tractor fuel. Its gallonage 
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Compare Super Pyro with any other anti-freeze 
in its price range! 

1. The anti-freeze Pro system of a car’s engine! 

tection of Super Pyro is 

33147%more effective than 

that of most other types! 


3. Super Pyro—due to an 
exclusive U. S, I. ingredi- 
ent—is longer-lasting! 

2. Super Pyro protects 

not just one © but 4. Super Pyro has 4 new 


all 7 metals in the cooling freedom from odor! 


Super- 


That’s you—if you order your supply of 

this Super Product now! Yes, there will be 

more Super Pyro—but still not enough to 

satisfy the demand for this super-popular 
So play it Super-Safe—order 

your Super Pyro now! C 

JOBBER TODAY! 


| 


\e super 


This Super Product deserves & super pro- 
motion .-- and it’s all set. Super posters 
will sell Super Pyro to over 41,300 ,000 
peop! lor ads in Look, Collier’s 
and the 5 Evening Post will sell 
Super Pyro to over 130,446,000 readers! 
Super newspaper ads every week will sell 
Super Pyro 149,908,712 times! That’s © 
Super Power! And that’s what’s going to | 
send people right into your station for § 
Super-Safe Super Pyro! 


SuperPyro 


The longer-lasting anti-freeze! 


U.S 
. INDUSTRIAL CHEMICALS, INC 
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1947 was 470,918 and in 1946, 
$> 1,390. 
* * * 


\nother typical co-op area is the 

rth-central Wisconsin _ section 
a: ound Tomahawk, Merrill and Wau- 
seu, all of which are served by clean 
and modern co-op service stations 
and tank trucks. Gallonage figures 
for the Wausau co-op tell a startling 
story of constant growth. Last year 
the co-op sold 972,814 gals. of prod- 
ucts aS compared with 538,000 in 
1944. This is the rate of growth 
since 1944: 1945, 629,000 gals.; 1946, 
500,000 gals.; 1947, 837,500 gals.; 
1948, 972,814. The co-op’s filling 
station in Wausau is one of the 
largest in town, being equipped with 
six pumps and three lubricating bays. 
It operates several tank trucks for 
the farm trade. 

Merrill and Tomahawk, towns of 
8,700 and 3,400 population, respec- 
tively, are served by the Associated 
Co-operative Services. Last year 
this co-op marketed 549,557 gals. of 
products in Merrill, as compared with 
525,000 the year before. At Toma- 
hawk, the co-op marketed only 32,- 
500 gals. of products in 1947, first 
year it operated there. 3ut last 
vear the gallonage at Tomahawk 
amounted to 139,819 gals., more than 
a four-fold increase in one year. 

One Independent jobber with whom 
we talked in Wausau reported that 
within the past year he had taken 
12 to 15 good farm accounts away 
from the co-op “on a quality basis”’ 
and suggested this might be one 
ground on which the co-ops could be 
fought. 

These farmers who stopped buy- 
ing from the co-op said they did it 
because the gasoline they were get- 
ting from the co-op didn’t start 
as well during cold weather as our 
stuff,” he said. 

\. G. Anderson of the Wausau Oil 
Co., another Independent jobber, de- 
scribed the co-op competition in the 
area as “‘very unfair’ and said that 
the co-ops and their tax advantages 
are “politically inspired.”’ He saw in 
the co-ops a threat to American in- 
ition because the co-ops pit 

class against another and I 
don’t know why, in a democracy, 
one class of citizens should have an 
advantage over another.” 

* * * 

LaCrosse, Wis., we called at 
new union-sponsored petroleum 
®-.p Which opened last April. (See 
NI, May 11, p. 11.) William C. 
Ho ver, manager of the co-op, re- 
d that gallonage is running a 
more than 40,000 per month, 
as ) mpared with 50,000 in April, the 
firs month of operation. According 
® ‘ficial figures of the Wisconsin 
mo' r fuel tax division, the station 
33.205 gals. in May. 

Hoover said that gasoline and 
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fuel oil gallonages are not increas- 
ing as rapidly as originally hoped 
because “money isn’t coming in as 
rapidly as expected.” He explained 
that several of the city’s large indus- 
trial plants laid off a number of 
workers during June and this caused 
gallonage to drop off. Membership 
of the co-op has increased by 100 
since May, however, and now totals 
1,080 and the co-op was able to pur- 
chase a La Crosse coal yard, former- 
ly the Manson Coal Co., early this 
month. Membership goal for the 
year is 1,250 and “we'll make that,” 
he said. The co-op wants 2,500 
members by 1952 and expects that 
several hundred of them will be 
farmer members. Mr. Hoover said 
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the co-op will start delivering fuel 
oil to farm consumers this winter 
and plans to start operating tank 
trucks with gasoline and tractor fuel 
in the farm areas next spring. 


* + * 


The Wisconsin Petroleum Assn. 
expects to be the first trade associa- 
tion in the state to take advantage of 
a new law enacted by the recent leg- 
islature permitting business associa- 
tions to take out group life insurance 
for their members and employes. A 
committee headed by Everett Yerly 
of the Citizens Independent Oil Co., 
La Crosse, is drawing up the neces- 
sary papers and the plan will be of- 
fered for bids within a short time. 





Whatever may 
be the case with 
other elements of 

Mr. Bjorkback the situation dur- 
ing the forthcoming heating season, 
there will be no lack of tankers for 
what is sure to be a record move- 
ment of burning oils. It follows that 
tanker rates are not likely to be 
building up oil costs. 

This is not to say that tanker traf- 
fic may or may not be snarled or 
free-moving. That will depend on 
how much oil will be wanted in 
given periods. Neither is it to say 
what is going to happen to price. 
Price will depend, of course, on many 
factors, some now well hidden. 

This is, however, a look-see at one 
vital segment of the shaping heating 
season picture. 

Right now, say shipping men, 
tankers are running out of their ears, 
more vessels are rising where those 
came from, and you can almost sign 
up a bottom for a catchy song. Their 
estimates show: 

Fully 18% of “American-control- 
led” (U. S. and Panamanian flag) 
tonnage is in lay-up. Laid up un- 
der American and European flags is 
about 10% of the world fleet, which 
totals some 25,000,000 deadweight 
tons. 

Coming off U. S. ways during the 
remainder of this year will be 24 
new tankers to a total of more than 
500,000 d.w. tons. A heavier con- 
struction program is in progress in 
British yards. While the new vessels 
here are being built on charter (have 
work cut out for them), some of 
the European building is on specu- 
lation. 

Besides, more than 30 American- 





ATLANTIC COAST—By Raymond E. Bjorkback 


Tankers Aplenty for Heating 
Oil Shipments in Sight Now 


controlled tankers now under period 
charter are going to be becoming 
available for new assignments during 
September-December. 

Rates for voyage chartering are 
currently 45% to 60° below the 
end-of-the-war U. S. Maritime Com- 
mission rates, still used by the trade 
as basis for fixing chart_rs. As to 
period charters, some owners for the 
last few months have been willing 
to make, and have made, charters 
for periods of a year to 18 months 
at figures 35% below USMC rates. 

Laid-up U. S. flag tonnage totals 
about 1,490,000 d.w. tons, or 16.5% 
of the some 9,000,000 d.w. tons in 
the “home” fleet. All of the Ameri- 
can-controlled bottoms in lay-up add 
up to an estimated 2,235,000 tons. 
European operators reportedly have 
about 160,000 tons on the shelf for 
lack of call. 

This means that all of 2,395,000 
d.w. tons of idle tanker shipping 
could be put into service on short 
notice, should the need arise. In most 
cases a ship can be ready for use, 
with crew aboard, in 48 hours if :t 
is in stand-by lay-up, in 10 days to 
two weeks otherwise. 

Seventeen new tankers to a total 
of 438,278 d.w. tons were launched in 
the U. S. this year up to June 30, 
according to the American Bureau 
of Shipping. The 24 additional bot- 
toms due to come off U. S. ways 
during the remainder of the year 
will add an estimated 534,336 d.w. 
tons, bringing the total new tonnage 
for the year to 972,614. 

And tanker builders’ plans don't 
stop with next Dec. 31. Contracts 
have been made for the construction 
of 25 more tankers in U. S. yards 
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How to speed and simplify 
your oil piping jobs 


SOURCE OF SUPPLY 
RESPONSIBILITY 
STANDARD OF QUALITY 


The answer—in a word—get everything from Crane. For 
Crane is the One Source of Supply that can simplify every 
piping procedure, from design to erection to maintenance. 
One order to Crane covers all piping needs... for bulk 


plants, service stations, tank farms, land or marine terminals. 


One Responsibility for all piping materials—valves, fit- 
tings, pipe and accessories—helps to assure better installa- 
tions, avoids needless delays. No one can give you faster 
service than Crane, through a network of well stocked co- 
operating Branches and Wholesalers backed up by large 
factory stocks, One Standard of Quality in every item from 
the broad Crane line—whether in brass, iron, steel or 
corrosion-resistant alloys—certifies continued, dependable 


iping performance through your entire system. ‘5 Wy 
piping p ance throughout your entire syste ~ es Vid 


— " aa die CENTRAL MANIFOLD on tank farm—an all-Crane equipment 
# NE CO. Ss shige re., Chicag : ; 
RANE CO., 836 S Michigan Ave., ( hicago 5, Il assembly of 26 4-in., 200-lb. W.0.G. double disc iron body 
Branches and Wholesalers Serving All Industrial Areas gate valves, and Crane screwed fittings. 


FOR STORAGE TANKS, Crane 
plies valves, fittings, accessories 
pipe. Shown here, Crane Stance 
Iron Body Wedge Gate Valve 


MANIFOLD IN PIPE LINE station equipped with Crane 125-pound 
iron body gate valves, check valves and flanged fittings. 


. EVERYTHING ™M Ce 
, PLUMBING 


VALVES AND 


FITTINGS HEATING 
PIPE 
FOR EVERY PIPING SYSTEM | 
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1950, and for four more in 1951. 
uunting the 24 yet to be launched 
is year, a total of 1,180,000 d.w. 
ns of tankshipping is scheduled for 
livery in the U. S. through 195i. 
In British yards—building some 
inkers for the Norwegians—2,745,- 
10 d.w. tons of bottoms are sched- 
ed for delivery in the same period. 
Adding U. 8S. and British programs, 
you get a total of 3,925,000 d.w. tons. 
Incidentally, the scheduled 17,180,- 
00 tons of U. S. shipping, to be rep- 
sented by 53 bottoms, will be the 
equivalent of 91 T2 tankers, since 
many will be of the super-tanker 
type. Incidentally, too, a T2 will 
transport an average of 2,000 b/d 
of oil from the Persian Gulf to the 
New York-Philadelphia area over a 
year; 8,000 b/d from the U. S. Gulf 
and Venezuela to the New York- 
Philadelphia area. 

Naturally, some of the new ships 
will displace retiring tonnage, but 
the fact remains that the worid 





tanker fleet is getting appreciably 
bigger, and promises to be ample, to 
say the least, in the next couple of 
years, even with the increased de- 
mand now anticipated. 


The doldrums in which tankship- 
ping now exists are attributed not 
only to the size of the current build- 
ing programs, but also to three other 
factors. Those are last winter’s mild 
weather, the difficulties with respect 
to sterling exchange and_ dollar 
shortages, and decline in shipments 
of Middle East oil. 

In view of the current controversy 
about how much imported oil is 
enough (good) for this country, it 
is interesting to note that Census 
Bureau records show crude to have 
been shipped to the U. S. from the 
Middle East this year at the follow- 
ing rates: 

January, 156,772 b/d; February, 
172,622 b/d; March, 94,369 b/d; April, 
85,245 b/d. 








The Standard 
Oil - Eagle case 
doesn’t end with 
last week’s hear- 
ing, regardless of the decision, 


\ 
Mr. Breese 


Courtroom observers described the 
five-day hearing as the preliminary 
action in what could be protracted 
litigation. If Eagle wins and the 
preliminary injunction is granted, it 
is expected that Standard will seek 
an early trial. Because it would 
have won its point, Eagle would be 
in no hurry to have the case come 
0 trial. Standard, however, regards 
the injunction as harmful, counsel 
told the court. 
the preliminary court order is 
Ived, Eagle will continue its 
fight, a spokesman told NATIONAL 
PETROLEUM NEWS when the hearing 
en 1, 

One of the pertinent points of the 

ction hearing was the discus- 
Si about “paragraph six” of the 
on’ract. It stipulated that the re- 


la must not sell petroleum prod- 
cl. at prices below those at which 
the. are sold in Standard outlets. 
WI Standard waived that para- 
Sra; last year, Eagle sought com- 
pen- ition for alleged damages suf- 
fers While the paragraph was in 


E <le believes that is an instance 
gal price-fixing. Standard con- 
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PACIFIC COAST—By Frank Breese 


Eagle-Standard Return 


Engagements Assured 


tends it is a protective device com- 
mon in many contracts. 
* x * 

Oilmen followed the hearing close- 
ly because the case may have deep 
repercussions in the marketing phase 
of the industry. This is the first 
time the major oil companies have 
been accused publicly of tampering 
with self-service operations. 

That is the nub of the case, ac- 
cording to Eagle. 

The majors have been scrupulous 
in withholding public comment on the 
self-service system of marketing. The 
self-serve operators themselves have 
claimed that the majors adopted an 
attitude of covert opposition but that 
individual officers have been envious 
of the self-serves’ apparent success. 

For practical reasons, the majors 
aren't in a position to become public- 
ly entangled in the self-service con- 
troversy. It is a method of market- 
ing that has won considerable public 
acceptance in the Los Angeles Basin. 
Still, the majors aren’t prepared to 
engage in that practice themselves. 
For one thing, they have huge in- 
vestments in conventional filling sta- 
tions. It is not simple to make a 
straight conversion with a conven- 
tional station because of the distinc- 
tive difference in design. Further, 
if they indicated approval, they would 
be harming their own dealers, many 
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of whom are in bitter competition 
with self-serves. 

Here then, for the first time, an 
active and strong distributor whose 
business is being built through self- 
serve operations issues a significant 
challenge. Not only is Standard, the 
largest integrated oil company in the 
West, accused of warring on self- 
serves, but the seven West Coast 
majors are accused of conspiring to 
put the self-serves out of business. 


* * * 


Eagle has grown into a substantial 
operation. In the latest report is- 
sued by the California Board of 
Equalization, Eagle is rated tenth 
among gasoline distributors in Cali- 
fornia for May. That means that 
after the “big seven,” there are only 
two other companies—Hancock Oil 
and Norwalk Petroleum—distributing 
more gasoline monthly than Eagle. 
That is high standing on a list of 
83 companies. Eagle’s total for May, 
incidentally, was 11,014,150 gals. 
(Standard, 115,815,948). 

Not five years ago, the speculation 
in the trade was that Eagle, riding 
on the crest of war-time prosperity, 
would be an early postwar casualty. 
Instead, Eagle has enlarged its scope 
of operations and became one of the 
leaders in self-service marketing. 

* * * 

Since expiration of its contract with 
Standard, Eagle has had to pay more 
for its gasoline. This is being passed 
on to the consumer by most dealers. 

For example, Shy’s Golden Eagle 
filling station on North Broadway 
in Lincoln Heights had been selling 
regular for 15.9c and premium for 
16.9c per gal. (ex taxes). The prices 
are now 16.9c and 17.9c (ex taxes). 
State and federal taxes total 6c per 
gal. 

* * * 

The California attorney general's 
office signed a stipulation last week 
providing that state revenue from 
tidelands oil will continue to be im- 
pounded in a special fund until Oc- 
tober, 1950. The stipulation extends 
an agreement entered into by the 
California and federal governments 
July 26, 1947, after a Supreme Court 
decision that California does not own 
the 30-mile marginal belt along the 
coast, 

California has filed briefs main- 
taining that the state is entitled to 
all waters lying between off-shore 
islands and the mainland. 

* * * 

The California State Board of 
Equalization reported that the May 
gasoline tax yield was 5.97° greater 
than it was in May, 1948. The Diesel 
tax yield was $361,278 compared to 
$314,627 in May, 1948, reflecting sub- 
stantial increase in Diesel fuel con- 
sumption. At the end of May there 
were 11,249 Diesel-powered vehicles 
in operation compared to 9,784 the 
previous year. 


Leonard E. Ulrope, Esso s 


Vice President, Still Does 
Some Selling Now and Then 


“No, son,” said the garageman in the little town of 
Washington, N. J., “I don’t need your Polarine sign, 
I don’t sell engine oil—just gasoline.” 

“Let me ship you a barrel,’ suggested his youthful 
caller. The lube oil referred to was being offered in 
five-gal. wooden barrels for home use in that year 
before World War I began. 

Before the young man left, he had a Polarine order— 
and one less sign. 

The young man was Leonard E. Ulrope, 20, on his 
first job for the Standard Oil Co. (New Jersey) 
delivering sample two-quart “oilers” of Polarine and 
samples of axle grease to county fairs, putting signs 
on garages, barns and fences, and dressing garage win- 
dows. 

Leonard Ulrope wasn’t to be actually called a sales- 
man until two jobs later. He worked at collections in 
between. 3ut he’s been selling ever since—so hard, 
and so well, that in April of last year he was elected 
a vice president and director (in charge of all market- 
ing activities) of the Esso Standard Oil Co., Jersey’s 
principal refining and marketing affiliate. 

Mr. Ulrope has handled almost every petroleum selling 
task that a man can name. In so doing, he has marked 
himself up some “‘firsts”’ 

He was Standard’s first commercial account sales- 
man. He sold solvents to the paint trade when sol- 
vents were a new product. When his company decided 
to develop new territory for the first time. in years, 
it chose him to go into Pennsylvania, alone. 

In a rented office furnished only with stationery 
crates, he started what now is Esso Standard of Penn- 
sylvania. Gulf, Sun and Atlantic were already there, 
too. And Mr. Ulrope built without a single cut-price 
move, 

Previously district manager at Camden, N. J., he be- 
came manager of the Pennsylvania company’s eastern 
branch, then manager of the entire company. Trans- 
ferred to New York as assistant wholesale manager of 
the Esso Marketers in 1935, he was made 
manager the following year. 


a regional 


Successively, Mr. Ulrope became region manager in 


charge of Esso northern divisions, and manager of direct 


Leonard E. Ulrope 


marketing in charge of all division sales and activities 
He is a former president of Colonial Beacon Oil Co., r« 
cently merged with Esso Standard. 

In addition to his duties as a vice president and dit 
tor of Esso, Mr. Ulrope still handles two or three 
counts, just to keep his selling hand in. He travels 
lot, and holds positions in Esso affiliates as mem! 
of the board of managers of the Tuscarora Oil Co., L! 
(pipe line company connecting carriers and points 
Pennsylvania), and as director of the Enjay Co. (n 
kets chemical products). 

For more than two years, he has been chairman 
the Oil Industry Information Committee’s New Y¢ 
New Jersey district committee. 

Mr. Ulrope plays just as hard as he works. At 
home in Short. Hills, N. J., he’ll cut wood, or gar 
until he has blisters on his hands. In informal gat 
ings, he’ll be a focal point of merriment, reeling 
joke after joke, including some unusually intricate « 
He plays golf—and plans to take up painting in oil 

Mr. Ulrope was born in Newark, N. J., April 21, 

He is married, and has two daughters and a son. 
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Self-Serves Operating in 
Only 12 of 92 Big Cities 


NPN Survey of Fire Chiefs Shows None Exist in 
80 Municipalities with over 100,000 Population 


By NPN Staff Writer 


Self-serve stations are now op- 
erating in 12 of the 92 cities hav- 
ing populations of more than 100,- 
000. No self-serves are operating 
within the city limits of the remain- 
ing 80 cities, although eight have 


them operating beyond the city 
limits. 

These facts were revealed in a 
poll on self-serves taken by NaA- 


TIONAL PETROLEUM NEWS. 

Findings are based upon answers 
to questionnaires sent to fire chiefs 
of the 92 cities. Not included in 
the poll are a number of seilf-serves 
operating in cities of less than 100,- 
000 population. (See NPN July 20, 
p. 9 and July 27, p. 15.) 


All self-serves reported in ques- 
tionnaires are operating in what 
might be considered “mild winter” 
areas. Wisconsin, however, recently 


gave self-serves the go-ahead, sub- 
ject to special regulations, and the 
feasibility of such operations in cold 
weather may be put to the test this 
winter. (See July 20 NPN, p. 9). 
As Fire Chiefs See It 

hirteen of the fire chiefs to whom 
questionnaires were sent volun- 
eered the information that they are 
personally opposed to self-serve sta- 
Disapprovals ranged from the 
Statement from the fire chief of New 


Haven, Conn, that, “This depart- 
ment may oppose the use of self- 
service pumps in this area,” to the 


ultimatum from the Yonkers, N. Y. 
fir hief, “While there are no spe- 
laws prohibiting them, we would 
use police power to do so, and if 
ne sary propose a law.”’ 
the other side of the fence is 
ire chief at San Diego, where 
elf-serves are now operating. 
He vrote that he checked self-serve 
482% 1st conventional operation and 
ided that self-serves present no 
il hazard, and may even be 
‘ate in operation than the conven- 


Station (See July 13 NPN, 
). He found that at conven- 
stations gasoline  spill-overs 





occurred on an average of once every 
10 customers served, whereas self- 
serves had “only a rare spill-over.” 


Ordinances Pending in 8 Cities 


Of the 33 states represented in the 
poll, only nine have state laws pro- 
hibiting self-serves at the present 
time. Minnesota was the latest to 
join the no-self-serves (See July 27 














NPN, p. 15). Eleven of the cities 
polled have local ordinances passed 
specifically to ban self-serves, and 
in 20 cities they are prohibited by 
previously existing fire and safety 
regulations. Eight of the 92 cities 
have legislation now pending that will 
prohibit self-serves if passed. 

In five of the 12 cities having self- 
serve stations, they are subject to 
special regulations. Four of these 
cities have attempted to _ prohibit 
self-serves. In Salt Lake City, Utah, 
first city to ban self-serves, the con- 
troversy is still going strong, and a 
Salt Lake County ordinance banning 
self-serves was recently rescinded 
permitting their operation outside 
Salt Lake City effective July 25 (See 
July 27 NPN, p. 15). The city itself 
still bans such operations. 

(Tabulated results of poll of fire 
chiefs on self-serve regulations ap- 
pears on p. 14.) 


Closer Tie Between OIIC and API 
Outgrowth of Washington Meeting 


By GLENN W. DIETRICH 
NPN Staff Writer 


WASHINGTON - Oil industry's 
public relations program will be con- 
tinued through 1950 under its pres- 
ent organizational set-up, but with 
closer relationship between top oil 
company executives and the Oil In- 
dustry Information Committee. 

This was decided at an executive 
session of the Public Relations Com- 
mittee of the API board of directors 
at the end of a day-long joint ses- 
sion July 27 with OIIC in Washing- 
ton’s Hotel Statler. 

As a result of earlier meetings of 
district chairmen, OIIC Chairman 
Conger Reynolds recommended _ to 
the API Public Relations Committee 
that membership of the OIIC be in- 
creased by the addition of five API 
board members and by addition of 
the 12 district chairmen. 

Final decision, however, was that 
OIIC should make an oral report at 
least twice a year to the API Pub- 
lic Relations Committee and _ that 
from two to five members of the 
API committee will meet with OIIC 
at each of its future sessions. 

The API committee members to at- 
tend will be named in advance of 
each OIIC meeting and will serve as 
liaison contacts with the full API 
board to keep members fully posted 
on OTIC activities as they develop. 

OIIC itself will be reconstituted in 


1950 with the addition of district 
chairman as full members, expanding 
the committee to 35 and providing 
closer relationship between national 
and field activities. 

First Time in Three Years 

The joint session just concluded 
marked the first time since incep- 
tion of the OIIC program three years 
ago that API board members have 
had such a complete presentation 
covering all phases of OIIC activi- 
ties. 

After district chairmen had given 
localized reports on functioning of 
the information program in their 
home areas, one top oil industry ex- 
ecutive was moved to quote the po- 
etic line, “I came to scoff; I stayed 
to praise.” Other API board mem- 
bers attending the were 
equally enthusiastic in lauding OIIC 
activities after the oral review was 
concluded. 

API Public Relations Committee 
also gave recognition to a long-range 
policy presented by OIIC Chairman 
Reynolds which has decentralization 
as its ultimate goal. Plan is to make 
each district, at some future date, 
completely autonomous each fi- 
nancing and directing its own pro- 
gram, NATIONAL PETROLEUM NEWS 
was told. Mr. Reynolds emphasized 
that objectives are aimed at expand- 
ing rather than reducing effort on 
the information program. 

The joint session was 


session 


informed 
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that positive results are emerging 
from operations of the information 
program to date and that the public 
is being given a more realistic un- 
derstanding of the oil industry and 
continuing benefits derived from its 
progressive policies. 

National reports showed organiza- 
tion progressing satisfactorily at the 
roots” level. 

Some of accomplishments cited at 
the joint session were: 

More than 4,000 volunteer oil 
5,000 and 101 trade 
now participating. 

Oil industry slide films have been 
shown to almost 2,000 audiences and 
more than 28 million pieces of infor- 
mational literature about petroleum 
have been distributed from coast-to- 
coast. 

Newspapers and magazines’ with 
total circulation exceeding one billion 
have carried news and ads 
dealing with oil and its 


grass 


men, 
as- 


companies 


sociations are 


stories 
industry 


products, its “good citizenship’ and 
acceptance of its social responsibili- 
ties. 

Approximately 3,500 speeches have 
been made by oil men before public 
groups. 


Small Company Urged 


While the joint OIIC-API Public 
Relations Committee session was un- 
der way, L. S. Wescoat, head of a 
group soliciting contributions to cov- 
er the current year’s $1,500,000 OIIC 
budget, issued an appeal to “every 
company and operator” to participate 
financially in the oil industry infor- 
mation program. 

Mr. Wescoat reported to OIIC that 
a major share of the program. has 
been underwritten and that the larg- 
er companies have contributed sub- 
stantially. But, he added, “We are 
anxious to have the support of all 
segments of the industry.” 

Solicitation is being made by mail. 


Support 


Mr. Wescoat said checks in support 
of program should be addressed t 
Lacey Walker, Treasurer’s Office 
American Petroleum Institute, 5 
West 50th St., New York 20, N. Y. 


90th Anniversary of Oil 
To Be Observed Aug. 27 


The 90th anniversary of the Amer 
ican petroleum industry will be celk 
brated Aug. 27 and a “birthday 
program will be held at Titusvillk 
Pa., on the spot where Col. Edwir 
Drake brought in the nation’s first 
commercial well. According to Amer- 
ican Petroleum 


well so 
oil 


Drake 
pump 
cate. 


that it will actuall 
again on the anniversary 


Institute, celebration 
plans include re-servicing the origina] 





Poll of Fire Chiefs on Self-Serve Station Regulations 


Cities Not Having 


by 
by applica- 
tion of previously exist- 


ing fire and safety 


regulations? 


ban 


prohibited 
to 


local ordinance passed 
specifically 


them? 


- 
= 
~ 
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= 
= 
= 
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they 
law? 
they 


state 


Are 
Are 


Prohibited 


Akron, Ohio 
Albany, N. Y 
\tlanta 
Baltimo 
Birming! 
Bostor 
Buffalo 
Bridgeport 
Cantor 


rand Rapid 
Hartford, Co 
Indianap 


Mempt! 

Miami 

Milwaukee 
Minneapolis 
Nashville, Tenr 
Newark N. J 
New Bedford Ma 
New Haven, Conr 
New York 
Oakland 

Omaha 


Patersor 


Self-Serves 


Peoria, Ill 
Philadelphia 
Pittsburgh 
Providence : 
Portland, Oreg 
seaGging, Fa. ... 
Rochester, N. Y 


operating 
limits? 
if 


inside 


San Francisco 
Scranton, Pa 
Seattle, Wash. . 
Somerville, Mass 
South Bend, Ind 
Spokane, Wash. . 
Springfield, Mass 
St. Louis ; 
St. Paul, Minn 
Syracuse, N, Y 
Tampa, Fla 
Toledo, Ohio 
Trenton, N J 
Tulsa 

Utica, N. Y 
Washingtor 
Wichita, Kans 
Wilmington, Del 
Worcester Mass 
Yonkers, N. Y 
Youngstown, Ohio 


any 


beyond city 
ordinance pend 
which would pro- 

self-serves 


are 


prohibited 


If 

just 

Is any 
ing 
hibit 
passed? 


Cities 


Charlotte, N. C 
Chattanooga, Tenr 
Houston 

leng Beach, Calif 
New Orleans 
Norfolk, Va 
Oklahoma City 
Richmond, Va 
Sacramento, Calif 
San Antonio, Tex 
Diego 
Tacoma, Wash 


San 


Although the 
service 
mable 
makes 
Service 


devices for 
liquids for 
such 
Station 


Salt Lake City, Utah 


State 


the 


public 
regulations 
in Chattanooga to 


in 92 Cities 


yes 
yes 
yes 
yes 
yes 
yes 
no 
no 
no 
yes 
no 
no 
yes 
no 
no 

*no 
yes 
no 
no 
yes 
yes 


Self-Serves 


as result of fires at self- 
serves? 

Are self-serves required 
to follow any regula- 


tions different from 
made to prohibit them 


those applying to con- 
Has any attempt been 


Any injuries or deaths 
ventional stations 


fires at the self-serve 


Have there been any 
stations? 


How many self-serve 


Stations? 


of Tennessee has a 
discharge of 
use,’’ the 
and he 


regulation prohibiting 
gasoline or other volatile 
fire marshal, M. O 
given permission to the \ 
operate as a self-serve 


tate 
State 


has 





14 


NATIONAL PETROLEUM N 











Eagle-S. O. California Conspiracy 
Case Hinges on ‘Concert of Action’ 


West Coast Self-Serve Supplier Bases Chief 
Argument on Recent Supreme Court Doctrine 


By NPN Staff Writers 

LOS ANGELES—Basing its case 
m new legal concepts rather than 
a iss of evidence, the Eagle Oil & 
Refining Co., West Coast self-serve 
supplier, rested its conspiracy case 
against Standard of California this 
Chief argument advanced by coun- 
sel for Eagle was that “concert of 
‘tion’”’ was the only proof needed of 
the kind of “conspiracy” forbidden 
by the antitrust laws. The argument 
follows the doctrine laid down in re- 
cent Supreme Court decisions. The 
“concert of action’ complained of 
was the alleged refusal of all the 
larger oil companies to sell gasoline 


to Eagle. 


Standard of California based its 
lefense on an alleged lack of any evi- 
lence of conspiracy as well as upon 
ts constitutional right of choice as 
to those with whom it might wish 
to do business. Federal Judge Dave 
W. Ling took the case under advise- 
ment for five days following the 
five-day hearing which ended July 29. 
A decision was expected as NATIONAL 
PETROLEUM NEWS went to pyess. 


The dispute began on June 28 
vhen a contract between California 
Standard and Eagle expired and a 
satisfactory renewal could not be 
nade (See July 6 NPN, p. 19). 
Eagle accused California Standard of 
utting off Eagle’s supply for engag- 


ing in self-service marketing. Eagle 
laims it is supplier to 600 stations, 


00 of which are self-serves. 


On July 12 Federal Judge Ben Har- 
rison granted a temporary restrain- 
ng order requiring Standard to con- 
unue sale of petroleum products to 
Eagle pending a hearing on a pre- 
iminary injunction. Since then Eagle 
Mas been receiving gasoline from 
Staniard but not at the price stated 
expired contract. 


Ecgle Liquidates Own Refinery 


On July 26, first day of the hear- 
ng iarles H. Carr, attorney for the 
Miain' ff, told the court that origin- 
lly “agle engaged in refining and 
‘ark ling, producing 50% of its own 


le Eagle entered the contract 
‘ith Standard, then liquidated its 
_ Sit the contract expired, Bagle 
“aS t ed to get gasoline from “co- 


‘Sp ators,’’ Mr. Carr said, but with 
eption of small amounts from 
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Tide Water Associated, was unable 
to buy from them, Mr. Carr said: 
“This action amounts to a_ boycott 
and will result in closing of 600 sta- 
tions and loss of $60,000 a month in 
leases alone.’ He asked the court 
to frame a decree compelling Stand- 
ard to make gasoline available with- 
out discrimination. 

In rebuttal, Francis R. Kirkham, 
counsel for the defense, said: “From 
beginning to end, there is not a single 
sworn statement to support a charge 
of conspiracy on the part of the 
major oil companies.” He told the 
court that if Standard is forced to 
sell to Eagle, Standard will suffer 
irreparable damage through the ac- 
crual of unmarketable residuals. 

In the second day of the hearing, 
Mr. Carr claimed that the “concert 
of action” among West Coast major 
oil companies in refusing to sell to 
Eagle was enough to prove conspiracy 
and that “the motive of this con- 
certed action is to prevent self-serve 
stations from selling at cut-rate 
prices in five western states (Cali- 
fornia, Oregon, Washington, Arizona 
and Nevada),”’ 

On the stand in the third day of the 
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“I’ve been telling the boss that we 
need a longer hose for that truck!” 
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hearing, J. D. Sterling, president of 
Eagle, said he had received 15 mem- 
orandums from various Eagle oper- 
ators reporting that Standard Oil 
representatives had requested they 
remove from stations signs advertis- 
ing gasoline at cut prices. 


Tell of Offers to Eagle 


However, Mr. Kirkham introduced 
as a witness M. V. Moulton, vice 
president of Sunset Oil Co., who tes- 
tified that he had offered Eagle un- 
ioading and storage facilities for a 
cargo of gasoline. Another witness 
for the defense, C. Edward Miller, 
chairman of the board at Time Oil 
Co., testified that his company had of- 
fered Eagle a cargo of 130,000 bbls of 
gasoline on July 13. 

In summing up his’ arguments 
against Eagle on the fourth day of 
the hearing, Mr. Kirkham again told 
the court that no evidence of con- 
spiracy had been presented. 

Referring to the nonrenewal of 
contract with Eagle by Standard, he 
said, “It is part of a man’s civil 
right to trade with anyone he likes 
or as a result of whim or personal 
difference or other reasons. It is 
purely his own affair. We have not 
vet reached the stage where traders 
have the government tell them whom 
to deal with. 

“We offered them (Eagle) 
line, and they rejected the 
That price was up 1.85c a gallon. 
It was a fair price. They turned it 
down because they wanted a lower 
price, longer terms and 
quantity.” 


gaso- 


offer. 


greater 


Summarizes Conspiracy Charges 


Summing up the arguments for 
Eagle, Mr. Carr accused the 
of conspiracy on four points 

1. Antitrust violation. 

2. Price fixing. “The majors have 
acted in concert in both horizontal 
and vertical price-fixing,’ Mr. Carr 
said. 

3. Retail price maintenance. When 
exercised by a group per se, such 
action violates Sherman Act, Mr 
Carr said. 

4. Primary and 
cott. 

On July 29, final day of the hear- 
ng, Mr. Kirkham concluded his ar- 
guments by telling the court that, 
“If selling at the same price as com- 
petitors is a violation, almost every 
business today is guilty of violating 
the antitrust laws.” 


majors 


secondary  boy- 


“If anything could disprove a con- 
spiracy, it is the offers we made.” 
He recalled that beginning in March, 
Standard had offered to continue to 
supply Eagle with gasoline, propos- 
ing 50,000,000 gals. for a year, the 
maximum Eagle got under the terms 
of the contract then existing. Eagle 
rejected that, he said, and threat- 
ened suit under the Robinson-Pat- 


man Act. 
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Levy Asserts U.S. Oil Must 
Readjust to Global Changes 


NPC Warned by Top ECA Petroleum Expert That 
Solution to Dollar Problem May Prove Costly 


NPN News Bureau 

WASHINGTON—If the domestic 
petroleum industry adjusts itself to 
the “realities” of international trade, 
its fate in the world petroleum mar- 
kets will not be disastrous, in the 
opinion of the Marshall Plan’s top 
oil expert. 

Walter J. Levy, chief of the Pe- 
troleum Branch of the Economic Co- 
operation Administration, voiced this 
view at a meeting of the National 
Petroleum Council here July 28. He 
also expressed to NPC his opinion 
that the Marshall Plan has given 
to the American oil exporter time to 
evaluate a “world-wide dollar prob- 
lem which threatens his very exis- 
tence” and time to take steps to 
overcome this problem. 

Mr. Levy said arrangements where- 
by the oil exporters may counteract 
the problem may involve “costly” re- 
adjustments. 


Outlines Possible Arrangements 


“Such arrangements among oth- 
ers,” stated Mr. Levy, “might con- 
sist in making it possible for Amer- 
ican oil companies to sell their oil 
to non-sterling areas for sterling, lim- 
iting at the same time the converti- 
bility of their sterling income into 
dollars to an agreed percentage and 
otherwise establishing the responsi- 
bility of the American oil companies 
to spend the rest of their sterling in- 
come in the sterling or non-dollar 
currency areas. 

In this regard, the ECA official 
noted that the American oil indus- 
try in order to protect its outlets 
and at same time minimize dollar 
costs for its exports to Europe, is 
constructing European refineries. 
Then he added: 

“In addition it (U. S. oil industry) 
might also decide to increase procure- 
ments in the importing countries of 
its equipment needs, of tankers, serv- 
ices, etc. This would give the im- 
porting countries a new source for 
a sizable dollar income that could 
be used by the countries to pay for 
imports of American oil. Such ar- 
rangements would, of course, require 
complex negotiations between the 
governments and the companies af- 
fected but, I am sure, where there 
is a will, there will be a way. 

“I. would, however, not be sur- 
prised if in the process of working 
out this problem, costly readjust- 
ments may have to be made by the 
American oil industry. The problem 
is not an easy one which can be de- 
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scribed in simple and elementary 
terms. It is a problem where many 
interests must be considered and 
where it is necessary to act with 
moderation and foresight. 


“One must, in particular, be aware 
of the fact that the American oil in- 
dustry, in so far as it is dependent 
on foreign markets, cannot by mere 
force of argumentation or by com- 
plaints of discrimination succeed in 
selling oil to markets that cannot 
afford to pay for it.” 


Must Close “Dollar Gap” 


Mr. Levy empasized his view that 
without ECA operations, American 
oil imports to participating countries 
could not have been maintained at 
current levels. Pointing out that west- 
ern Europe must take steps within 
the next three years to close its 
“dollar gap,’’ he made the following 
observation as to how these future 
steps will apply to oil: 

“We face a situation where Europe 
owns very large oil reserves in the 
Middle East and in the Western 
Hemisphere, which, if developed, 
could increase the amount of oil avail- 
able for export to non-European 
countries very considerably. At the 
same time, Europe is, and has tra- 
ditionally been, an importer of Amer- 
ican oil on a large scale from the U.S. 
as well as from American-controlled 
offshore sources. 

“It is therefore from Europe’s point 
of view not completely illogical or 
unreasonable to try at this moment 
to develop its own oil resources in 
order to cover an increasing part of 
domestic needs and also to expand 
export markets. This, in turn, may 
hit American oil in two ways. It 
might mean fewer sales by the Amer- 
ican oil industry to Europe and might 
increase competition outside Europe 
between American and European oil. 

“It might, also, result in increased 
imports of oil into the U. S.’ 


Turning his attention to ECA’s role 
in aiding expansion of European oil 
facilities, Mr. Levy asserted that such 
expansion can be “justified only to 
the extent that the output from such 
facilities can be sold without the 
use of discriminatory trade or cur- 
rency practices and without the util- 
ization of other restrictive trade de- 
vices.” 

He deplored bilateral trade arrange- 
ments, explaining ECA’s policy is 
to develop multilateral trade agree- 
ments, relaxation of trade _ restric- 


tions and increasing convertibility « 
currencies. 

In this regard, Mr. Levy noted th: 
ECA is “perturbed” about the recer 
commercial agreement between A 
gentina and the United Kingdo. 
which he said may “close the Arger 
tine market to American oil duri: 
the next five years.” And, he co1 
tinued, the Argentine oil mark: 
“once lost may well be hard to r 
gain.” 


Krug Proposal Accepted 


In addition to Mr. Levy’s address, 
other developments at the quarter!) 
NPC gathering included: 

1. Acceptance of proposal by In- 
terior Secretary Krug that two com- 
mittees be named to study effect of 
imports on domestic industry and to 
study problem of providing substan- 
tial domestic reserve capacity of oil 
in event of national emergency; 

2. Top military oil officials stated 
all military requirements for current 
year have been “fully and adequately 
met despite a very substantial in- 
crease in demands”; 

3. Francis McIntyre, acting director 
of Commerce Department’s Office of 
International Trade, declared that his 
department takes policy stand that 
at this time there is no need for re- 
strictive controls on petroleum im- 
ports; and 

4. Committee on Personnel for 
Government Purposes was given add- 
ed task of recommending successor 
to Mr. Levy, who plans to resign 
within next month. Committee al- 
ready has under consideration thé 
matter of recommending someone for 
the vacant post of Oil and Gas Di- 
vision director in the Interior Depart- 
ment. 

In acceding to Mr. Krug’s propos- 
als, NPC followed recommendations 
of its Agenda Committee that the two 
groups be set up on temporary basis 
and should confine their reports to 
“findings of facts.” 


McCollum Heads One Group 


To head the Committee on Crude 
Petroleum Reserve Productive 
pacity, NPC Chairman Hallanan 
lected L. F. McCollum, president 
Continental Oil Co. 

Other members include R. F. ! 
er, The Texas Co.; Hines H. B 
Humble; E. F. Bullard, Stanolin 
& Gas Co.; Max W. Ball, oil 
sultant; F. S. Bryant, Calif 
Standard; E. DeGolyer, DeGol) 
MacNaughton; J. C. Donnell, I, 
Oil; B. A. Hardey, former pres 
of Independent Petroleum Ass! 
America; Fred Shield, current 
dent of IPAA; B. Brewster Jen! 
Socony-Vacuum; E. E. Pyles 
gins Oil Co., Long Beach, Calif. 
Shannon, Pioneer Oil Corp., De 
Clarendon E. Streeter, Pennsy 
Grade Crude Oil Assn.; A. C. ! 
Union Oil Co. of Calif.; L. S. Wé 
Pure Oil; and Robert E. Wils« 
diana Standard. 
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New ‘Gas’ with Combustion Catalyst 
Cuts Car Octane Needs, Republic Says 


Product Said to Keep Motor and Crankcase Oil Clean 
By Ending Engine Deposits; Also Used in Fuel Oil 


By CHARLES BOYD, JR. 
NPN Staff Writer 


PITTSBURGH — Republic Oil Re- 
fining Co. is introducing a new mo- 
tor fuel known as “PD” gasoline. 
Marketing of the new product to the 
motoring public will begin at Texas 
City, Galveston, and Austin, Texas, 
in the near future, W. E. Huston, 
president of Republic says. 

The company’s new gasoline con- 
tains the combustion catalyst “PD,” 
main purpose of which is to provide 
a more complete combustion of mo- 
tor fuel in an engine. 

Republic says complete oxidation 
of the combustible portions of the 
fuel will clean, and keep clean, the 
combustion chamber surfaces, spark 
plugs and piston rings of an engine. 
Normal driving, using motor fuel 
without a combustion catalyst in 
the gasoline, tends to build up in- 
creasing amounts of deposits, there- 
by increasing the octane require- 
ment of the engine. 

This accumulation, according to 
good authority, increases the octane 
requirement of the engine from 0 to 
28 octane numbers, averaging from 
eight to 10 numbers, Mr. Huston 
says 

When used in an old car, where 
deposits have accumulated, “PD” will 
cause them to disintegrate and dis- 
appear, within a reasonable time, 
Mr. Huston declares. In new en- 
gines, from inception, the only sem- 
blance of deposits on the surfaces 
will be the combustion catalysts 
themselves, he says. Evidence of 
more complete combustion is found 
in the condition of the spark plugs, 
combustion chamber surfaces, and 
lack of contamination in the oil. 

R: public says because of more 
complete combustion, through the 
ata ytic action of “PD,’ which 
keep the motor clean, the motorist 
njoy better pick-up, more pow- 
{1 fuel economy. The continu- 
us use of “PD” fuel maintains 
catalysts in the combustion 


P»’ eoncentrate may be added 
ier leaded or unleaded motor 
‘uel. This addition causes little 
Nar in the octane rating of the 
‘uel, as determined by standard 
is, and the fuel, as such, is de- 
upon to act as a carrier, 
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feeding the “PD” to the combustion 
spaces. 


Markets First in Test Area 


Republic initially will market the 
new gasoline in one locality to study 
customer acceptance. Supplemental 
to a local advertising program, each 
customer can obtain a folder which 
explains in non-technical language, 
the action of “PD” fuel. 

It is believed that, through the 
use of this new motor fuel, substan- 
tial, if not complete, relief from 
knock conditions can be established 
in new, high compression engines 
now available in several makes of 
cars. 

Republic reports two cars of same 
make — one a 1947 model, six cylin- 
der, and the second, a 1949 model, 
eight cylinder Hydra-Matic, both 
having 7.5 to 1 compression ratios, 
have been operated for 25,000 miles 
using only regular-grade gasoline 
(various brands) plus “PD,” without 
knock, without contamination in the 
lubricating oil and without engine 
adjustment, except a spark advance 
of two degrees. The fuel consump- 
tion for the total mileage has been 
slightly over 16 miles to the gallon, 

“PD” is said to be non-toxic. 


Cost of “PD” is said to be about 
the same as lead compounds, using 
4 cc of the catalyst to each gallon 
of gasoline. 

Road and flight tests show that 
a lower fuel/air ratio is permissible 
with “PD,” company says. The car- 
buretor jets on a new 10-ton truck, 
were reduced 15% in size. This truck, 
using regular-grade gasoline plus 
“PD,” has been in heavy duty service 
for over 90,000 miles, without the 
head being removed and without pro- 
ducing heat above normal in the 
cooling system, Republic says. A 
companion truck, similarly equipped, 
using gasoline without “PD,” failed 
to pull the load after a few miles of 
operation and became overheated, 
company claims. 


Tested at International Races 


“PD” is being used in motor fuel 
in Italy, Portugal, Argentina, Den- 
mark, New Zealand and Japan. In 
the International Road Races in Lis- 
bon, Portugal, in May of this year, 
184 cars were entered, of which 89 
finished the race; “PD” was used 
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in the gasoline of 12 cars of nine 
different makes and these cars won 
five of the first seven places in the 
general race, Republic reports. 


United Companies of Light, Gas 
and Electricity of Portugal, report 
fuel economies of 10% during the 
first quarter of 1949, using “PD” in 
the gasoline of all company cars, 
Republic Oil says. 


Motor Chemical Corp. of Chicago 
is the manufacturer of the combus- 
tion catalyst “PD” for motor fuels 
and “PD-F”’ for fuel oils. 


Republic has run tests on “PD” 
in its laboratories and also has ob- 
served its action on the road. Com- 
pany says 59 octane, third-grade gas- 
oline with “PD” was tested in a 
CFR knock engine and, when “PD” 
became effective, the engine operated 
the same as it did on 83 octane Mo- 
tor Method fuels, not containing 
—.” 


Available for Fuel Oil 


“PD-F,” similar to “PD,” is now 
extensively used in bunker “C”’ oil 
in marine service, Republic says. 


The cost of scaling a boiler, in- 
cluding super-heater tube banks is 
eliminated, and there is no fire haz- 
ard in air heater and economizer 
systems because unburned fuel is not 
carried to these elements, Republic 
says. 


Ships using “PD-F”’ over one year 
have not required replacement of 
brick work which had previously 
been needed annually, and reduced 
load on blower system avoids exces- 
sive fan bearing replacement, com- 
pany states. 


“PD-F” carries the U. S. Coast 
Guard certificate for ships’ stores, 
No. 260. 


Republic says “PD-F” fuel oil is 
used commercially in Denmark in 
the manufacture of glass. Economies 
reported include 10% in amount of 
oil used and $9 per metric ton saved 
in changing from Diesel to residual 
oil. This service requires soot-free 
flame. 


In other fields, where fuel oil is 
used, the preliminary results are 
favorable, Republic says. Commercial 
trials are under way in home heating 
units, stationary boilers, steam loco- 
motives and Diesel units. 
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Public Benefit of ‘Free’ Industry 
Cited in Union Oil Earnings Report 


Imposition of “additional” gov- 
ernment controls during the 1947-48 
oil “shortage” could “only have re- 
sulted in a controlled shortage rather 
than the present abundant supply,” 
Reese H. Taylor told stockholders of 
Union Oil Co. of California July 27 
in the company’s mid-year report 
showing a dip in earnings for the 
first six months. 

Mr. Taylor explained that it is 
“highly doubtful” if it would have 
been possible for the oil industry to 
make the unprecedented capital ex- 
penditures needed at the time to 
meet consumer demand. 

Among oil companies _ reporting 
during the past week on first-half 
profits, declines ranging up to about 
10% were registered, with the ex- 
ception of Ashland Oil & Refining 
Co., which reported better than a 
50% increase for the first nine 
months of its fiscal year. 

Comparative figures on earnings, 
by companies, follow: 


Union Oil 


First Six First Six 
Months 1948 Months 1949 
$16.450.559 $12,031,805 
re $3.42 $2.45 


Socony-Vacuum 


t earnir $71,000,000 $47,000, 000 
9 « 


t per share $ 2s $1.45 


California Standard 


nings $77,611,483 


Tide Water 


$20,163,555 


$3.09 





‘kroduct Loss Reduction’ 
Available in Reprint Form 

A 12-page reprint of the ar- 
ticle “Product Loss Reduction’’ 
has been prepared and is being 
made available to NATIONAL 
PETROLEUM NEWS readers. 

The article initially appeared 
in NATIONAL PETROLEUM NEWS 
as a two installment feature, 
in the July 13th and July 27th 
issues, and was written by the 
Committee on Oil Loss Preven- 
tion, Esso Standard Oil Co. 

Prices are as follows: 

Single copies $ .15 

100 copies 14.75 

500 copies 67.50 

1000 copies 127.00 

Direct your requests to: 

Reprint Department 
NATIONAL PETROLEUM 
NEWS 
1213 West Third Street 
Cleveland 13, Ohio 











Gulf Oil 
earnings $77,124,000 $49,476,000 
per share . $6.80 $4.36 
Phillips 
earnings $36,481,282 
per share . $6.03 


Skelly Oil 
. -$18,398,562 

$18.74 

Lion Oil 


earnings $5,719,994 $41,693,960 
per share $2.44 $2.01 


$21,953,129 


earnings 


per share. $11.66 


Anderson-Prichard 
earnings $3,266,353 $1,976,041 
per share. ; $4.01 $2.43 
Ashland Oil 


Oct. 1, "47 to Oct. 1, °48 to 

June 30, °48* June 30, °49 
sales . . $35,948,943 $75,563,245 
earnings $ 4,719,886 $ 7,149,190 
per share , $3.59 $4.07 


Apr. 1, ’48 to Apr. 1, °49 to 

June 30, '48* June 30, 49 

Net earnings $1,387,286 $1,310,177 
Net per share $1.07 $0.70 


Figures for last year do not include those 
of Allied Oil Co. and subsidiaries which Ash- 
land acquired on Aug. 3, 1948 

In connection with Ashland’s state- 
ment of earnings for the quarter 
ended June 30, Board Chairman Paul 
Blazer said that employes would be 
paid a quarterly dividend of $71,763, 
representing employe participation in 
profits of the company. The profit- 
sharing dividend went to 2,049 em- 
ployes and was equal to 3.36% of 
the payroll for the quarter. 


Mexico Wants Easing 
Of Loan Conditions 
Before Resuming Talks 


No move will be made by Mexico 
to reopen negotiations for a cash 
loan for oil development unless the 
United States indicates it is “soften- 
ing’’ the conditions attached to pre- 
vious tentative proposal (see pp. 7 
and 20 of July 27 NPN). 

Mexico requested the U. S. State 
Department to call off loan talks, 
but proceedings can be started again 
at any time by the Mexicans. 

Representative Crosser (D., Ohio), 
chairman of House Commerce Com- 
mittee and Capitol Hill’s strongest 
backer of proposed Mexican loan, 
held a “short conference’ on the 
subject July 28 with Secretary of 
State Acheson. More talks are 
planned with hope of working out 
some compromise. President Tru- 
man has stated he is hopeful that 
talks will-be resumed. 

In other foreign news, Sir William 
Fraser, Anglo-Iranian’s board chair- 


man, expressed belief that “1 
marked recession from the exc 
tional conditions of 1948 is a cl 
warning that the over-all position 
the petroleum industry is chang 
and that profit margins of the 1! 
level should not be looked for in t 
current year.” 


He made this statement in ce 
pany’s 40th annual report wh 
showed 1948 net profit of $93,981,6: 
Although world demand continues 
high levels, Sir William notes, 
rise in oil supply that began towa 
the end of 1948 has “been reflect 
in substantial reductions in wo 
prices of fuel oils and middle 
tillates.”’ 


Company’s_ report gr 
trading profit” for 1948 of $204,324,- 
240 compared with an “approximate’ 
figure of $145,080,000 for 1947. This 
is a record profit. 


shows “group 


Anglo-Iranian and subsidiaries ars 
expanding marketing and _ refining 
facilities, the report states. Included 
in program are purchase of Runo- 
Everth Co. in Austria; improvement 
of international bunkering organiza- 
tion’s facilities; aviation service ex- 
pansion; extension of Energol motor 
oil market; additions to Abadan re- 
finery; expansion of U.K. Llandarcy 
plant to 62,800 b/d and Grange- 
mouth refinery to 31,400 b/d; boost- 
ing of L’avera refinery in Franc: 
Societe Generale des Huiles de Pe- 
trole to 25,100 b/d; and agreement 
with Petrofina Co. in Belgium t 
build jointly a 27,200 b/d refiner) 
at Antwerp. 


Approval of plans for construc- 
tion of a refinery in the Dominican 
Republic has been given. Plant will 
have initial capacity of 5,000 b/d to 
to meet needs of the country and 
provide a surplus for export, but 
eventually the refinery will be abl 
to process 25,000 b/d. 


Deaths 


Thomas P. Lyon, 76, retired as- 
sistant treasurer of Cities Service, 
died on July 26 at Long Beach, Calif. 
Mr. Lyon was born at Ralston, Tenn., 
in 1873. He held various positions 
with Denver Gas & Electric Co. and 
other Cities Service affiliates prior 
to his transfer to New Yo! in 
1912. He was Cities Service assist 
ant treasurer from 1923 to 19 





* 


D. J. Hanna, 53, a vice pres dent 
and director of Bahrein Petro culm 
Co., Ltd., died suddenly July “6 4 
Park East Hospital in New 
He had been engaged in the in- 
dustry since 1916. He was a 
vice president of California A 
Standard Oil Co., predecess 
Arabian American Oil Co. 


NATIONAL PETROLEUM 










ner 
jan 
of 


ws 






Editorially Speaking 





Full Tanks Will Prevent Trouble in Washington 


Next Winter and Help Assure Future of Oil Heat 


6 hee: oil industry’s greatest political crisis of the post- 
war period came in the winter of 1947-48 when 
there was not quite enough heating oil to cover the full 
demands of customers. The shortage was very slight, 
but the repercussions in Congress and state legislatures 
were frightening. 

There were good reasons for what happened on fuel 
oil supply-demand that winter. The demand had 
increased sharply, beyond the expectations of anyone 
in industry or government. The unrealistic OPA had 
held prices at a level which discouraged drilling. Steel 
for oil fields and refineries had been short which lim- 
ited supplies. That winter was unusually cold. The 
handicaps to oil transportation resulting from snow and 
sleet were evident to everyone above the Mason-Dixon 
line and to a good many people south of it. 

The industry had a logical story to tell when called 
m the congressional carpet. Also helping the industry 
ver that hump were the co-ordination programs of 
several states and the Oil Industry Information Com- 
mittee’s fuel oil conservation efforts. 

But still it was a close call—closer probably than most 
in the industry realized. Many congressmen were on 
verge of wanting to do something drastic, some of 
them because they really thought the nation was run- 
out of oil and some because they saw an oppor- 
tunity to make political hay with an attack on a big 


industry. But the shortage evaporated before the senti- 
ment in Congress for regulation of oil crystallized. 


his summer heating oil is moving slowly through the 
‘hannels of distribution. Unless that movement is ac- 
celerated, there may be trouble, serious trouble, even in 
4 normal winter. A bitter cold winter could bring a 
‘isis worse than that of a year and a half ago. 

\nd this time the industry could not say that the de- 
mand was unexpected or that capacity was inadequate. 
Congress would honor no excuses. The sentiment for 
regulation which fortunately did not crystallize in the 
winter of 1947-1948 could very well come to a head, with 
trouble for every man in the oil business. 
Congress will not look carefully to determine who, 

nyone, was at fault. It is more likely to jump on the 
entire industry, meaning everyone in it, large and small, 
Major and Independent, marketer and refiner. If the 


if 


public is hurt by a shortage of heating oil, Congress will 
be hell-bent to do something about it. 

Whether to fill storage now or to wait is a question 
fac’, company must answer for itself, in the light of its 
OW! situation and its own appraisal of what the next few 
mo: ths may bring. But the dangers of an explosion at 
Wa iington next winter are sufficiently great to war- 
ran every marketer looking at every angle of the sum- 
me: fill problem, remembering that if there is an angry 
put and an aroused Congress no one in the industry can 
be - ire of escaping the consequences. Waves of public 
seni nent recognize no immunities; they seldom disting- 
uis} 


‘ood from bad, as is shown by the hundreds of times 
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competent and respected officeholders have been swept 
out in political landslides. 

In addition to the political danger, there is the peril 
of permanent damage to the oil heat market if the sup- 
ply is inadequate this coming winter. Public confidence 
in oil heat has begun to bounce back from the troubles of 
a year and a half ago, but could it do so a second time? 
To a large extent, full tanks will be insurance for the 
future of oil heat. 

This is, of course, a problem affecting the whole in- 
dustry. Each company would do well to ask itself 
whether it has enough storage of its own and whether 
it has done everything possible (1) to build its own 
stocks and (2) to encourage its customers to do so. 
The question, particularly for the large companies, can- 
not be answered on an economics basis alone. The po- 
litical dynamite is extremely important to them. 

The state regulatory commissions, for whom NATIONAL 
PETROLEUM NEWS has long argued as being much 
better than federal control of crude production, have their 
job cut out for them. If limited allowables should curtail 
refinery runs, the case for these state agencies would 
be weakened. The commissions should be ready to in- 
crease allowables as soon as refiners want more crude. 
Thank goodness there is a cushion of potential crude pro- 
duction adequate for the situation. 

There is also a substantially larger refining capacity 
than two years ago. As we stand right now, that ca- 
pacity is sufficient to process the probable peak load. 
sut if summer movement continues to lag it may not be. 

The transportation picture is about the same, except 
that a tanker shortage is virtually unimaginable. The 
Midwest, depending upon pipe lines, barging and tank 
cars, has plenty of transportation now, but could get into 
a jam if too much of the movement of products were 
delayed until winter. 

In this whole picture there are many “ifs’’ and “buts” 
and “mays” and “‘mights’”’ but on two points there is no 
qualification: 

1. The industry has enough producing, refining and 
transporting facilities to meet any possible total demand 
of the next six months. 

2. A shortage of heating oil, in view of the facilities 
available, would put the whole oil industry on the hottest 
political seat yet. 





He who will not reason is a bigot; he who 
cannot is a fool; and he who dares no! is a slave. 


Sir William Drummond 
NATIONAL PETROLEUM NEWS always welcomes 
comments of readers on its editorials, Please 


write Warren C. Platt, editor, 1213 West 3rd St., 
Cleveland 13, Ohio. 
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News of the Oil Industry 





NPC, Interior Department Concerned 
Over Slow Movement of Fuel Oils 


The petroleum industry = should 
make an all-out effort to overcome 
what is described as a “sort of buy- 
ers’ strike” against stocking up on 
fuel oil now for next winter. This 
informal opinion was reached by the 
National Petroleum Council at its 
meeting last week. 

Chairman Walter S. Hallanan said 
it was the “opinion of the council” 
that “every company should make ef- 
forts to let the public know of 
dangers” that might arise next win- 
ter from possible ‘‘transportation bot- 
tlenecks” if consumers don’t lay in 
supplies this summer and next fall. 

Meanwhile, Interior Department oil 
experts said July 29 they see “ne- 
cessity” for domestic refiners to in- 
crease crude runs within the next 
two months by 400,000 to 500,000 
b/d to meet an anticipated sharp 
jump in heating oil consumption this 
winter. 

July runs probably will average 
between 5,160,000 and 5,170,000 b/d, 
they said, but will have to be raised 
to around 5,600,000 b/d ‘or maybe 
even higher” in the near future. 

This expected increase, it was said, 
will require higher production allow- 
ables because current runs are dip- 
ping heavily into crude oil stocks in 
storage. 

Expressing concern over “delayed 
buying” of heating oil by distribu- 
tors and consumers, the Interior of- 
ficials declared this is one of the 
reasons why refiners are not turning 
out more light fuel oil at this time. 
Delayed buying, it was added, is one 
of the two reasons for what was 
termed ‘a light demand” in the first 
half of this year. Other reason was 
the abnormally warm winter. 

Despite figures for first half, of- 
ficials estimated that total demand 
for 1949 would run around 2% higher 
than in 1948. Total demand last year 
was 6,129,000 b/d, with 5,761,000 b/d 
of this amount identified as domestic 
demand. 

Contributing to estimate of higher 
demand for whole current year is 
expectation that new heating instal- 
lations will require a 10% hike while 
winter weather will call for addition- 
al 10% over last year. 

30th refinery runs to stills and 
crude oil production showed slight 
increases during week ended July 23 
as compared with previous week, API 
statistics reveal. 

Production of crude for week end- 
ed July 23 was 4,684,700 b/d, com- 
pared with 4,671,350 the preceding 
week. Runs to stills were 5,148,000 
b/d compared with 5,130,000 b/d in 
the same two weeks. (Detailed fig- 
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ures and graphs published on pp. 46- 
47.) 

Summer gasoline consumption was 
reported at record-breaking level by 
Paul G. Blazer, chairman of Ash- 
land Oil & Refining Co., during board 
of directors meeting Aug. 1. 


Gasoline consumption continued to 
rise in 1949 with April demand 5.24% 
higher this year than last, according 
to API statistics. First four-month 
consumption of motor fuel in 1949 
was 10,641,830,000 gals. compared 
with 10,076,740,000 gals. in same pe- 
riod of 1948—an increase of 6.49%. 
(For complete state by state tabula- 
tion see p. 49.) 


Gain of 17% occurred in amount 


the U. S. motoring public spent for 


gasoline and oil in 1948 over 1947, 
Commerce Department figures show. 
A total of $4,135,000,000 was spent 
by motorists in 1948 for gasoline and 
oil compared with an outlay of $3,- 
528,000,000 in 1947. 


Breakdown also shows that ex- 
penditures for tires, tubes and auto- 
mobile parts and accessories dropped 
to $1,590,000,000 in 1948 from total 
of $1,626,000,000 in 1947. Report es- 
timates that service station sales for 
second quarter 1949 will fall te $1,595 
millions as compared to $1,619 mil- 
lions in second quarter 1948. First 
quarter station sales this year to- 
taled $1,554 millions, up 3% over 
first quarter 1948 sales. 


Mexico Short on Gasoline 


While gasoline supply in the U. S 
was meeting the heavy demand, Mex- 
ico was having trouble filling summe1 
vacation needs in northern sections 
of the country. Some dealers in Mon 
terrey were without fuel for severa! 
hours at a time during the final week 
of July. Hotels catering to American 
tourists gave them a priority on the 
available gasoline and travel along 
the Pan-American Highway was af- 
fected very little. 

Off the main route, however, sup- 
plies from Petroleos Mexicanos were 
more uncertain. Saltillo filling sta- 
tions are without gasoline from time 
to time, according to Mexican auto- 
mobile owners. 


New England Oil Heat Code Put into Effect; 
FIC Offer to Hear Brief Protest Declined 


By RAYMOND E. BJORKBACK 
NPN Staff Writer 

The trade practice code for what 
the Federal Trade Commission calls 
the “oil heating industry” of New 
England may be in a fair way of giv- 
ing the FTC some administrative in- 
digestion. 

The commission let the code go 
into effect on its July 30 schedule 
without giving any other kind of of- 
ficial answer to the petition for post- 
ponement filed on behalf of New 
England fuel oil men (see July 27 
NPN, p. 13). 

At the same time it was exhibiting 
a willingness to talk over the petition 
with Joseph B. Wells, executive direc- 
tor of the Independent Oil Men’s 
Assn. of New England, which asked 
for the postponement. 

Three days of talking, with Acting 
FTC Chairman Lowell B. Mason and 
two attorneys in FTC’s Rules Making 
Division, just prior to July 30, got 
Mr. Wells an offer of an audience 
with the full commission on Aug. 3, 
four days after the code’s effective 
date. 

The commission would hear Mr. 
Wells and such witnesses as he chose. 
It could give them 15 minutes—no 
more, emphasized FTC Secretary 
Daniel. 

Mr. Wells declined with thanks so 
early and so short a session, which 
Chairman Mason had emphasized 
would be “informal.” Fifteen min- 


utes wouldn’t nearly be enough, he 
wrote Mr. Mason on Aug. 1, sug- 
gesting the session be delayed until 
“adequate time could be made avail- 
able.” 

Among the matters which need dis- 
cussing, he said, is ‘“‘the question of 
the propriety, wisdom and_ public 
policy involved in the commission's 
assumption of advisory functions and 
implied regulatory supervision over 
some 4,000 to 5,000 intrastate busi- 
nessmen in the New England area.” 

Stressing this issue for the firs 
time in so many words, Mr. Wells 
added: 

“This is clearly the great questi 
involved in the new precedent whi 
this code will tend to estabtiish. 
adding as it does, Federal Trade C 
mission advisory regulation ove! 
trastate operators in its statut 
functions in relation to interstate 
erators... .” 

“The necessity in this case is cl 
ly for a re-opening of the entire ! 
ter ... the one aim and purpos 
our petition for postponement w 
asked only for the provision of 
in which this could be done.” 

Mr. Wells also said in his | ter 
that FTC’s handling of the cod t0 
date has inspired “our feeling al 
careful and constructive analysi of 
the situation created by the pro; sal 
and promulgation of these ruk> }§ 
not at this time the intent of the 
commission.” 
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Remote Control System for Loading Rack 
Pumps and Meters Saves Jobber’s Dollars 


Installation of Push-Button Equipment Part of 
Independent Marketer’s Modernization Program 


By FRANK C. STURTEVANT 
NPN Staff Writer 


Important dollar savings have re- 
sulted from the installation of remote 
control pumps and meters at the 
loading rack of the Quincy Oil Co. 
terminal in Quincy, Mass. The auto- 
matic equipment has been in use for 
about 18 months and is one step in 
a modernization and expansion pro- 
gram which includes new tankage 
and a new four-story office building. 


A large part of the additional 
storage capacity is already in place 
so that the terminal can now carry 
an inventory of more than 20,000,000 
gals. consisting of kerosine, No. 1, 
No. 2 and Bunker C fuel. The chan- 
nel at the tanker dock is deep enough 
to accommodate T-2 tankers. 


The Quincy Oil Co., has been mark- 
eting petroleum products since 1883. 
It has operated under the present 
management since 1918 and has built 
for itself a strong following among 
its Independent oil jobber custom- 
ers. Better than 75% of the plant 
throughput is wholesale, and in the 
case of fuel oil the volume is 93% 
wholesale. Customers haul from the 
Quincey terminal to their own bulk 
plants using their own transports 
or contract haulers. 


Vhen the new loading facilities 
were installed, the ground floor of 
th. proposed new office building was 
completed at the same time. Twelve 


re‘note-control ticket-printing meters 
Were installed on a ledge inside a 
long window facing the loading area. 


Eech of the 12 meters is electrically 
connected with a meter at the load- 
ins dock. Both meters simultanecus- 
ly record the flow of product into 
th tank truck. Pumps are started 
an stopped by push button controls 
als» located inside the plant office. 


Can Compare Meter Readings 


t result is a compact, self-con- 
ta’ -d control center. The entrance 
dri eway to the loading area is at 
side of the plant office. Through 
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ample window areas in the side wall, 
plant personnel can see approaching 
trucks. Drivers take their trucks 
directly to a loading spill. While a 
driver is pulling up to loading posi- 
tion the man on duty in the plant 
puts the right pump into operation, 
so that when the driver lowers the 
loading arm into the truck compart- 
ment all he has to do is pull open 
the loading valve and watch his com- 
partment marker. The meter on the 
loading rack is mounted so that the 
truck driver can see it from his posi- 
tion on the top of the truck. He can 
note the start and stop readings of 
the meter if he so desires, for com- 


parison with the delivery ticket he 
will pick up from the plant office. 


On the way out, drivers stop in 
the drive at the side of the plant 
office, and, through a separate door, 
enter an anteroom for the exclusive 
use of customers’ truck drivers. It 
is a small space separated by clear 
glass partitions from the plant office, 
with counter height wickets through 
which delivery tickets may be signed. 
Each of the battery of 12 ticket- 
printing meters is kept loaded at all 
times with a delivery ticket in print- 
ing position in the slot. As soon as 
the driver raises the loading arm 
from his truck in the yard a watch- 
ing employe in the plant office prints 
the final gallonage on the ticket and 
removes it from the slot. While the 
driver is closing his compartment 
covers and moving his truck up to 


At the Quincy Oil Co. terminal a battery of 12 remote-control ticket-printing meters 

inside the plant office record the flow of products into customers’ tank trucks at the 

loading racks in the yard. Intercommunicating loud speakers permit conversation 

between office and rack if necessary. Tickets from the remote control printing 

meters at the Quincy Oil Co. terminal are corrected for temperature variation and 

handed to the driver in the special driver's anteroom, through a wicket in the 
glass partition 


Hit 


readditt 






































Planning for Profit 





This picture, taken about 30 years ago, shows the original yard of the Quincy Oil 

Co., Quincy, Mass. The property still in use, is located across the street from the 

present company office. The former barn, in the right corner, with its exterior lined 
with zinc sheets, is used for storage purposes 


the office door, the plant employe 
subtracts the final meter reading 
from the starting gallonage, giving 
the net gallons loaded, corrects it 
for temperature variation, and has 
the ticket ready for driver signature 
when he comes up to the anteroom 
window. 


Smooth, Rapid Operation 


The whole operation is smooth and 
fast. Pumps and meters deliver 300 
g.p.m. through 3-in. lines, and while 
there are some terminals being built 
today with larger capacity equip- 
ment, the Quincy management feels 
that 300 g.p.m. is about as fast as 
is needed for the kind of service re- 
quired. Not many of the transports 
in the area are larger than around 
1500 gals., and invariably they are 
divided into several compartments. A 
common practice is to load two com- 
partments simultaneously through 
two adjoining spills. A typical loading 
operation is completed in little more 
than 10 minutes. 


It should be noted that the remote 
control arrangement makes it un- 
necessary to have any company em- 
ployes on duty in the loading area. 
An intercommunication system, with 
loudspeakers at the loading docks, 
takes care of all necessary conversa- 
tion incident to getting the trucks 
loaded. In practice very little is re- 
quired. The glass-walled anteroom 
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for truck drivers was purposely de- 
signed to discourage any tendency to 
stop and chat. A similar but some- 
what larger enclosure has been built 
on the opposite side of the plant of- 
fice for the use of Quincy Oil’s own 
truck drivers. Quincy is a private 
brand distributor of gasoline through 
a cnain of service stations and dis- 
tributes fuel oil to local consumers. 
The management has by these vari- 
ous means separated the terminal, 
its equipment and its personnel from 
other operations. 


Primary purpose of this separation, 
of which the investment in remote 
control equipment was a necessary 
part, was more precise control of 
product, rather than speed. The 
Quincy management estimates it has 
put about 150,000,000 gals. of prod- 
ucts through the remote control 
pumps and meters since they were 
installed. By its reliance on pre- 
cision equipment and elimination of a 
large part of the “human element” 
it was able to reduce its total prod- 
uct losses during 1948 by about $15,- 
000 


The Quincy management gives 
credit to its new meters for the sav- 
ings in product loss. They point out 
that errors in loading, misunderstand- 
ings, mistakes in records, etc., are re- 
duced to minimum under the present 
system. Spills are the responsibility 
of the truck operator, and these are 


now of minor importance. The plant 
office keeps a running record in a 
notebook of all spills. The record 
shows that spills occur about thre 
times a week, and rarely exceed fiv 
gallons. 

All of the Quincy terminal pumps 
are out in the open, although this is 
not a recent improvement for Quincy 
Fred E. Bergfors, who has been pres- 
ident of the company since 1918 
eliminated the pump house more than 
20 years ago, to avoid recurrence of 
a pump house fire. At that time it 
was thought to be dangerous to leav: 
pumping equipment exposed and lo- 
cal authorities were somewhat dubi 
out about it. Now it is an accepted 
practice, popular because of its safety 
features. 


Owns Another Termina! 


The company owns a second, small- 
er terminal in North Boston Harbo: 
at Chelsea. It is supplied by barg: 
from the deep water terminal at 
Quincy. The Chelsea terminal is 
more convenient for some customers 
located along the coast north of Bos- 
ton. Quincy distributes in excess of 
10,000,000 gals. of gasoline a yea! 
for the most part through servic: 
stations which it owns or leases, and 
through Independent dealers. It sells 
under the old Independent Petroleum 
Marketers Assn. brand, which is still 
retained by some of the companies 
who were once members of that early- 
day oil jobber association. 


Recently associated with Quincy 
Oil Co. is Carl Bergfors, brother of 
Fred. Carl Bergfors was with the 
Skelly Oil Co., for some 20 years, 
and he now supervises the Quincy Oil 
Co. service station and TBA mer- 
chandising. 

Another newcomer to Quincy Oil 
is Charles L. Dorris, formerly with 
Mid-Continent Petroleum Corp., who 
has been made superintendent of the 
new terminal. Among other things, 
Mr. Dorris is personally responsible 
for the accuracy of the products in- 
ventory and throughput. It was unce! 
his supervision that the considerab| 
reduction in product loss took pla 


Other members of the Bergfors 
family now active in the busi! 
are Fred, Jr., Carl, Jr., and Gus B« 
fors. When the company contra: 
for the installation of the ren 
control pumps and meters, it 
thought desirable to have som: 
on the job who could make e! 
gency repairs. For this purpose ! 
3ergfors, Jr., was assigned the 
of familiarizing himself with the 
equipment. A course of instru 
at the meter factory provided 
necessary technical training. 
was another’step in the proces 
making the terminal operation 
independent and _ self-containe: 
possible. 
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TBA Section 


Selecting TBA Items to Complement 
Station’s Service to Its Customers 


Now that shortages of TBA merchandise no longer exist NATIONAL 


Oil Company Retail Manager Favors Limiting Choice 
To Basic Items Necessary to Keep Cars Running Well 


PETROLEUM NEWS has asked a number of TBA specialists in the oil 


business for their views on what TBA items should be sold at service 


stations. 
this is the first. 


Glenn L. Werly, manager of re- 
tail merchandising department, So- 
cony-Vacuum Oil Co., Inc., New 
York, writes that in general his com- 
pany feels that the average service 
station dealer will fare best, if in ad- 
dition to the sale of petroleum prod- 
ucts and service, he carries “basic 
[BA merchandise required for the 
efficient operation of an automobile. 
In most cases this merchandise 
night be classified as expendables 
and would be required by every car 
owner. 


In the accompanying list Mr. Wer- 
ly has included those items which he 
considers basic in Group No. 1. A 
secondary list, designated as Group 
No. 2, includes items which, he says, 
may have some profit possibilities 
at service stations.” 


¢ 


Speaking of his company’s TBA 
program, Mr. Werly goes on to say: 
We are confining it strictly to the 
te on the No. 1 list. The No. 2 
tems either involve technical knowl- 
dge which the average dealer does 
not have, or types of merchandise 
with a turnover that produces ques- 
Nonable profits for the average deal- 
n brief, our philosophy is that 
alers might well consider the 
aut bile as the customer, rather 
than the man who drives it, in de- 
ng what merchandise can be 
al | profitably. 

have the conviction that the 
al f petroleum products is the 
as bjective involved, in that these 
pt ts present the long range op- 
ty for the sale of other prod- 
id services at service stations. 
ary attention is not given to 
roleum side of the service sta- 
n Siness, it will result in loss of 
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The comments received will be published in a series, of which 








traffic which presents sales oppcr- 
tunities for the other merchandise. 
“Conversely, the proper function- 
ing of the automobile, which is con- 
tributed to by basic TBA products, 
finally affects the sale of petroleum 
products. We are inclined to feel 
that the sale of these basic automo- 
tive products and petroleum products 
are so closely related that they be- 
come one and the same _ problem 
from the dealer point of view.” 
Because dealers are completely in- 
dependent, Mr. Werly points out that 
it is largely up to the individual 
dealer to decide how far he will go 
into non-automotive merchandise, 
and that his decisions should be 
based on his own ability, the nature 
of his facilities and the type of mar- 
ket which he serves. But he goes on 
to say: “It has been our experience 
and observation that many dealers 










































Glenn L. Werly 


have over-expanded in the non-auto- 
motive field with unfortunate results 
accruing to the petroleum business 
and to the normal service which 
should be available to the car owner. 

“We feel the average dealer is well 
advised if he defers diversification in 
non-automotive merchandise at least 
until he has done an effective job on 
the sale and service of petroleum 
products, and on those items which 
are basic to the efficient operation 
of the automobile.” 





Basic and Secondary List of TBA Items 


Mr. Werly splits TBA items into the following two groups: 


Group 1—Basic TBA mer- 
chandise. 

Tires, tubes, repair materials, 
valve cores and caps. 

3atteries. 

Battery cables. 

Antifreeze. 

Spark plugs. 

Fan belts. 

Light bulbs. 

Radiator hose and clamps. 

Radiator compounds. 

Fuses. 

Viper arms and blades. 

Oil filters and cartridges. 

Brake fluid. 

Car wax, polish and cleaning 
materials. 





Group 2 — Secondary TBA 
merchandise which may have 
profit possibilities at some serv- 
ice stations. 

Heaters. 

Seat covers. 

Ignition cables. - 

Thermostats. 

Mufflers and tailpipes. 

Tailpipe extensions. 

Spotlights and foglights 

Rear view mirrors. 

Flashlights, 
bulbs. 

Sun glasses. 

Tire chains. 

Jacks. 


batteries and 
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TBA Briefs 


A 16-page folder of sales tips on 
lube oil filters put out recently by 
Purolator Products, Inc., stimulated 
so much interest that an additional 
100,000 had to be printed after the 
initial run of 250,000. The folder is 
part of Purolator’s new four season 
sales promotion program to  pro- 
vide dealers with year-round adver- 
tising and promotional support. Some 
dealers report their filter sales are 
up 300% since they began using tips 
in the folder, such as tying in filter 
check-ups with oil sales and keeping 
records of customers’ filter mileage. 


*” * * 


Bowes “Seal Fast” Corp. is boost- 
ing the idea among its dealers that 
rather than try to “sell” tires in a 
stiffening market they should try to 
trade the customer out of his old 
tires and thus build up a recondi- 
tioned as well as new tire business. 


* ce ™ 


sulf Oil is using a striking piece 
of art work to tell a big TBA sales 
story to its dealers. As so often 
happens, it’s a motor oil and lube 
sales argument too. The headline 
reads: “A Gas Tank and a Buck!— 
Is This All You See When a Motorist 
Comes In To Your Station?” The 
picture is a photograph of a service 
station dealer in the act of filling the 
gasoline tank of a customer's car. 
The nozzle of the gasoline hose is 
inserted in the tank in the usual way, 
only the tank appears to float in thin 
air. Up ahead the front seat of the 
car also appears to float in thin air, 
as does the driver and steering wheel. 
The driver holds a dollar bill between 
thumb and forefinger. All the rest 
of the automobile is cut out of the 
picture. 

Gulf goes on to point out to the 
dealer that in the course of pumping 
300 gals. of gasoline on an average 
day, about 40 cars will stop at the 
station. The story details the aver- 
age needs of these 40 cars in addi- 
tion to gasoline. 


* * * 


Looking into the future, Socony- 
Vacuum sees a growing market for 
TBA items in the “marina,” a com- 
bination small boat and automobile 
service, repair and accessory station. 
With an eye on the growing number 
of small boat enthusiasts, the ma- 
rine station development program of 
Socony-Vacuum already has many 
designs available for this type of 
water’s-edge facility. While offer- 
ing the usual services to the motor- 
ists, the marina will provide the 
small boat owner with berthing 
space, fuel and lubricants, supplies, 
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repairs, parking space for his car 
and winter storage for his boat. 


* x * 


J. R. Lotze, who has been mer- 
chandising manager for Seiberling 
Rubber Co., has been named manager 
of the newly-created automobile tire 
and sealed-air tube department, and 
will be in charge of sales of passen- 
ger tires and premium puncture- 
sealing tubes. 


* * * 


Purolator Products Inc., Newark, 
N. J., has elected James D. Abeles 
to the post of assistant to President 
Ralph R. Layte. Mr. Abeles was 
formerly equipment sales manager 
of the company. 


* a * 


General Petroleum’s TBA depart- 
ment is working on its annual tire 
sales campaign with a goal set at 
15% higher than last year’s. During 
the first quarter General Petroleum’s 
TBA sales showed slight gains over 
last year’s sales during the same 
period. 

* * * 


American Oil Co. is now marketing 
under its own brand two cold rub- 
ber tires—the Cushion-Flex and the 
Premium. Sales are being promoted 
with newspaper ads, banners, folders 
and tire discs all plugging the 
Cushion-Flex tire made of 100% 
“Amocold Rubber.” 


* * * 


Demand for emergency battery 
service has increased steadily since 
the end of the war, the 29th edition 
of Automobile Facts and Figures re- 
veals. Facts and Figures, a statis- 
tical yearbook of Automobile Manu- 
facturers Assn., shows that during 
1944 15.2% of all roadside difficul- 
ties were attributed to battery 
trouble and that by 1948 this per- 
centage had increased to 19.8%. The 
yearbook attributes this increase to 
the fact that motorists have con- 
stantly increased their demands for 
energy from their car batteries. 

The yearbook also shows that tire 
trouble although still the most fre- 
quent mechanical cause of motorists’ 
difficulties on the road, has decreased 
from 31.3% to 21.3%. 


* * * 


United Distillers of America claim 
to have a dollar per gal. antifreeze 
guaranteed to give winter long pro- 
tection to passenger cars. Saf-tee 
super is the brand name and the 
manufacturers claim it contains a 
special ingredient that inhibits evap- 
oration. 


* * * 


Lutz Tire Lift Co. is organizing 
national distribution of its tire 
change tool, a lever with a built-in 


fulcrum for lifting tires up and dow 
from the lugs. According to tl 
manufacturer, it is an ideal tool f 
women drivers. 


Synthetic Rubber Use 
In Tires, Tubes Eased 


NPN News Bure 

WASHINGTON — Commerce Dr- 
partment has eased synthetic rub- 
ber use requirement in the manufac- 
ture of certain tires and tubes. This 
revision of Allocation Order R-1 
follows recommendations previous- 
ly advanced by a rubber industry ad- 
visory committee. 

In line with policy aimed at re- 
moval of restrictions whenever prac- 
tical while still providing support of 
synthetic rubber facilities for na- 
tional security, Commerce _ reports 
following changes were made: truck 
and bus tires larger than 7.50 cross- 
section, which formerly had to con- 
tain an average of 3% synthetic rub- 
ber, no longer will have to be made 
with any synthetic; all controls have 
been removed from amount of syn- 
thetic required in tire flaps and bi- 
cycle tires. 

Two Groups 


In addition, grouping of tire sizes 
required to be made with percent- 
ages of synthetic rubber has been re- 
vised so as to provide now for only 
two groups. 

Tires in the first group must hav 
minimum synthetic rubber content in 
each individual tire of 5%, while the 
minimum over-all average for the 
group must be 45% synthetic. In- 
cluded in this group are all passen- 
ger, motorcycle, front farm tractor 
and garden tractor tires, plus all 
tires 7.50 cross-section and smaller 
used on busses, farm and garden 
implements and for industrial pur- 
poses, 

Also included in this first group 
are all truck tires 7.50 cross-section 
and smaller. These tires, however, 
while they must have minimum 
group average of 45% _ synthetic, 
may have as little as 1% synthetic i 
individual tires. 

Farm Tires 

Second group, which must 
as much as 55% synthetic in ar 
dividual tire with a group avera 
80%, consists of all sizes of 
farm tractor and all other far: 
plement tires. Excepted fron 
group are spade grip tread tire 
in rice and cane fields. 

Still another change in Allo: 
Order R-1, Commerce says, 1s 
a manufacturer must hereaft« 
sume at least 45% butyl in al! 
tubes of size 9.0 and smalle! 
vious requirement was 60% b 

Imports of foreign tires mus 
form to same synthetic conts 
quirements imposed on 4d 
manufacturers, Commerce ad 
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Copolymer Converts 100%, 
To Cold Synthetic Rubber 


‘he 100% conversion to cold-pro- 
cess synthetic rubber manufacture 
has been completed by Copolymer 
Corp. This company, which operates 
a plant at Baton Rouge, La., first be- 
gan the manufacture of cold rubber 
early in 1948, and by March of that 
year had converted 50% of its facili- 
ties to the new process. 

Copolymer Corp. is owned jointly 
by the following eight companies: 
Armstrong Rubber Co., West Haven 
Conn.; Dayton Rubber Co., Dayton, 
Ohio; Gates Rubber Co., Denver; In- 
land Rubber Co., Chicago; Lake 
Shore Tire & Rubber Co., Des Moines; 
Mansfield Tire & Rubber Co., Man - 
field, Ohio; Lee Rubber & Tire Corp., 
Conshohocken, Pa.; and Sears Roe- 
buck & Co., Chicago. Officers and 
directors consist of one official from 
each of the eight companies as fol- 
lows: President, A. L. Freedlander 
(Dayton); vice presidents; James A. 
Walsh (Armstrong), C. W. Yelm 
(Gates), Frederick Macklin (Lake 
Shore), A. A. Garthwaite (Lee) and 
H. B. Soulen (Mansfield); vice presi- 
dent and secretary, W. M. Collins, Jr., 
(Inland); vice president and trea- 
surer, F. M. Judson (Sears Roebuck); 
and operating vice president C. M. 
Hulings. 

In an address at an open house 
held at the plant recently, Dr. W. B. 
Reynolds, supervisor of synthetic 
rubber development, Phillips Petro- 
leum Co., told about the first cold 


rubber made in the Phillips pilot 
plant between 1944 and 1947. Fol- 
lowing public announcement of the 


new cold rubber in April, 1947, Co- 
polymer Corp. decided to fabricate 
enough tires from the output of the 
Phillips pilot plant for a thorough 
test. This was done at one of the 
Copolymer member company plants 
and the trial led to the decision 
by all eight of the owning companies 
to convert the entire Copolymer facil- 
ities to cold rubber processing. An 
important part of the process, said 
Dr. Reynolds, is an improved furnace 
black, also developed by Phillips. 


Cut Rubber Use Estimate 


WASHINGTON United States 
cohsumption of new rubber during 
194° is estimated at 980,000 long 
tons including 570,000 tons natural 
and 410,000 tons synthetic, according 
to port recently from Commerce 
Dey irtment’s Rubber Division. Divi- 
Sion adds that total is 30,000 tons 
less than total U. S. consumption es- 
umsted last April by the interna- 
ton ! rubber study group in London. 
It is expected that manufacture of 
ran-portation items (tires, tubes 
and amelback) will account for 682,- 
‘00 ons of new rubber this year in 
the S., report adds. 
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Cold rubber is 
shown here after 
being pressed in- 
to blocks for ship- 
ment to tire manu- 
facturing plants. 
Cold rubber in- 
gredients are mix- 
ed at 41 deg. in 
giant reactors op- 
erating much the 
same as the old- 
time hand - oper- 
ated ice cream 
freezer. Emerging 
from the reactors 
as a milky fluid 
or latex the rub- 
ber is coagulated 
and washed free 
of chemicals be- 
fore being pressed 
into blocks 
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May Passenger Car Casing Shipments up 4.27% 


NEW YORK—A 4.27% 


increase 


in the number of passenger car cas- 


ings shipped by manufacturers during May is shown by the following table, a 


monthly release of Rubber Manufacturers Assn. 
in passenger casing production also. 


and bus casings declined during the same period. 


Table indicates an 
Both shipment and production of truck 


increase 


Estimated Automotive Pneumatic Casings & Tube Shipments 
Production and Inventory—May, 1949—April, 1949—First 
Five Months 1949-1948 


Passenger Casings 
Shipments 
Original Equipment 
Replacement 
Export 
Total 
Production 


Inventory End of Month 


Truck and Bus Casings 
Shipments 
Original Equipment 
Replacement 
Export 
Total 
Production 


Inventory End of Month 


Total Automotive Casings 


Shipments 
Original Equipment 
Replacement 
Export 
Total 


Production 


Inventory End of Month 


Passenger and Truck and 


Bus Tubes 
Shipments 
Original Equipment 
Replacement 
Export 
Total 
Production 


Inventory End of Month 


NOTE 


Cumulative data 








1949 
| of 
Change from 
Preceding 

May Month April 
2,103.465 2,426,632 
3,764,234 3,202,451 
10,967 37,567 
5,908,666 +.4.27 5,666,650 
5,980,837 69 5,939,645 
10,769,289 60 10,705,291 
276,622 344,860 
559,483 515,609 
78,932 83,624 
915,037 3.08 944,093 
953,489 6.49 1,019,670 
2,531,914 +-1.88 2,485,314 
2,380,087 2,771,492 
4,323,717 3,718,060 
119,899 121,191 
6,823,703 +-3.22 6,610,743 
6,934,326 36 6,959,315 
13,301,203 s4 13,190,605 
2,379,948 2,766,897 
2,829,647 2,551,952 
86,468 77,562 
5,296,063 1.56 5,396,411 
6,088,164 48 6,058,992 
12,410,463 5.64 11,747,607 

on this report 


includes adjustments made in prior months 


First 
Five 


Months 


10 


14, 


24 
26 


12 
12 
9 

28 


-, 


410,461 
047,571 
200,679 
658,711 
836,243 


769,289 


735,530 
666,804 
426,460 
829,294 
421,669 
531,914 


2,145,991 


714,375 


627,639 
{88.005 


257,912 


301,203 


126,160 


2. 639,984 


$31,821 
197,965 
078,877 


410,463 


1948 
First 
Five 


Months 


s 
15 


24 
28 
9 


70 


18 


10 
14 


9r 
~ 
ys 


10 


,441,259 
515,671 
298,845 
255,775 

317,377 


,448,439 


7,315 
2,038 
8,900 
8,253 
358,138 
162,669 


798,574 
427,709 


777.745 


30,004,028 


675,515 


611,108 


784,817 
615,539 
453,597 
853,953 
992,783 


068,828 
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A Day witha Jf | 


Merchandising salesmen of Ohio Oil Co, 
are typical of those representatives of other 
major and Independent oil companies who 
maintain and bolster product and service sales 
at service station outlets. This _ pictorial 
story, illustrating the day-by-day activities 
of Ohio Oil merchandising salecman, Robert 
E. Hesher, was derived from a recent series 
of articles in the Ohio Oil Beacon which was 
devoted to introducing the personnel in a 
typical marketing zone—South Bend, Ind. 







Merchandising salesman, Bob Hesher, 
is greeted by dealer Mike Petkovitch 
one of 25 dealers contacted regularly 
by Mr. Hesher in his South Bend zone. 
Mr. Hesher is one of about 60 Ohio 
Oil Co. men promoting gasoline, oil 
and TBA sales at approximately 1,700 
retail outlets supplied by Ohio Oil 
































ei. 


In conformance with Ohio Oil sales policies, merchandising salesmen recommend 

that dealers’ accessories inventory, in general, be restricted rather closely to the 

automotive line. The salesmen, all of whom were trained at Ohio Oil's training 

center, operate in large measure on their own initiative in aiding dealers with 
merchandise displays 








Dealers are told that good service sta- 
tion housekeeping should result in rest 





rooms being kept as shining bright as 





though they were the only entrances to One of the basic duties of merchandising salesmen is keeping posters and signs 
the station. The merchandising sales- up-to-date and keeping well-supplied with hand-out literature. They also se that 
man notes supplies of soaps, cleansers dealers are informed of co-operative newspaper advertising programs. Amon the 
and paper towels and is ready to re- literature dealers receive free of charge are: road maps, door labels, lubrication 
plenish low stocks of each guides, wall charts and various seasonal pieces—baseball schedules. « 
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Merchandising Salesman 





Individual help to service station dealers supplement the monthly sales conferences 

held each month by merchandising salesmen for their dealer accounts. The sales- 

men, in turn, meet every two months to co-ordinate their promotional work and keep 

Above, Mr. Hesher explains that permanent- 

type anti-freeze is a desirable year-round sales item and provides good winter in- 
surance to put-it-off motorists 


up-to-date on company sales plans. 


q - 
; 


“eget 
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Equipment maintenance is another re- 
sponsibility of merchandising salesmen. 
who instruct dealers on equipment op- 
eration and submit repair reports to 
Ohio Oil's service department. At sta- 
tions where dealers own their equip- 
ment, the salesmen will recommend 
that equipment repairs be handled by 
a local mechanic. The salesmen, most 
of whom have moved up to their pres- 
ent positions from bulk plant assign- 
ments, are often able to make minor 
repairs and adjustments on the spot 





ose check on service station safety is another operating 


re emphasized by merchandising salesmen. 





compressor and safety valves are 
The salesman and dealer agree that neglected 
ressors are explosion hazards and can draw as much 
gallon of water a day under certain weather condi- 

The safety check also includes fire extinguishers, 


loose tools, grease spots and other hazards 








In addition to soliciting the business of dealers handling 
competitive brands, Ohio Oil merchandising salesmen also 
watch for new station sites. They obtain information on pro- 
spective sites in respect to: traffic picture, general business 
and credit aspects of the neighborhood, station construction 
and layout, relation to bulk plant and other supply sources, 
plus other factors influencing station planning. Here Mr. 
Hesher shows Grant Young. Indiana district manager, a new 
service station building 
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OUTSIDE—THEY’RE HANDSOMER. Smart streamlining of Fruehaufs 
spells prestige for their users. Their appearance alone is one of your 
most valuable advertising assets. Sunset Oil Company uses two 4000- 
gal. Fruehaufs for city delivery of gasoline and lubricating oil in the 
Seattle-Portland metropolitan areas—averaging three trips per day. 





INSIDE—THEY’RE HUSKIER! Deep-dished, 
braced and flanged bulkheads and baffle 
heads, sump arrangement of piping. 


reduced maintenance costs 


Extra Weight-Savings! 
Extra Payload! Actual 
Scale Weight of a Fruehauf 


6650-Gal. Tank-Trailer-1800 
lbs. less than conventional 


-that’s 300 extra gallons 


Features such as these poy by free every trip! 


life . . . greater safety! 


apie Tank-Trailers are the biggest profit- 
producers in the petroleum hauling field. No other 
Trailer matches them for payload-carrying capacity... 
low-cost of operation . . . low-cost of maintenance 
. . . long life. They’re engineered throughout for 
greater strength — greater safety — with maximum 
weight-savings ... up to 1800 lbs. on 6650-gal. units. 


Exclusive Fruehauf construction is the safest in the 
industry. Proof that operators recognize Fruehauf 
superiority is the fact that scores of fleets are 100% 
Fruehauf ... and that Fruehauf sales exceed those of 
its nearest Competitor more than three times. 


Hear Harrison Wood in “This 
Changing World’ — every 
Sunday Afternoon over ABC. 
Consult Your Local Paper! 


WORLD’S LARGES!: 


Trailers 


“ENGINEERED TRANSPORTATION” 





None of these operators — from all parts of the 
country — is ever more than a few hours away from 
one of Fruehauf’s completely-equipped Service Stations 
for Tank-Trailer maintenance and repair. Fruehauf 
keeps your equipment rolling and earning by main- 
taining the world’s largest service network for Tank- 
Trailers. 

Fruehauf makes Tank-Trailers and Truck-Tanks for 
every liquid hauling job. Whatever your needs, you'll 
find, after examining the facts, that you’re compromis- 
ing on earnings if you use anything but a Fruehavf. 
Fruebauf Tank-Trailers cost you less per mile, per day, 
per year than any other make on the highway. 


Catalog of Fruehauf Tank 
Trailers and latest price sched 
ule will be sent free upon 
request 
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because they cost less... earn more. . . lasthhg. 





Big Improvements on 

Fruehauf’s Revolutionary 
Gravity-Tandem Suspension! 
Now even Greater Perform- 


ance than before! 


Better Braking! Beiter Springing! 
Longer Tire Life! Greater Fuel 
Savings! Lower Maintenance! 


weouny IMPROVEMENTS INCLUDE: 


. New Threaded Bearings of 
Special Alloy. Not only a new 
bearing material but, also, an 
entirely new bearing design— 
both of which mean still longer 
bearing life. 

2. New Anti-Friction Design. 
All moving parts work against 
bearings. Friction wear mini- 
mized. 

3. New Type Powdered Metal 
and Fabric Bearings in Shackle. 
Makes lubricant actual bearing 
surface. Insures long, trouble- 
free life. 


4. New Pre-Set Torsion Bars. 
Another step to insure top per- 
formance and trouble-free serv- 
ice—no adjustment required. 

5. New Gear Box Mounting. 
Special heat-treated steel bolts 
through both sides of gear box 
anchor boxes securely to their 
hangers. 

6. New, Sturdier Attachment 
of Hangers. Extra insurance 
that hangers will stay securely 
anchored under severest pun- 
ishment. 


LERS USE FRUEHAUFS: 


thger ... they’re lighter ... stronger... safer! 





GRAVITY-TANDEM SUSPENSION 
A Fruehauf Exclusive! 


This revolutionary new type suspension utilizes torsion-bar 
springs, completely eliminates conventional leaf type, permits 
the proper distribution of load over all wheels under all road 


conditions. 


HOW GRAVITY-TANDEM SAVES TIRE WEAR: 


Distributes load equally on 
all tires. 


2. Permits wheels to follow 
road contours. 


Automatic  self-trailing 


action of axles reduces tire 
scuffing, increases tire mile- 
age. 

Brake torque cannot be 
transferred from one brake 
to another. No ‘ wheel hop 








USERS REPORT UP TO 247, 000 MILES 
TIRE WITHOUT RECAPPING! 


ADD GRAVITY-TANDEM SAVINGS TO YOUR OPERATION! 
247,000 miles on a set of tires without recapping is a phenome- 

nal record, we know. However, Gravity-Tandem users, from all 

over the country, are reporting double tire mileage. Many are 


Read this report from 
CARL J. PETERSEN 
Petroleum Transport 

Service 
Afton, Wyoming 
“In checking my operations 



























. reporting triple. And, in a few cases, four times normal mileage : 
. zg Pp 5d record for filing my annua 
: is recorded. * report to the I.C.C, | came 
f Now, new improvements offer promise of even greater tire, nem these Aate facts about our 
; ; , No. Tres 
\- tuel and maintenance economies. No other Tandem-Trailer Sus- " 18 Frue auf Tank Trailer. We have 
dt ; ; used this piece of equipment continuously 
pension offers you so many important operating advantages. No fer the past twenty-one months. During 
wonder so many Fruehauf Gravity-Tandem operators say, “We this time we have had almost no expense 
~ can't afford not to operate a Fruehauf Gravity-Tandem.” on this Trailer. The records here in our 
Call your Fruehauf representative today. He’ll gladly show you office show that this Trailer has 247,000 
¢ i ‘e big difference—in terms of dollar savings—Fruehauf Gravity- miles on it, and in checking the Trailer, 


| find that four of the original tires are 
still on it. These four tires have never been 
capped.” 


Y, land-m will make in the cost of your operation. 


‘Ask your Fruehauf man to show you these testimonials 


World's Largest Builders of Truck-Trailers 
FRUEHAUF TRAILER COMPANY + + 


DETROIT 32 ° LOS ANGELES 11 
In Canada: Weston, Ont. 











UP TO 5 YEARS TO PAY! 
QUALIFIED OPERATORS CAN HAVE UP TO 
5 years to pay—the best evidence you could 
ask for that Fruehaufs do last longer. Ask about 
our ‘pay as you earn” financing plans 


STUILDERS OF TRUCK-TRAILERS 
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80 Factory Service Branches 
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Speed, Bulk Plant Storage Capacity 


Expansion Begun After 1947-48 Crisis Places 
Company in Position to Increase Earnings 


By CHARLES BOYD, JR. 
NPN Staff Writer 


Hoosier Coal & Oil Co. of Indianap- 
olis is engaged in a large-scale en- 
largement and improvement program 
to place its operation on an efficient 
and competitive basis for the future. 

New equipment is playing a large 
role in carrying out the aims of tne 
company’s management with the fol- 


lowing improvements now being com- 
pleted: 

1. A new tank truck loading rack 
which is three times as fast as its 
predecessor in loading and unloading 
tank vehicles plus twice as many 
loading spots. 

2. New storage tanks which triple 
the capacity of the plant. 

A crisis in the company’s opera- 
tions came during the 1947-48 heat- 


ing oil season. It was caused by hav- 
ing too much business and not enough 
of either oil products or equipment to 
handle the large increase in volume. 
Then Hoosier management began to 
map its plans for expansion. 

Lack of available equipment stalled 
the program for some time and th 
company worried through the 1947- 
48 season with less than two days’ 
supply of fuel oils in the storage 
tanks part of the time, Clarence Paul, 
secretary and treasurer of the com- 
pany, says. Hoosier was doing twice 
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View of Hoosier Coal & Oil's loading rack after completion. Company's name is prominently displayed on the side 
tank trucks. The rack has four spots with two loading arms at each to permit handling of both No. 1 and No. 3 at eac 
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Hoosier Coal & Oil Co.’s tank truck fleet which is equipped with modern ticket printing meters. Tank sizes range from 1,300 
to 1,802 gals. 


its prewar volume with old equip- 
ment. 

The company has been aggressive 
in trying out new equipment to make 
its operation more efficient. It was 
one of the first companies in Indian- 
apolis to place ticket printing meters 
on its tank trucks. These have all 
been renewed recently with late 
equipment. 


Own Maintenance Shop 


Hoosier operates its own mainte- 
nance shop, employing three men, to 
keep truck and bulk plant equipment 
operating at top efficiency. The large 
fireproof garage can accommodate 
several large trucks and has the 
heavy equipment necessary to make 
repairs on all units. In addition a 
stock of parts is kept in a speical 
locker. 

The new truck loading rack was 
designed to permit fast movement 
of Hoosier’s 13 tank trucks which 
range in size from 1,300 to 1,800 gals. 
The rack has four spots and two load- 
ing arms are provided at each spot, 
one to handle No. 1 and one for No. 
3 fuel oil. 

The concrete block foundation used 
for the old rack is utilized (see photo) 
and provides room for the pumping 
equipment on the new unit. The 
old rack had two spots which un- 
loaded only 80 to 90 g.p.m. 


‘he new pumping equipment for 
loading tank trucks is 450 g.p.m. at 
the pump through 3-in. lines. With 
one nozzle open 240 g.p.m. are deliv- 


ere this rate being set by a flow 
control valve. With two nozzles open 
215 g.p.m. flow through each. low 
of No. 1 and No. 3 fuels is measured 


through 3-in. meters. 

L.ading arms are swivel type and 
are -ounterbalanced. 

Unloading is accomplished through 
both 4 and 5-in. lines with 300 g.p.m. 
puming equipment. 


16,000 Gals. Storage Added 


Ni ie new storage tanks of 24,000- 
gal. apacity each add 216,000 gals. 
/C mpany’s old tankage of 122,000 
gals All tanks are equipped with 
qui level indicators. Company es- 


timates new equipment will enable 
it to handle double its previous gal- 
lonage. 

To secure new business and hold 
its old customers, Hoosier has three 
salesmen out selling fuel oil all the 
time. In addition the company, as 
far as practical, tries to keep the 
same driver on the same account. This 
avoids difficulties, Mr. Paul says, be- 
cause it is faster and better from a 
business standpoint if the driver 
knows the little details of a partic- 
ular fill. This experience he can gain 
only through repeat calls on the same 
customer. 

The company prominently displays 
its own name on each truck and has 
painted on the truck door its slogan, 
“We'll Keep the Home Fires Burn- 
ing.” The tank trucks are kept clean 
and shiny. 

Hoosier Coal & Oil uses the degree 
day system. Trucks are routed by 
a dispatcher who must watch degree 
days as well as credit ratings. He 
is charged with the responsibility 
also of trying to keep a driver on the 
same route. 


Bulk Plant Well Located 


Hanging -on the office wall is a 
large map of Indianapolis on which 
customers are located through the 


use of map tacks. A glance at the 
map shows that the company has a 
well located bulk plant since it is in 
the middle of the biggest concentra- 
tion of the company’s business. In 
addition it is about equal distance 
from the plant to its farthest cus- 
tomers in all directions. 

The company does not have any 
transports but buys its No. 1 and 
No. 3 fuel oil on a delivered basis. It 
does not sell or service burners. 

Hoosier Coal & Oil started to han- 
dle fuel oil in 1928 with three 19,- 
000-gal. tanks. President of the com 
pany is C. I. Coplan; Stanley A 
Joseph is vice president and sales 
manager. 

Indiana Oil Equipment Co. designed 
the plant and furnished the equip- 
ment for Hoosier’s expansion. 





Equipment used at Hoosier Coal & 
il Co.’s bulk plant includes the fol 
lowing: 


Storage tanks—-Adamson 

Liquid level indicators—-Viking 

Pumps—Viking 

Meters—-Brodie 

Truck tanks—-Progress 

Air eliminators—-Brodie 

Motors——Louis Allis and General Ela 
tric 

Valves—Milwaukee, OPW Morrison 

Loading Arms—OPW 











General view of Hoosier Coal & Oil Co.'s bulk plant while construction work was 

still progressing. Concrete block foundation for loading rack is sunk into the ground 

to permit placemeni of pumping equipment inside and completely protect it from 

the weather. New 24,000-gal. tanks are shown at left before being painted. Rack’s 
roof is not yet completed 
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Try this MONEY 
Ni SPOT 
QUIZ 


1. How can | make more profit on fuel oil deliveries? 
Answer: With VENTALARM whistling tank fill signal 
2. What will VENTALARM signal do? 

Answer: !t allows quick, accurate, safe delivery 
without entering home — no spills, no return calls 
3. How does VENTALARM signal apply to my 
business? 

Answer: On an average of 24 calls per day per man 
truck, VENTALARM signal saves 12 hours per week 
allowing time for 30 new calls per week without 
additional equipment or personnel. Multiply this gain 
by your number of man trucks. Then multiply the answer 
by a 22 week heating season. Your answer is an 
amazing saving in time with a brand new chance for 
additional profits. Can you afford to stay out of the 
VENTALARM Money Spot? 

Old tanks easily equipped. Model 
LC VENTALARM signal perma- 
nently installed in vent line in 15 
min. Pays for itself in a few deliveries. 
Over a million in use. See your supply 
house or write us for literature 


SCULLY SIGNAL COMPANY 
79 First Street, Cambridge, Mass 








VENTALARM® 








WHISTLING TANK 








WHO PAYS 
FOR THE LEAKS 


Faulty thread connections can 
cost many gallons of gasoline 
per month. 

Prevent such Joss by using REC- 
TORSEAL #2 a specially com- 
pounded, leak-proof, thread and 
gasket sealing compound on all 
connections when piping is in- 
stalled or repaired. It will save 
you money and you'll never be 
troubled with leaks. 
RECTORSEAL #2 is impervious 
to gasoline (regular or aviation). 
It's approved by major compan- 
ies ... has been proved by more 
than 10 years use in the oil in- 
dustry. 


Ask your dealer for RECTOR- 
SEAL #2 by name or 


Write RECTORSEAL, Dept. J 
2215 Commerce St., 
Houston 2, Texas 


RECTORSEAL # 2 








MAKING THE OIL INDUSTRY SAFER 








Fuel Oil 


Burner Service Competition 
Keen; Free Parts Offered 


Washington Distributors Expand Service Pacts 
In Effort to Hold, Extend Fuel Oil Business 


By ANDREW R. PATLA 
NPN Staff Writer 


Oil burner service contracts which 
include free parts are being used in 
Washington, D. C., to hold and ex- 
tend domestic heating oil business. 
Competition among fuel oil distribu- 
tors, both major and Independent, 
has led to unusually vigorous pro- 
motion of all kinds of burner ser- 
vice plans. 

For many years fuel oil distribu- 
tors in the larger oil heating mar- 
kets, especially those along the East 
Coast, have offered annual burner 
service contracts covering all emer- 
gency calls for a fixed annual charge. 
The matter of possible customer ill 
will growing out of extra charges for 
parts has occasionally come up for 
discussion in meetings of oil heat- 
ing groups, but in general the trade 
has shied away from the hazard of 
blanket agreements. including parts. 

The following is an account of the 
nature and extent of service-parts 
contracts currently being offered in 
the Washington, D. C., area: 

Outstanding among the various 
combinations of oil burner service 
and parts plans being extended to 
Washington fuel oil consumers are 
those of a major company and of an 
Independent fuel oil marketer—both 
of which offer free replacement of 
high-cost parts which other mar- 
keters specifically exclude from their 
contracts. 

Indicative of the intensified fuel oil 
competition in this area, the major 
company plan is offered to accounts 
at the same annual charge as last 
year’s emergency service and summer 
overhaul (no parts replacement) con- 
tract—$24. The plan is being vig- 
orously promoted through radio, tele- 
vision and direct mail copy which 
reads: 

“This is it!_-Complete maintenance 
and repair coverage for your burner, 
oil lines and above ground tank. This 
includes your motor, pump, filter, 
combustion chamber or hearth, ther- 
mostat and controls. In addition, of 
course, no charge for your service 
calls and an annual vacuum cleaning 
and burner overhaul.” 


The above plan, as do those of all 
other marketers, reserves the right to 
examine burner units and exclude 
those which are not in good operating 
condition or for which parts replace- 
ment would be difficult. The com- 


pany has no figures available yet to 
show the percentage of total fuel oil 
accounts who have purchased the 
service-parts contracts but estimates 
that contract renewals are running 
about 40% ahead of last year’s. Its 
service policies are restricted to this 
one “all-inclusive” plan, with the 
thought in mind that alternate-type 
contracts—which offer customers a 
choice between two or three plans 
which vary in extent of coverage 
—tend to give customers the im- 
pression they are being high-pres- 
sured into accepting at least one of 
the plans. 


Independent Meets Competition 


This isn’t the thinking of an In- 
dependent, however, who is not only 
meeting the provisions of the plan 
outlined above at a slightly lower 
cost, $23.75, but also offers two 
other plans in his service contracts. 
Plan No. 2, for $15, offers annual 
clean-up service of furnace and oil 
burner, emergency service and free 
replacement of burner parts with the 
exception of oil tanks and combustion 
chambers. (All tanks referred to are 
basement tanks; no marketers insure 
replacement of underground, en- 
closed tanks.) 

The Independent’s third plan offers 
only the annual clean-up service to 
furnace and oil burner for $4.75. Com- 
petition, the Independent says, has 
compelled him to make several recent 
changes in his contracts but they are 
now in final form since he could not 
afford to make further reduction in 
these insurance charges. 


Have Choice of 2 or 3 Contracts 


Other fuel oil marketers here, how- 
ever, generally adhere to a policy of 
giving customers a choice of two or 
three contracts, the principal fea- 
tures of which are as follows 

1. Annual overhaul of burner and 
parts; unlimited emergency service; 
and free replacement of burner and 
control parts (tanks excluded) 

2. Unlimited emergency service; 
and annual overhaul only (no )arts 
replacement). 

3. Annual summer overhaul only 

Prices and the specific proy sions 
of the several contracts vary me- 
what, but all the alternate-: .oice 
contracts being offered in Wa» Ung- 
ton this sumer can be roughly « 4ss!- 
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Fuel Oil 


fi d as to details into the two follow- 
in: groups: 


Group 1 
an No. 1, annual charge $18, In- 


clides cleaning, oiling and adjusting 
oi! burner; cleaning of boiler or fur- 


nace; necessary replacement parts 
and labor on burner (if parts avail- 
abie) and controls; and all emergency 


service calls caused by normal oper- 
ation. It does not include replace- 
ment or repairs to oil lines, oil stor- 
age tank, tank gauge, combustion 
chamber, hot water circulator, warm 
air blower motor, fan or belt. 


Plan No. 2, annual charge $11.50. 
Includes cleaning, oiling and adjust- 
ing oil burner; cleaning boiler or fur- 
nace; and either fall start-up or one 
emergency service call due to failure 
or needed adjustment of oil burner or 
its electrical controls. 


Plan No. 3, annual charge $8.50. 
Includes only cleaning, oiling or ad- 
justing oil burner; and _ cleaning 
boiler or furnace. 


Group 2 


Plan No. 1, annual charge $20. In- 
cludes repair or replacement of worn 
or defective burner parts and electri- 
cal controls; cleaning furnace with 
vacuum or hand cleaning with brush; 
cleaning adjusting, oiling and greas- 
ing burner; checking burner controls; 


and emergency service on _ burner. 
Plan does not cover replacement or 
repair of oil tanks and lines, furnace 
and combustion chamber, or any 


other equipment not a part of the oil 
burner itself and its electrical con- 
trols 


Plan No. 2, annual charge $16. In- 
cludes everything in Plan No, 1 ex- 
cept for repair or replacement of 
worn or defective burner parts and 
electrical controls. (Both plans in 
this contract apply only to pressure- 
type burners. Cleaning and emergency 
service on rotary-type burners is of- 
fered under a separate contract for 
an annual charge of $20 which does 
not include parts replacement.) 


marketer offering the Group 2 
pe of contracts points out that last 
year no parts replacement insurance 
was offered to burner owners, and 
tha’ the contract for burner service 
al (Plan No. 2, Group 2 above) 
for vhich the charge is now $16, sold 
the: for $20, the same as the price 
how in effect for Plan No. 1. 


7 several fuel oil marketers pro- 

ol ng the use of alternate-type con- 
trac s generally agree on estimates 
la’ from 50% to 60% of all fuel oil 
acc ints are taking advantage of 
arts-service contracts and that 
all ree plans (or two if that is the 
t offered, as in Group 2 contracts 
abo.) cover about 85% of their 
ners, 
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VIET IS THE WORD 


FOR THE NEW BLACKMER PUMPS 









With Nonmetallic Vanes 
« - . No Metal-to-Metal 
Contact—QUIET OPERATION 
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& 100 
G.P.M. 


CAPACITIES 












































Only BILACKMER 
HAS ALL THESE FEATURES 


@ NONMETALLIC, SELF-ADUSTING VANES 


Vanes are positively actuated by push rods. No springs. Quiet running, even after 
long use. Vanes are self-adjusting for wear, last longer than any metal type. 
Easily replaced at low cost. Sound-deadening vane material is exclusive with 
Blackmer. 


@ BALL-BEARING EQUIPPED 


Sealed ball bearings keep rotor accurately located. Help maintain quietness. Protect 
against whip of universal. Reduce wear. Outlast any sleeve bearing types. 


@ DRIPPROOF VACUUM SEAL CONSTRUCTION 


Eliminates shaft leakage during pumping. Reduces fire hazard. Cannot wear out. 
Protects for life of pump. 


@ POSITIVE PRESSURE CONTROL VALVE 


Chatterproof relief valve maintains constant pressure during pumping. 


for SPLIT LOADS ; 


BLACKMER DUAL 
TRUCK PUMP 






































































































































































Handles Gasoline and 
Fuel Oil With Single 
Pumping Unit 





























@ SINGLE POWER TAKE-OFF, IN-LINE MOUNTING 
Saves space. Simplifies installation. Requires only one drive connection. Permits 


simultaneous or separate compartment unloading of split gasoline-fuel loads. Single 
stainless steel shaft. 


@ CARTRIDGE SEPARATOR SEAL 


Shaft seal between pump halves is self-adjusting, double spring-loaded. Permits 
positively no leakage between pump halves. Combines chevron and rotary seal 
advantages in cartridge form. 


@ BY-PASS SAFETY FACTOR 


Either pump half can by-pass full capacity or run bone dry with no damage to 
the pump. Ball bearings are grease sealed. 


@ STAINLESS STEEL SHAFT 


Corrosion and wear-resistant for long, trouble-free service. 






















































































Write for details and prices 














BLACKMER PUMP COMPANY — GRAND RAPIDS, MICHIGAN 
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SIX OF THE MEN WHO HELP 
YOUR STANDARD OIL DEALER 
KEEP YOUR TANK FILLED 


America used 18.9°; more oil last year than in 1945, our peak war 
year—and yet, although a shortage had been feared, there were 
enough petroleum products for everyone last winter. This summer, 
with automobile travel at an all-time high, you can still get all the 
gasoline you want 


petroleum industry made it possible. Through teamwork, this com- 


pany and its subsidiary companies have set output records in each 
the last three years 

Standard Oil works as an integrated team, from the oil well t 
service station. That's why we were able to bring you more « 
cause we work together from the ground up to find oil, to brir git 
of the earth, to carry it to refineries, to make it into useful product 
and distribute them to convenient locations in your communit 

We are willing to spend for new oil wells, pipelines, refinery 1 
to help keep you supplied. In the last three years, these « 
amounted to more than twice our net earnings 

We have the manpower 
tank truck drivers 


48,000 employees, from geologists t 
Like the independent businessman who fills y 


tank at his service station, each of these men is important to y 
gasoline supply 


How is this possible? Only because the great efforts of the entire STANDARD OTL COMPANY 


(INDIANA 


ae 
GRANT DARNELL of Houston, Texas—engineer. He's 
testing the drilling mud that helps us get beneath 
the surface of the earth to find oil. 


JOHNNY HATCHER, at work on Drilling Rig No. 12, 
High Island, Texas. He and his fellow crewmen 
work to bring oil to the surface. 


LLOYD M. KING, pipeline maintenance ma! 
Illinois. He helps keep oil flowing on its 


from the wells to a Standard Oil refinery 


GEORGE P. NEIDERKORN, stillman, Wood River, 
Illinois, refinery. In the huge catalytic cracker 
he helps run, gas oil is converted into gasoline. 


MATHEW SIMAGA, tank car loader at our Whiting, 
Indiana, refinery. He sends the finished products of 
the refinery on their way to Standard Oil bulk plants. 


STANLEY BETTS, agent, who runs our B gton, 
Wisconsin, bulk plant, He serves our ers, 
filling the tanks from which your tank may Lied. 
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First National Bank Bldg., Atwood 8-0413. 








A firming tendency in distillate and residual fuel 
oil prices appeared in most of the nation’s coastal 
refinery and terminal districts during the last week 
in July. Fuel oil sales generally continued slow with 
prices lower in Western Penna. and the Mid-Con- 
tinent. The Chicago district was regarded by many 
marketers as the “weakest spot.” 








Prices for South Texas lubricating oils were off 
in amounts ranging from 0.5 to 1.5c when one major 
supplier posted a new schedule to “meet competition.” 
His sharpest reduction was 1.5¢c to 14.5¢c for 2,000 
vis. whereas his price for 100 vis. was unchanged 
at 9.5¢. 













Gasoline prices continued relatively firm in all 
areas under the peak load of summer demand. Spot 
buying interest in gasoline was light, however, and 
except for some tightening of supplies along the 
Great Lakes Pipe Line, stocks appeared ample -in 
ull areas. 









Forward buying interest in heavy fuel and No. 2 
was greatly increased toward the end of the month, 
according to reports of suppliers at the Gulf and New 
York Harbor. Cargo prices for 0-10 p.t. No. 5 fuel 
at the Gulf were 10c higher when one Independent 
advanced his price from $1.85 to $1.95 in the middle 
of the week and again boosted his quotation at the 
end of the week from $1.95 to $2.05; another seller 
reported quoting $2.25 for the same product. Other 
idvances were reported by Gulf suppliers in their 
prices for kerosine, No. 2 fuel, gas oil and heavy fuel. 














J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
Other OLLGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), 59 East Van Buren St., HArrison 7- 
5901 *« Tulsa (3), 901 World Building, 3-7132 e Washington (4), 1046 National Press Building, NAtional 3477 e Houston (2), 320 


Fuel Oil Prices Steady at Coastal Points But Inland 
Buying Continues Light; South Texas Lubes Ease 





Buyers reported it was increasingly difficult to 


“shade” a Gulf supplier’s asking price for fuel oil. 
One New York Independent said he was unable to 
locate any low sulfur No. 5 oil at the Gulf, and one 
foreign buyer said the quantities of “distress prod- 
ucts” had “lessened materially” at coastal points. 


Although buying interest in fuel oils was increased 
in coastal areas, sales continued slack at inland points 
except for one or two large tank car movements out 
of the Mid-Continent to the Gulf. In Western Penna., 
all grades of fuel oil were offered at prices 0.25c 
lower when a lower field refiner quoted 9c for No. 
1 and 8.5c for Nos. 2, 3, and 36-40. 


Prices for No. 2 fuel were down 0.125c to 6.375c 
in Arkansas when one refiner reported reducing his 
price; other declines in light fuel oil prices were re- 
ported in Kansas. Outstanding transaction in the 
Mid-Continent was the sale of 110,000 bbls. of No. 
6 fuel at $1.35 per bbl., FOB Houston; the material 
originated principally in Oklahoma and North Texas. 


The drain of heavy fuel from the Mid-Continent to 
the Gulf had little effect on the Chicago refinery 
and terminal district. While a few tank car mar- 
keters said their costs for heavy fuel, Group 3 basis, 
were advanced in amounts ranging from 5 to 10c per 
bbl., No. 6 fuel continued freely available at 60c per 
bbl., Group 3. Stocks of both light and heavy fuel 
continued high and demand slow, Chicago refiners 
generally said. 


Despite the continued softness of fuel oil prices 












RALSTON TRANSPORT CO. 








Petroleum Transporters, Contract Carriers Serving Refiners 
and Marketers in Ohio and West Virginia 


The only pipeline on wheels. 


Phone 3502 





8,100 gals. capacity. 
Cambridge, Ohio 
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Summary of Daily Gasoline Prices (July 26 through Aug. 1) 


Motor Gasoline, 78-80 Oct. (Premium) : 
Oklahoma (Group 3) ..ceecssccccsses 
Midwestern (Group 3 basis) .......... 

Tex.(For shpt. to Tex.&N.M. dest’ ns) 
W. Tex. (For shpt. to Tex.&N. o dest’ns) 
E. Tex. (Truck Tnsp.) ..... 
Cent. W. Tex. (Truck Tnsp. ) Ceeneeee 

Motor Gasoline, 78-80(86) Oct. (Prem.): 
Oklahoma (Group 3) ... cee co6 
a (Group 3 Pe on. tees « 

Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp. ¥y 

Motor Gasoline, 74-76 Oct. (Regular): 


Oklahoma (Group 3) .....ceeseeeses ° 
Midwestern (Group 3 BAMEED oc ancecen 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
BH. Dem, CRIMSE TOR.) coccccccccveces 
Cent. W. Tex. (Truck Tnsp.) ........ 
Motor Gasoline, 74-76(80) Oct. (Regular) : 
Oklahoma (Group 3) 
Midwestern (Group 3 basis) .... 
N. Tex.(For shpt. to Tex.&N.M. dest’ ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
ee, RE. CEPOE. WH) cccccccocucsen 
Cent. W. Tex. (Truck Tnsp.) 


60 octane & below: 


Oklahoma (Group 3) ....... 
Midwestern (Group 3 basis) .... 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) 
W. Tex.(For shpt. to Tex.&N.M. dest’ns) 
E. Tex. (Truck Tnsp.) 
Cent. W. Tex. 


(Truck Tnsp.) 


Monday 
Aug. L 


10.75(1) 


11(2) 
(1)11-11.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 

(3)11-11.625(1) 

(1)11-12.75(1) 

(1)11.25-11.5(1) 
1(1 


11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 


(1)10.25-10.5(1) 


(6)10-10.375(1) 
(5)10-10.375(1) 
(1)10-10.75(2) 
(1)10.25-10.5(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(2)9-9.75(1) 
(2)9-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Friday 
duly 29 
10.75(1) 
11(2) 
(1)11-11.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 
11(1) 
(1)11.25-11.5(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(6) 10-10.375(1) 
(5)10-10.375(1) 

0.7 ) 
(1)10. 25- 10.5(1) 


(1)10-11(1) 
(1)10.25-10.5(1) 


(2)9-9.75(1) 
(2)9-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


Thursday 
duly 


10.75(1) 


an 
(1)11-12 
(1)11.25 


-75(1 


(1) 


-1 


1.5 


28 


5( 


) 


1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 

25-11.5(1) 


(1)11. 


11(1) 
(1)11.25-11.5(1) 


(1) 10-10. 
(1) 10-10. 
(1)10.25-1 


(1)10.25-1 


(2)9-9 


( 


(1)9.5- 


Gasoline octane ratings are ASTM Motor Method ratings, except ASTM Research 


Motor Gasoline, 78-80 oct. (Premium) (b) 
New York harbor ...... 
New York harbor, barges” 
Philadelphia 
Philadelphia, barges 
Baltimore 
DRSCINNOTO, DEPHES cccccvvecinvcicoeses 

Motor Gasoline, 78-80 oct. (Premium) (c) 
New York harbor TTT 
New York harbor, barges 
Pb 0.0 6 0.0606. 00:0000040060660 
Philadelphia, barges 
Baltimore 
Baltimore, 


Motor Gasoline, 74-76 oct. (Regular) (b) 
New York harbor 


New York harbor, barges .......-eee0-e 
apap aaaar nee eet ee 
Philadelphia, barges beeewsb ated seeeee 
DES: acntevencen 





Baltimore, barges 
Motor Gasoline: 
Western Penna., Bradford-Warren: 

re fe, SEP? ceesdeeessneasesee 

74-76 Oct. (Regular) 
Western Penna., Other Districts: 

78-80 Oct. 

74-76 Oct. 

Note: 


(Prem. ) 
(Regular) 


Gasoline prices are reported 


(1)12.6-14.2(1) 
(1)12.5-13.75(1) 
(1)13.7-13.75(2) 
(1)13.6-13.65(1) 
(1)12.4-14.1(1) 
(1)12.3-13.65(1) 
14.7(1) 
14.1(1) 
(1)11.6-12.9(1) 
(1)11.5-12.5(1) 
(2)12.5-13.2(2) 
(1)12.4-12.6(1) 
(1)11.4-12 6(3) 
(1)11.3-12.4(1) 
12(2) 


(1)12.75-13.8(1) 
(3)11.75-12.8(1) 


in each day’s Platt’s 


companies quoting the low & highs of the ranges. 


(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 


(1)12.6-14.2(1) 
(1)12.5-13.75(1) 
(1)13.7-13.75(2) 
(1)13.6-13.65(1) 
(1)12.4-14.1(1) 
(1)12.3-13.65(1) 
14.7(1) 
14.1(1) 
(1)11.6-12.9(1) 
(1)11.5-12.5(1) 
(2)12.5-13.2(2) 
(1)12.4-12.6(1) 
(1)11.4-12.6(3) 
(1)11.3-12.4(1) 
12(2) 


(1)12.75-13.8(1) 
(3)11.75-12.8(1) 


(1)12.75-13.8(1) 
(3)11.75-12.8(1) 


~) 


“~ 


Method minimum ratings which are shown in parentheses. 
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5 
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1) 
1) 
5( 


-75(1) 
)9-9.75(1) 
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(1)9.375-10(2 
(1)9.25-10.5(1) 
0.4(1) 
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12(2) 


(1) 


10. (2) 


OILGRAM Daily Price Service, 


Figures 


Wednesday 
duly 27 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 
(1)11.25-11.5(1) 


11(1) 
(1)11.25-11.5(1) 


(1) 10-10. 25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 
(6) 10-10.375(1) 
(5)10-10.375(1) 
(1)10-10.75(2) 
(1)10.25-10.5(1) 
(1)10-11(1) 
(1)10.25-10.5(1) 


(2)9-9.75(1) 
(2)9-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


12(2) 
(1)12.75-13.8(1) 


(3)11.75-12.8(1) 
shown 


in parentheses indicate num 


Tuesday 
duly 26 
10.75(1) 


? 
(1)11-11.75(1) 
(1)11-12(1) 
(1)11.25-11.5(1) 


(5)11-11.625(1) 
(3)11-11.625(1) 
(1)11-12.75(1) 

we ay 11.5(1) 


1(1 
(yi 25- 11.5(1) 


10(1) 


(1)10-10.25(1) 
(1)10-10.75(1) 


(1) 10.25-10.5(1) 


(2)9-9.75(1) 
(2)9-9.75(1) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 
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Se 
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(1)12. 75- 13.8(1) 
(3)11.75-12.8(1 
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at some Midwestern and Mid-Continent points, three 
almost nationwide 
tions said they noticed a distinct steadying of prices 
major said that sales of 
have shown improvement in July over 
gasoline price wars in 
and third said 
conditions 


suppliers with 
after long declines. One 
heating oils 


June; another reported some 


the South appeared to have abated; 


that in his opinion 
were “fast stabilizing.” 


One large Independent supplier at New York Har- 
said sales of heating oils currently ranged about 
Although many other 
in the nation still were of the opinion that 
the potential buying power of resellers had not yet 
reached them, they generally agreed that buyers were 
closer to action that at any time so far this season. 
in many areas open orders to buy dis- 
“bargain hunters” 
prices only a shade below the levels of current quo- 


bor 
50,000 bbls. “ 
suppliers 


In addition, 
tillates were being placed by 


tations. 
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ahead of schedule.’ 


general marketing 


marketing opera- 


of 
month 


per bbl. 


reports 


$1.95 to $2.2 


GULF COAST 
No. 5 Fuel Prices Rise to $1.95-$2.25 


Continued firming of heavy fuel prices and an 

inquiries for gas oil and distillates featured e! 
market 
most suppliers indicated the pace of spot dealins 
stepped up considerably over the weeks immediat« 
ceding. 

Prices for 0-10 p.t. No. 
one supplier reported quoting 
his previous posting. He later revised his price t 
Just prior to his first advance, 
had sold one cargo for prompt lifting at $1.85 | 
At the end of the week, prices reported for No. 5 
ranged from 
of $1.85 to $1.95 earlier in the week. One buyer ! 
to 


in the 


that he was unable 
at the Gulf. 
at Bunker “C” cargo 


sulf cargo 


5 cargoes were highe 
$1.95 per bbl., 


Reports 


up 10 


supplier i 


nflux 
d-of- 


ot 


has 
pre- 


yvyhen 
rom 


$2.05 


he 


bbl. 


oil 


5 per bbl., compared wit! rices 

rted 

locate any low sulfur No. 5 oil 
prices ranged higher wh one 
rang- 


supplier reported advancing his prices in amount 
ing from $.125 to $.625c for light fuels and 5c t: $1. 
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per obl. for “C” fuel. Supplier quoted 7.5c for kerosine 
and j.bc for No. 2 fuel, each up 0.25c. His gas oil prices 
were advanced in amounts ranging from 0.125 to 0.625c, 
to 6 375¢e for 43-47 d.i., 6.625c for 48-52, and 7.375c for 
53-5.. Prices reported for bunker “C” fuel at the end 
of the week ranged from $1.35 to $1.40 per bbl. 


The number of “live’’ inquiries in the market was 
greatly increased, according to most reports. One sup- 
plier said he had inquiry for six cargoes of bunker “C” 
fuel and three cargoes of kerosine for lifting over the 
next six months. Two export inquiries were reported, one 
for two cargoes of high gasoline content Texas crude oil 
and the other for a cargo of 48-52 d.i. gas oil. Some sup- 
pliers interpreted the postponement of the gas oil lift- 
ing date from August to September as sign that the 
buyer had as yet been unable to cover at “his price.” 














Most sellers said there was increasing buyer interest 
in No. 2 fuel. While prompt quantities of No. 2 fuel 
continued to be available at 6c, many sellers were re- 
ported unwilling to quote for extended periods in the 
light of the expected large demand for distillates plus 
the generally reduced production of the past few months. 

Gasoline prices generally continued steady. Reports of 
availability included cargo of 79 Research regular-grade 
at 9.75c, cargo of 80 Research at 10c, and several car- 
goes of 83/84 Research at prices ranging upward from 


10.125¢. 














Independent supplier reported selling cargo of 75 
oct. gasoline to the Army for prompt loading at 9.67c 
per gal. For 70-72 oct. leaded gasoline, suppliers re- 
ported cargo prices ranging upward from 9.5c per gal. 








ATLANTIC COAST 
Fuel Oil Prices Generally Steady 


The last week in July saw some steadying in fuel oil 
prices along the Atlantic Seaboard. Trade reports also 
pointed to some increase in buying by regular-customer 
resellers, and there were indications that upstate New 
York and Canadian spot buyers had entered the New 
York Harbor light oil market. Inquiries for gasoline and 
Kerosine continued relatively light. 









Three major suppliers said they noted “lessened 
sloppiness” in coastal terminal markets. Fuel oil sales to 
resellers had increased materially in July over June, ac- 
cording to one. Second said that price wars which raged 
n the central section of Florida appear to have abated, 
ind the third said that in his opinion the distillate market 
was “fast stabilizing.’”’ One large Independent supplier 
at Now York Harbor said heating oil sales in his case 
rang: | from 50,000 to 60,000 bbls. “ahead of schedule” 
for t season. However, reports of some other suppliers 
indicated sales of heating oil have just begun to gain 
momentum. 

The New York Harbor market was enlivened by sev- 
eral is for substantial quantities of heating oils. One 
ipsta buyer was reported looking for about 50,000 
‘bls, £ No, 2 fuel with a preliminary bid of 6.4c per 
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NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
August 1. ee . = 15.21 11.21 
Sn es <6 asus éveses eee 15.21 11.24 
Year Ago ... séue 14.58 11.33 


Dealer index is an average of ‘‘undivided'’ dealer prices 
ex-tax;: in 50 cities 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.. Midwestern, W. Penna., Calif N, Y¥ 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast 








gal. Other bids of 6.5c per gal. for barge quantities of 
No. 2 fuel at New York generally were said to have pro- 
voked only small offerings. Suppliers at New York Har- 
bor reported barge prices for No. 2 fuel ranging from 
6.6 to 7.4c per gal., with the prevailing price 6.8c after 
deduction for summer discounts. 

Gasoline prices continued relatively firm at most points 
as a reflection of heavy summer demand. Occasional 
“distress” lots of 84 Research regular-grade were re- 
ported offered by secondaries at New York, but the 
quantities for the most part were small. 

Prices for most products were unchanged along the 
Coast. 


WESTERN PENNA. 


Lube Prices Firm; Fuel Oil Easier 


Good demand for all products except fuel oil was re- 
ported by Western Penna. refiners the last week in 
July. Lube prices were firm, gasoline steady. All grades 
of fuel oil were offered 0.25c per gal. lower in the lower 
field. 

Industrial demand for fuel oils was only fair and 
distributors still showed little interest in stocking up, 
most refiners said. In the lower field, No. 1 fuel was of- 
fered at 9c per gal., Nos. 2, 3 and 36-40 gravity fuels at 
8.5c following 0.25c reduction in quotations by one re- 
finer. 

Strike at The Pennzoil Co.’s refinery has decreased 
the availability of all products from the lower field, sev- 
eral refiners commented, and this, plus a steady increase 
in demand has firmed prices, notably for lubricating oils. 

Most refiners reported good volume of sales for motor 
oils, bright stock and neutrals, both to domestic buyers 
and for export. Prices reported for 25 p.t. bright stock 
were unchanged, ranging upward from 17c per gal., with 
inter-refinery prices said to be at, or close to, quotations 
to jobbers and compounders. One refiner reported selling 
“several cars” at 17c, and two refiners said 16.5c and 
17c had been done in inter-refinery transactions. 

French inquiry for approximately 15,000 bbls. of bright 
stock was reported in the market late in the week. 

Shipments of gasoline were moving all current produc- 
tion, according to most refiners. Several said they were 
short and in the market as buyers. 











5-50 Ib. Grease Pails 


We also specialize in drums 






729-A 
The Cleveland Steel Barrel Co. 
| 961. Meech Ave., Cleveland 5, Ohio 








LEAMAN TRANSPORTATION 


Reliable Tank Truck Service in Pa., 
D.C., Del., Ohio, 
Va., W.Va., Conn., Mass., Vt. 


DOWNINGTOWN, PA. 


Phone 600 


ma e to Federal Spec. R. D.— N.Y, NJ., Md. 





NATIONAL STEEL DRUM CO. 


Specialists in Supplying 
Reconditioned Prime Head Fillers 
Tri-Sure or Rieke Closures. 
An inquiry will save you money on 
Export or Domestic shipments. 
Philadelphia 34, Pa. CUM 8-2322 
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MID-CONTINENT 
Heavy Fuel Oil Demand Rises 


Rising demand for heavy fuel at the Gulf was firming 
prices for the product in the Mid-Continent, according to 
reports the last week in July. Buyers also were begin- 
ning to show some interest in light fuels, and gasoline 
demand continued strong, refiners and tank car market- 
ers said. Group 3 price for Grade 26-70 natural gasoline 
settled at 5.5c, with quotations and a total of seven cars 
reported sold open spot during the week. 

A Mid-Continent broker reported selling “about 110,- 
000 bbls.” of No. 6 fuel at $1.35 per bbl., FOB Houston, 
to a major company for bunkering. Material, to be 
shipped within 30 days, was bought in Oklahoma prin- 
cipally, and in North Texas. Sale of 40,000 bbls. of No. 6 
fuel to a Mid-Continent broker at $1.35 per bbl., FOB 
Houston, for export was disclosed by an Oklahoma re- 
finer. 





There were two inter-refinery inquiries for gasoline in 
the market, according to reports. Sale of “six to eight 
cars” of 70-72 Oct. unleaded gasoline at 9c, Group 3, for 
shipment from Houston to Iowa and Illinois was reported 
by a Mid-Continent broker. 

An Arkansas refiner reported inquiry from a Midwest 
broker for 100 cars of No. 2 fuel at ‘0.25c under Group 
3 low.” A total of “about 100 cars” of “heating oil’’ were 
reported sold by an East Texas refiner to Midwest 
brokers and jobbers at 5.75c for No. 2, 6.25c for No. 1, 
and 6.375c for range oil, all FOB Group 3. 

Sales of “three or four cars” of ordinary gas oil to 
other marketers were reported by a Mid-Continent mar- 
kKeter, at 5.5c, Group 3, for shipment from Oklahoma, and 
9.125¢c, Group 3, for shipment from Louisiana. 


CENTRAL MICHIGAN 


Heavy Fuel Inventories Decline 


A decline in heavy fuel inventories at refineries in this 
area was reported in the last week of July. The drop in 
storage, refiners said, resulted from an over-all reduc- 
tion in refinery operations, increased spot sales and con- 
sumers seeking new suppliers following exhaustion of 
supplies at refineries now shut down. 

Stocks of light fuels were increased, refiners said, be- 
cause transfer of product from primary to secondary 
supply level remained “abnormally slow.” ’’Price protec 
tion,”’ one refiner said, had failed to “achieve its intended 
purpose of relieving my storage,’”’ and added that he was 
discontinuing practice of offering jobbers a guaranteed 
margin. Other refiners also said “price protection” had 
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PETROLEUM 


PRODUCTS 
Munsey Cuilding 


SAretoge 2000 + Baltimore 2, Md. 


Lube Oil Colors Fluorescent 
Petroleum Colors 


PATENT CHEMICALS, INC. 
PATERSON 4, N. J. 
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Crude Oil Prices 


Pure Oil Co. posting for Adams & Deep River 
Mich., fields reduced 8c to $2.47 per bbl., effec- 
tive July 21. 

Sohio Petroleum Co.’s posting of $2.88 per bbl 
for headquarters field, Roscommon County 
Mich., discontinued effective July 20. 

For crude oil prices in other fields, see July 
27 NPN, p. 52-53. 
















done little toward moving heating oils into jobbers stor- 
age. 

Traders continued to report a “dull market” for gaso- 
line. Refiners, however, said demand for gasoline from 
contract customers was “good.” 

Refiners and open market traders reported “consider- 
able” price shading on light fuels, but no actual sales 
were disclosed at prices under quotations reported by re- 
finers. One refiner reported 0:5 to 1c per gal. reduction 
in his quotations for distillate fuels. As a result, prices 
for kerosine and No. 1 fuel were down 0.5c on the highs 
to range from 10.5 to 11.25c and 10 to llc, for the two 
products, respectively. Highs for Nos. 2 and 3 fuels were 
off 1c with prices for both grades ranging from 9.75 to 
10c, FOB refineries. 

A refiner who reported he had made ‘several’ spot 
sales of No. 6 fuel during the week at 5.5c, refinery, said 
he was “sold out” and the balance of his residual! in- 
ventory was committed: Other refiners reported their 
residual inventories were in “good balance.” 


MIDWESTERN (Chicago-E. St. Louis Area) 
Prices Turn Upward in Revised Fuel Mark 


The Midwest witnessed a general reversal of the sum- 
mer’s sluggish market for both light and heavy fuels 
in the week ended July 30. The renewed activity brought 
increased prices to resellers for some products, accord- 
ing to reports of tank car marketers. 

Although stocks of No. 6 fuel remained high in the 
Chicago refining district and refjners there continued to 
report slack sales of this fuel, industrial firms in other 
cities were watching what effect a buying flurry in the 
Mid-Continent area might have on prices and supply. On 
marketer reported sales totaling nearly 2.5 million gals. 
of No. 6 fuel since the beginning of the buying flurry 
which started in the third week of July. 

The activity in No. 6 fuel was “contagious,” traders 
said, and early in the week jobber buyers began to show 
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interest in No. 2 fuel and range oil. Two marketers re- 
ported raising their prices for range oil 0.125c to 6.375c 
fo lowing similar increases from their suppliers. A _ re- 
finer-buyer reported buying 50-75 cars of No. 2 fuel for 
in.mediate shipment with seller stipulating that his sell- 
ing price of 5.75c, Group 3, was on material for resale 
only. 


\ marketer reported sales totaling five cars of range 
oi! at 6.375c and three cars of No. 2 at 5.875c. Midwest 
refiners reported prices for these products ranging from 
7 to 7.8c and 6 to 7c, Group 3, respectively. Firmness for 
No. 3 fuel also was reported by marketers with one re- 
porting his cost had risen 0.5c in the last half of the 
month to 5.75c. Three Midwest refiners reported a flat 
price of 6c Group 3, for No. 3. 

Sales of No. 6 fuel totaling 257 cars for the week were 
reported by a marketer who said all were made at a flat 
price of 60c per bbl., Group 3. All orders were for im- 
mediate shipment, he said, with exception of 25 cars for 
August and 15 for September. Midwest refiners coniin- 
ued to report prices for No. 6 ranging from 60c to $1.20 
per bbl., Group 3. 


Demand for gasoline in tank cars, for the most part 
was reported “non-existent,” but a marketer reported 
sale of 10 cars of cycled regular-grade at 9c, Group 3. 
Three marketers said their cost for this material had 
risen 0.125c to 8.875c, Group 3. Although demand for 
regular gasoline at Great Lakes Pipe Line terminals was 
in excess of the line’s capacity, one refiner said he could 


WASHINGTON—Armed Services Petroleum Purchas- 
ing Agency had total of 4,030,000 bbls. of motor fuel M, 
72 octane grade, offered to it against its invitation for 
1,430,000 bbls. for East Coast, Gulf Coast or Caribbean 
area lifting during the last four months of this year, 
according to bids opened here July 28. 

Pontiac Refining Corp., Corpus Christi, Tex., was low 
bidder for one cargo for September lifting with price 







Quantity Price 
Bidder (Bbls.) Per Bbl. 
ret Refg . 1,040,000 $4.15 
Cit Service 500,000 $4.085 
Refg ; : 130,000 $3.9396 
420,000 $3.9816 
ha States 130,000 $3.9895 
Pt s Petroleum 260,000 $3.952 
Re; c . 120,000 $3.969 
Export 


1,040,000 
390,000 


$3.99 (a) 
$4.095 (b) 


Standard 


Low of Platt's OILGRAM, U.S. Gulf cargo price for 70-72 oct 
Maximum of 9%.75c; downward escalation 


ASPPA Receives Offerings of 4,030,000 Bbls. of Motor Fuel 


on company's posted 
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“set by” another 10 days, at least, before it would be 
necessary to supplement supply with tank car shipments. 
Midwest refiners reported prices for regular ranging 
from 10 to 10.375c, Group 3. 


Tank Truck Loadings Increase 5.9°/, in May 


WASHINGTON—For-hire tank truck loadings of pe- 
troleum products in May, 1949 increased 5.9% over the 
previous month and 10.8% over May a year ago, as 
shown in report from American Trucking Assn, 

ATA statistics also disclose that 5,033,267 tons of pe- 
troleum products were hauled by 81 carriers during first 
quarter 1949 and that, based on percentage of total com- 
modities hauled by all carriers, this represents a 3.9% 
decrease from 5,238,633 tons hauled during first quarter 
1948. 


U. S. Gasoline Tax Take Up 2..2°/, in June 


WASHINGTON—Federal gasoline tax collections dur- 
ing June totaled $48,154,758, up 2.2% from the same 
month a year ago, Internal Revenue Bureau reports. 

Taxes on lubricating oils during June were $10,523,264 
and represented an increase of 63% from June, 1948, 
while federal taxes on transportation of oil by pipe line 
were down to $1,830,537 from $2,110,408 collected a year 
ago—-a drop of more than 13%. 









of $3.9396 per bbl. (9.38c per gal.). Other bids ranged 
from $3.952 per bbl. (9.41c per gal.), also for September 
lifting, to $4.15 per bbl. (9.88c per gal.) for Septembe1 
December. 

Agency's 1,430,000-bbl. requirements are scheduled for 
lifting as follows: 390,000 bbls. per month, September, 
October, November; 260,000 bbls., December. 

Detailed bids follow: 


Per Gal. 

Equivalent FOB Point Delivery Period 
9.88e Texas City Sept. /Dec 

9.73¢ Lake Charles Cargo per mont 
4 38¢ Corpus Christi Sept 

9.48¢ Corpus Christi Oct Dex 

9.499¢ Houston Prior to Sept 
9.41c Freeport, Tex Sept 

9.45¢ Texas City Sept 

9.5¢e (a) Aruba Sept Dex 

9.75¢ (b) Corpus Christi 130,000 bbls. per mo 


Oct Nov Dex 








leaded, date of lifting, with maximum of 9.75 
price 











THIS IS YOUR MARKET PLACE! 


A card advertisement in NPN’s Market 





Section every week will bring you 1 EN-AR-CO 


PETROLEUM 


quick and continuous sales at low 
-_ PRODUCTS 





WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 














THE NATIONAL REFINING CO. 
CLEVELAND 15, OHIO 





DEPENDABLE BULK LIQUID 
MOTOR TRANSPORTATION 
SERVING 
Pa., NJ., Md., Del., D.C., 
Ohio, Va.. W. Va. 
COASTAL TANK LINES 
YORK, PA. 


FAMOUS 
SINCE 1882 


STILL GOING 
STRONG 








WHOLESALE LUBRICANTS 


Greases—Gear lLubes—Oils 
Consult Us On 
Lithium & Aluminum Greases 


DENCO PETROLEUM CO. 


Cleveland 15, Ohio Main 8061 


WRITE OR WIRE 
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OIL PRICE SECTION 


At Refineries and 





Terminals and by 
Tank Wagon 


Prices herewith ure reproduced from Platt’'s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 


Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
ana shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminalis; in cents 


per gal., except per bbl. where §$ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 


and its products lawfully produced and trans- 
ported; reported as received by OJILGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Gaso- 
line octane ratings in price tables are ASTM 
Motor Method ratings, except ASTM Research 
Method minimum ratings which are shown in 
parentheses. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 


For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance. 


Gasoline 
Prices in Effect Aug. 1 duly 25 
OKLAHOMA (Group 3) 
78-80 Oct. 

Prem. 10.75(1) 10.75(1) 
78-80(86) Oct. 

Prem. ..(5)11-11.625(1) (5)11-11.625(1) 
74-76 Oct.Reg nae 10(1) 
74-76(80) Oct. 

Reg ; (6)10—10.375(1) $(6)10-10.375(1) 
60 Oct. & 

below . (2)9-9.75(1) (2)9-9.75(1) 

Correct for July 25 also; shown incorrectly 
n July 27 NPN 


MIDWESTERN (Group 3 basis) 

78-80 Oct. 
Prem, . 

78-80(86) Oct. 
Prem, ....(3)11-11.625(1) 

74-76 Oct. Reg. 

74-76(80) Oct 
Reg. 


(3) 11-11.625(1) 


.(5)10-10.375(1) (5)10-10.375(1) 
60 Oct. & below(2) )9-9.75(1) 


(2)9-9.75(1) 


N. TEX. (For shpt. to Tex, & N.M. dest’ns.) 


78-80 Oct. 

Prem. 11(2) 11(2) 
78-80(86) Oct. 

Prem, ....(1)11-12.75(1) (1)11-12.75(1) 
74-76 Oct. 

errr (1)10-10.25(1) (1)10-10.25(1) 


74-76(80) Oct. 
Reg. (1)10-10.75(2) 


60 Oct.&below(2)9.375- 


(1)10—-10.75(2) 
10.3(1) (2)9.375-10.3(1) 


OIL PACKAGING 








TO YOUR SPECIFICATIONS 
LOW PRICES @ FAST SERVICE 
QUARTS, GALS., 2-GALS., 5-GALS., DRUMS 
Write for Quotations 
WYNNE OIL COMPANY 





PHILADELPHIA 21, PENNA 


40 





Prices in Effect Aug. 1 duly 25 
W. TEX, (kor shpt. w Tex. & N.M. dest’ns.) 


1-350 _— 
ee 11.75(1) (1)11-11.75(1) 


Pre 
78- s0(s6) 0 

Pre aon ‘11. 25-11.5(1) (1)11.25-11.5(1) 
74- 16 ‘Oct. Reg. (1)10-10.75(1) (1)10-10.75(1) 
74-76(80) Oct. 

Reg . (1)10.25-10.5(1) (1)10.25-10.5(1) 
60 Oct. &below(1)9. 375-10(2) (1)9.375-10(2) 


E. TEX. (Truck tnspt.) 


73- ~ wd = 
het 12(1) (1)11-12(1) 
188 80(56) Oct 
ome 11(1) 11(1) 
74- 76 Oct.Reg. osee eres 
74- ~ ee Oct. 
geeces (1)10—11(1) (1)10-11(1) 


60 Oct, & below(1)9.25-10.5(1) (1)9.25-10.5(1) 
CENT. w. TEX, (Truck Transpt.) 


78- * age 
-(1)11.25-11.5(1) (1)11.25-11.5(1) 
78- “30(88) Oct. 
Pre . «+ (1)11.25-11.5(1) (1)11.25-11.5(1) 
74- 76 Oct. Reg. (1)10.25-10.5(1) (1)10.25-10.5(1) 
74-76(80) Oct. 
Reg - (1)10.25-10.5(1) (1)10.25-10.5(1) 
60 Oct. &below(1)9. 5-10.4(1) (1)9.5-10.4(1) 


ARK, Peed shipment to Ark. & La.) 


78- — 

Pre 11.375(1) 11.375(1) 
78- 80(86) Oct. 

Prem. .. sees coos 
74- 76 Oct.Reg. ccoe cove 
74-76(S0) Oct. 

. rrr 10.375(1) 10.375(1) 
60 Oct.& below 9.375(1) 9.375(1) 
eryond (For Kansas destinations only) 
78-8 

Prem. (1)11.2-12(1) (1)11.2-12(1) 


78-80(86) Oct. 


rem, ....(1)11.2-12(1) (1)11.2-12(1) 


+ os (1)10. 2-11(1) (1)10.2-11(1) 
ct 


Pons *(1)10.2-11(1) (1)10.2-11(1) 
60 Oct.& below(1)9.2- 10.25(1) (1)9.2-10.25(1) 


WESTERN PENNA 
Bradford-Warren: 
78-80 Oct.Prem, 


74-76 Oct.Reg. 12(2) 12(2) 
Other districts: 
78- a Oct. 
em. .(1)12.75-13.8(1) (1)12.75-13.8(1) 


74- rT Oct. Reg. (3)11. 75-12. 8(1) (3)11.75—-12.8(1) 


CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) .- 


U.S. Motor: 
78-80 Oct. 

Prem. ....(1)12.75—14.5(1) (1)12.75~—-14.5(1) 
78-80(86) Oct. 

Prem, ....(1)13.5-14.25(1) (1)13.5—-14.25(1) 
74-76 Oct. Reg. (2)11.75—12.5(2) (1)11.75—-12.5(1) 
74-76(80) Oct. 

jae (1)12-13.25(1) (1)12~-13.25(1) 
Str. run gaso- 

line, excl. 

Detroit 

ee, wcson (1)9.75-11.625(1) (5)10—-11.625(1) 


OHIO—Quotations of S.O. Ohio for delivery 
to Ohio points: 
73-75 Oct.. 14.0 14.0 






r 
WAVERLY &f 


OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 


NEUTRALS 
CYLINDER STOCKS 
MOTOR OILS 


“Penna, Grade Crude Oil Assn’ 
Permit No. 11 


geo 85 9S TAS Re 
Crank ome ee 





Prices in Effect 
CALIFOKNIA 
Los Angeles dist: 
80-82 Oct. 
(Prem.) (1)13-16.1(1) 
74-76 Oct. 
(Reg. ) snes 6—-13.6(2) 
San Fras. dist. 
80-82 Oct 
ma ) (1)15.85-16.6(1) (1)15.85-16.6 
-76 Oct. 
(Reg.) .(1)13.85-14.1(1) (1)13.85~-14.1 
San ao Valley: 
80-52 Oct 
Gam.) ) (1)15.85-16.6(1) (1)15.85-16.6 1) 


74-76 
(Reg.) .(1)13.85-14.1(1) (1)13.85~-14. ) 


Aug. L 


duly 25 


(1)13-16.1(1 
(1)11.6-13.6 


Lubricating Oils 


WESTERN PENNA, 

Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 

7 OSes NEUTRALS—No. 3 col. Vis. at 70° 


200 Vis. (180 at 100°) 420-425 fi. 
O p.t. ..... 20.5(2) 


Pp. 20.5(2) 
10 p.t. .. 19.5(2) 19.5(2) 
15 p.t. .. 18. ets) 18.5(2) 
Be OS. cesce 17(6 17(6) 
150 Vis. (143 at 1004) {400-405 fi, 

S OE. cece 18.5 18.5(2) 
10 p.t. 17. 513) 17.5(2) 
D PE. cocee 16.5(2) 16.5(2) 
25‘ p.t . (5)15-16(1) (5)15-16(1 


CYLINDER STOCKS: 


a — 145-155 vis. at 210°, 540-550 fil., No 
co 
~ ms. 19.5(2) 19.5(2) 
Be DAE, occee 18.5(2) 18.5(2) 
Be Bh. cccce 17-18 17-18 
600 S.R. 

filter’bl. ..(2)12-12.5(1) (2)12-12.5(1 
650 S.R. ...(2)13-13.5(1) (2)13-13.5(1) 
600 fl. .....(2)15-18(1) (2)15-18(1 
630 fl. .....(2)17-19(1) (2)17-19(1) 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210°. 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 pp. viscous neutrals generally are quoted 
0.5¢c under 0-10 p.p. oils; 15-25 p.p. nonviscous 
= generally are quoted 0.25c under 0-10 p.p., 
oils.) 


Neutral Oils—Conventional 
Pale Oils Col. 


60-85 vis. 2.(2)9.75-11(1) (2)9.75-11(1) 
§6-110 vis, 2.(1)10-11.25(1) (1)10-11.25(1) 
150 vis, 3.(1)11-13(1) (1)11-13(1) 
180 vis. 3.(1)11.5-13.5(1) (1)11.5-13 1 
200 vis 3.(1)11.5-14(1) (1)11.5-14(1 
250 vis 3 (1)13-15(1) (1)13-15(1 
280 vis. 3. (1)13-15.5 5(1) (1)13-15.5(1 
300 vis. 3.(1)13.5-16(1) (1)13.5-16(1 
Red Oils Col. 
200 vis. 5. cece cece 
Cylinder Stocks: 
we r., Olive 

reen - «+ e(1)12-15(2) (1)12-15(2 
Black GB ce 18.5(1) 18.5(1) 











One us. QuART 


BET-R- LUBE 


100% pyre Minera } 


OIL 


HOEAL LwericaroR CO. 


NLADELPMIA, PA 








Protected Areas Available 
For Distributors 


sealed 1 quart litho cans 
if you want 
good quality 
for a price 
contact 


IDEAL LUBRICATOR 


Philadelphia 2, Penna. 








— 





NATIONAL PETROLEUM ws 


Net 
17¢ 


mm \ 4) 

















Pric -s in Effect Aug. 1 
Mid Continent Lube (Cont.) 
Bri; ut Stock—Conventional 


200 vis. D: 
10- P.P. «- 23(1) 
150- 60 vis, : 

0- p.p. «..(2)17-19(1) 
10. p.p -(1)17-18.5(1) 
120 -is. D: 

0- p.p. ..(2)16.5-18(1) 
Bright Stock—Solvent 
150-160 vis. 0-10 

I 95 v.i. 24(2) 
Neutral Oils—Solvent 
170-180 vis., 

98 v.14. cece 17(1) 
200-210 vis. 

90-95 v.i. pout ate 18(1) 
300 vis., 

95 “i: ee 19(1) 


duly 25 


23(1) 


(2)17-19(1) 
(1)17-18.5(1) 


(2)16.5-18(1) 


17(1) 
(1)17-18(1) 
19(1) 





Prices in Effect 





Aug. 1 


Refinery & Terminal Prices (Continued) 


duly 25 


SOUTH TEXAS (Neutral Oils) 


(Vis. at 100° F. 


and/or export shipment.) 
PALE OILS: 


Vis. COLOR 
100 1%-2%..(4)9.5-11(1) 
200 No. 2-3. .(2)10.5-11(3) 
300 No, 2-3. .(2)11.25-—-12(3) 
500 | No. 

1-316 . (2)12-13(3) 
750 No ae “a .(2)12.75—14(3) 
1200 No. 3-4.(2)13.5—-15(2) 
2000 No. 4..(1)14—-16.5(1) 
RED OILS: 
100 No. 5-6. 9.5(4) 
200 No, 5-6.(2)10.5-11(3) 
300 No, 5-6. (2)11.25—12(3) 
500 No. 5-6.(2)12-13(3) 
750 No, 5-6.(2)12.75—-14(3) 
1200 No, 5-6.(2)13.5-15(2) 
2000 No. 5-6.(1)14-16.5(1) 


CHICAGO (From Mid-Continent p.1. 
Neutral oils vis. at 100° F. 0 to 10 

















F . 
- 
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] 


1 ry 


of obligation. 
ne today! 


CHARLESTON 24, 


fe 
A+ 100: Punt 





irantees you quality 





AShbbda > 
- 
A PENNSYLVANIA 






































. 
> t 
py 


HOW MUCH 
OF YOUR PROFIT 
GOES UP IN SMOKE? 


@ In today’s highly competitive 
oil market, even a small freight 
differential is important! 


Have you checked to find out 
how much Elk Refining Com- 
pany’s central location can mean 
to you. . . in extra profits or 
reduced prices? If you are lo- 
cated South or Southwest of us, 
this saving is especially impor- 


tant! 

In addition, Elk Refining 
Company’s unique jobber-distri- 
butor - compounder agreement 
g 


de- 


] and prices that as- 
sure excellent profits. We’ll glad- 
ly give you the details . . 
( any high pressure or feeling 
Write, 


. with- 


wire or 


“ELK REFINING COMPANY 
(ANAWHA VALLEY aLDe.. 


W. VA. 











a 














re PRODUCTS yy 


Refir 


s of 
| High 
Qual y 
Penn ivania Grade 
Petre am 


Motor Oils 
Bright Stocks 
Neutrals 
Cylinder Stocks 
Woxes 








Pale Oils: 

Vis. eee 

60- 2. 11.75(1) 
86- 1g No, L. 12.25(1) 
150—No. 3 14(1) 
180—No. 14(1) 
200—No. 3 14(1) 
250—No. 3 15(1) 







FOB refineries for domestic 


(4)9.5-11(1) 
1145 


(5) 
2(5) 
13(5) 
14(5) 
1544) 
(4)16—-16.5(1) 


9.5(4) 
11(5) 


12(5) 


15(4) 
(4) 16—-16.5(1) 


crude) 
Pp.p. 





Kerosine, Gas 


Prices in Effect Aug. 1 duly 25 
OKLAHOMA (Group 3) 
41-43 w.w...(1)7.75-8.875(1) (1)7.75-8.875(1) 
42-44 w.w...(1)7.75-9(1) (1)7.75-9(1) 
Range oil .(1)6.5-8.75(1) (1)7-8.75(1) 
58 & above 

D.I. diesel(1)6.375—7.875(1) (1)6.375-8(1) 
No, 1 p.w...(1)6.5-7.75(2) (1)7-7.75(2) 
No, 1 Straw. (1)6.5 7.75(1) (1)7-7.75(1) 
No. 2 straw.(1)6—-8.5(1) (1)6-8.5(1) 
Pe, @ escces 6(1) 6(1) 
No. 6 .«..€2)$0.80-1.20(1) (1)$0.60-1.20(1) 
14-16 grav. 

fuel ccccce $1.20(1) $1.20(1) 
MIDWESTERN (Group 3 basis) 
41-43 w.w. ..(2)7.75-8.5(1) (1)7.75-8.5(1) 
42-44 w.w. .(1)7.75-8.5(1) (1)7.75—-8.5(1) 
Range oil .(1)6.5-7.8(1) (1)7-7.8(1) 
58 & above 

D.I, diesel. (1)6.75-7.8(1) (1)7-7.8(1) 
No 1 p.w..(1)6.5-7.75(1) (1)7-7.75(1) 
No, 2 straw.(1)6-7(1) (1)6-7(1) 
No. 3 straw 6(3) (2)6—6.125(1) 
No. 6 ..€1)$0.85-—-1.20(1) (1)$0.60-1.20(1) 

TEX. (For shpt. . a & N.M. dest’ns.) 
it. 43. w.w...(2)8.5-9 (2)8.5-9.6(1) 
42-44 w.w. HT eRe (1)8.5-9(1) 
SS DB.. ¢60 2 (4)7.5-9.8() (1)7.5-9.8(1) 
No. 2 straw.(1)8.25-8.75(1) (1)8.25—-8.75(1) 
No. 6 fuel... $0.90(1) $0.90(1) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w. . 9.5(1) 9.50) 
42-44 w.w. .. 10. 5(1) 5(1) 
No. 1 straw. 9.25(2) 9.35(2) 
No. 2 straw. (1)8.5—-9.25(1) (1)8.5-9.25(1) 
No. 3 
No. 6 fuel... (1)$1 ‘25-1 80(1) (1)$1.25~1 80(1) 
E. TEX, (Truck trnspt.) 
41-43 w.w. ..(1)9-9.25(2) (1)9-9.25(2) 
42-44 w.w. -(1)9-9. 5(1) (1)9-9.5(1) 
58 & above 

D.I. diesel. (1)8—-9(1) (1)8.5-—9(2) 
No, 2 fuel...(1)8—-9.25(1) (1)8—9.25(1) 
No. 6 fuel...(1)$0.95-1.90(1) (1)$0.95-1.90(1) 
CENT. W. erst (Truck trnsp 
41-43 w.w. ..(1)9-9.5(1) <2) 9-9.5(1) 
58 & above 

D.I. diesel.(1)8.75—-9.25(1) (1)8.75~-9.25(1) 
U.G.I. gas oil 8.5(1) 8.5(1) 
No. 1 fuel... 9.25(1) 9.2541) 
No, 2 fuel...(1)8-9(1) (1)8-9(1) 
No. 3 fuel... 
No. 5 fuel... $2. 10(1) $2°10(1) 
No. 6 fuel...(1)$1.25-2.00(1) (1)$1.25-2.00(1) 
KANSAS (For aye destinations only) 

-44 w.w...(1)8.25-9.625(1) (1)8.25—9.625(1) 
58 & above 

Diesel (1)7.5—10.125(1) (1)7.625-10.125(1) 
No, 1 fuel...(1)7.75-—-9.3(1) (1)7.75-9.301) 
No. 2 fuel. ..(1)6.75-S(1) (1)6.75—8.125(1) 
No. 4 fuel... $2.32(1) $2.32(1) 
No. 5 fuel... $1.82(1) $1.82(1) 
No. 6 fuel. ..(1)$1.00-1.75(1) (1)$1.00-1.75(1) 


ROY 












140 CEDAR STREET 





Oil Price Section 









Prices in Effect Aug. 1 duly 25 
Ked Oils: 
lsu—No. 5 14(1) 14(1) 
200—No, 5 14(1) 14(1) 
250—No. 5 15(1) 15(1) 
280—No, 5 15.5(1) 15.5(1) 
300—No. 5 16(1) 16(1) 
Note: Viscous oils, 15 to 30 p.p. are quoted 
0.5¢ lower; 60-85 and 86-110 No. 2 non-viscous 
oils, 15 to 30 p.p. 0.25c lower. 
eee um Refined CVisssatty at 210°) 

° 14.5(1) 14.5(1) 
160 ecccccces 15.5(1) 15.5(1) 
BOD coccecece 16.5(1) 16.5(1) 


Bright Stocks, 160 vis. at 210° No. 8 color 
5(1) 


0 to 10 p.p. 22.5(1) 
15 to 25 p.p. 22(1) asa) 
30 to 40 p.p. 21.5(1) 21.5(1) 
E filtered 
Cyl. Stock. 16.5(1) 16.5(1) 
Note: To obtain prices delivered in Chicago 


add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid- Continent manufac- 
turing district.) 
FOB GROUP 3 


Grade 26-70 .....5.5(Sale) 5.5(Sale) 
ros SS REND SE 
Grade 26-70 ..... Sale) 5( Quote) 








& Fuel Oils 


Prices in Effect 


Aug. 1 
ARK. (For shipment to Ark. and La.) 
12-44 w.w 


duly 25 


as 8(1) 8(1) 

Tractor fuel. 9.125(1) 9.125(1) 
Diesel fuel 52 

& below : 7(1) 7(1) 
Diesel fuel 58 

& above 7.375(1) 7.375(1) 
No. 2 fuel 6.375(1) 6.5(1) 
No. 3 fuel .. 6.125(1) 6.125(1) 
No, 4 fuel... $1.75(1) $1.75(1) 
No. 5 fuel... $1.55(1) $1.55(1) 
No, 6 fuel... $1.40(1) $1.40(1) 
WESTERN PENNA, 
45 w.w. ....(2)9.5-9.75(1) (2)9.5-9.75(1) 
No, 1 fuel. se 
No, 2 fuel. "(1)9- “9 '25(1) (1)9-9.25(1 
No. 3 fuel. ..(1)9-9.25(1) (1)9-—9.25(1) 
36-40 gravity. 9(1) 9(1) 
Other districts: 
45 w.w. . (4)9.5-10(1) (4)9.5-10(1) 
47 W.W. cece eces - 
No. 1 fuel...(1)9-10.5(1) (1)9.25-10.5(1) 
No. 2 fuel. ..(1)8.5-10(1) (2)8.75-10(1) 
No. 3 fuel (1)8.5-9(2) (1)8.75-9(2) 
36-40 gravity. (2)8.5-10(1) (2)8.75~-10(2) 
CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
Range oil .(2)10-11.5(1) (2)10-11.5(1) 


46-49 w.w. 


kero, (1)10.5-11.25(2) (1)10.5-11.75(1) 
P. W. 

distillate .(1)10-11(1) (1)10-11.5(1) 
No. 2 light 

straw (4)9.75-10(2) (4)9.75-11(1) 
No. 3 straw.(3)9.75-—-10(2) (3)9.75-11(1) 
U.G.1. gas oi1(2)S8—8.5(2) (1)8-8.75(1) 
No. 5 fuel (1)5.75-7.7(1) (1)5.75-7.7(1) 
No. 6 fuel ..(2)5.5-7.5(2) (1)5.5-7.5(2) 


OHTO—Quotations of S.O. Ohio for delivery te 
Ohio points: 


Kerosine .... 11.5 11.5 
CALIFORNIA 

San Joaquin Valley: 

40-43 w.w. .(1)12.6-15.6(1) 
Heavy fuel 


(1)12.6-15.6(1) 


(PS 400).. $1.90(2) $1.90(2) 
Light fuel 

(PS 300).. $2.10(2) $2.10(2) 
Diesel fuel 

(PS 200)..(1)10-11.5(1) (1)10-11.5(1) 
Stove dist 

(PS 100). .(1)11.5-13.3(1) (1)11.5-13.3(1) 
Los Angeles: 
40-43 w.w. ..(1)12.1-15.1(2) (1)12.1-15.1(2) 








M. HENWOOD ASSOCIATES 


ENGINEERS @ ARCHITECTS 


NEW YORK 6, N. Y. 
Tel. WOrth 4-6485 






ENGINEERING SERVICE TO THE 


PETROLEUM INDUSTRY 











Refinery & Terminal Prices (Continued) 


Oil Price Sectic 









































Prices in Effec | duly 25 . 
CALIFORNIA (Cont.) Atlantic & Gulf Coasts 
Heavy fuel 
(PS 400). .(1)$1.60-1.85(3) (1)$1.60-1.85(3) Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operat 
- _(1)$1.80-2.05(3) (1)$1.80-2.05(3) FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. Prices in effect Aug. | 
» PS 200). .(2)8.1-12(2) (1)8.1-11(2) 78-80 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 
Stove dist District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
(PS 100). .(1)9-12.5(2) (1)9-12.5(2) Me Be BALUOF ocicecccs clk Oui) nalis (1)11.6-12.9(1) (2)8.4-8.5(12 
Su ‘ do barges . »(1)12.5-13.75(1) aye (1)11.5-12.5(1) (1)7.5-8.4(11 
40-43 W.w. ..(1)12.6-15.6(1) (1)12.6-15.6(1) Albany . eevee ee ee (2)14.05-14.3(3) 14.3(1) 12.5(7) S.9( 10) 
hieavy Baltimore cocccece c(h) An. G-44.1(1) 14.1(1) (1)11.4-12.6(3) y( 105 
(PS ir $1.90(2 $1.90(2) _ do barges eeeee ee (1)12.3-13.65(1) ° (1)11.3-12.4(1) (2)8.9-9.4(1) 
Lig ‘ Baton Rouge neon hia ‘ ree 8.4(1) 
(PS 3vuv).. $2.10(2) $2.10(2) do barges es o2ee ‘oan rr 8.4(1) 
Diesel tf 3oston ocoeccce o (1)12.6-14.4(3) 14.4(1) (1)11.6-12.9(9) 8.8(13) 
PS 20U)..(1)1( (1 (1)10-11.5(1) Charleston o0s0eee (2)12.1-13.475(1) 13.75(1) (3)11.1-11.75(1) 8.8(6) 
Stove d Corpus Christi obese (1)12-13(1) S000 11(2) cece 
(PS 100)..€1)11.5-13.3(1) (1)11.5-13.3(1) Houston ‘an -. «(1)12-13.75(1) a (1)11-11,.75(1) (1)8.5-10.25 
_ Gu barges ......++...(1)12-13.75(1) 12(1) (1)11-11.75(1) (1)7.75-8.75 
W x SACKSONVINE coccccccccecs 13.1(6) 13.1(1) 12.1(9) 9.2(12) 
a DEED” (Sculls ts60-09d0Q0 13.1(4) 13.1(1) 12.1(5) (3)9.2-9.5(2 
Prices in Effect Aug, 1 Mobile ‘ ‘ 13.1(2) 13.1(1) 2.1(3) 9.2(4) 
WESTERN PENNA, (Bbls. C.L.) — Haven wane ue 1)14-14.5(1) 14.5(1) (2)12.5-13(1) 8.6(9) 

. » Menkes BOG QUGRS 2 occccece . 2.5¢1) . 11.5(1) 8.8(4) 
+t ea wae 1.9 Sn xeetée ne beeen 2.5(1) rr 11.5(1) 8.5(2) 
124-126 A.m D. ee A RET eee oe ae NOrfolk ..cccccccccccces (2)12.3-12.75(1) 13.9(1) (2)11.3-11.9(2) (6)9-9.1(1) 

: ‘ PONSACOIA wccccccccccece 13.1(1) es 12.1(1) 9.2(2) 
CHICAGO (FOB Chicago District refinery of Philadelphia ........+++«(1)13.7-13.75(2) 14.7(1) (2)12.5-13.2(2) (8)8.7-9.5(1 
one refiner in bags or 100 1b. cartons, carloads. do barges ; (1)13.6-13.65(1 oat (1)12.4-12.6(1) 8.6(6) 
Carloads, slabs loose, U.7c less. Melting points Port Everglades” aeee 13.1(4) 13.1(1) 12.1(6) 9.2(6) 
are IME Ss methods); add 3° F, to con- Portland ....00seceeee00(1)14.15-14.4(1) 14.4(1) 12.9(4) 8.8(8) 
vert into AMP. Providence .....++-+++++(1)14.15-14.4(1) 14.4(1) 12.9(5) 8.519) 
Bully refined : oe SRGNEEE waccseccecccce SACD 13.1(1) 12.1(7) 9.2(9) 
}oe-1e4 $.00 I ba linda weaccoaniebine aise 13.1(5) 13.1(1) 12.1(7) 9.2(9) 
120-127 £-0o Wilmington, N. CG. 7. .5(1)12.25-13.45(1) 13.85( (1)11.25-11.85(2) 8.8(8) 
+ they 4 t 2 : 78- 30 Oct. Prem. Gasoline (a): Baton Rouge 11. (1); Baton Rouge barges 11.9(1); Ho 
132 134 SP a (1)11.25-12(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1). 
1 35-1 - * <5 pa Oct, Reg. Gasoline (a): _Bat on Rot uge 10.9(1); Baton Rouge barges of 9(1); He 
SE BOARD (1)10.25-11(2); New Orleans (1)10.75-11.1(1); New Orleans barges (1)10.75-11.1(1 
Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domesti Diesel Oil 
<a age a, wt scale Ron ge A nw Gas House o. 5 Fuel No. 5 Fuel Shore Plants 
»bIs.; fully refined, slabs loose. Export prices No. 2 Fuel Gas Oil 1 15-6 - 1... 
are FAS; scale in bags or bbls; fully refined NO. « Fue xas O (0-10 p.t.) (15-60 p.t.) (50 cet.,55 d.i.) 
in bags or cartons. N. Y. Harbor. 7.5(16) (1)7.8-8.1(1) $2.38 (8) $2.00(1) 7.9(5) 
Crude New Orleans N.Y. N.Y. do barges ..(1)6.6-7.4(10) S(1) t ($)2.35-2.45(1) 1.97(1) d 
Scale Export Domestic Export ATBOGEY cecsce 8(6) 8.5(1) 3.00(1) *% (2)8.4-8.5(1 
22-4 wh eh Baltimore ... 7.9(12) 8(1) 2.38(1) 2.00(1) (2)8.3-8.4(1 
24-6 wh. 4.75(1) 4.6(2) (1)4.6-4 75(1) do barges.. 7.8(5) abel 2.35(1) 1.97(1) 
Fully Refined: Baton Rouge. 7.3(1) 7.4(1) oe 1.71(1) 7.7(1) 
123-5 ve do barges.. 7.3(1) ones ee 1.68(1) én 
7.301) (1)7.05-7.3(1) Boston ...... 8(14) (1)8.1-8.5(1) 2.41(2) 2.41(3) 8.4(5) 
7.3(1) (1)7.05-7.3(1) Charleston ..(2)8.1-8.2(2) sane on 1.95(1) (1)8.2-8.6(1 
7.15(1) Houston «+ +. (2)8.25-9(1) a (3)8-9.5(1 
7.4(1) (1)7.15-7.4(1) do barges. .(1)6.375-7(1) 1.97(1) cose 
7.55 (1) 755(1) Jacksonville . 8.8(6) eee 8.8(6) 
S11) (1)7 Miami ....... 8.8(4) . . 8.8(2) 
8 95(1) (1)8 Mobile ...... 8.8(2) ° ; 8.8(1 
11 (1) 11: New Haven .. 7.6(8) (1)8-8.2 
; - ’ New Orleans .(1)7.6-7.9(2) (1)7.7-8(2 
Pp | do barges.. 7.6(1) 0 cees +e 
etrolatums Norfolk ..(3)7.9-8.2(1) 8(1) 2.00(1) (1)8.2-8.3(2 
WESTERN PENNA, (Bbls., carloads; tank Pensacola ...  8.8(1) ° wise 8.8(1) 
car, a te 1.5¢ sess.) “ae . oath, 7.8(1) 2.50(6) 7.9(6) 
snow yhite meee .(1)6.375-7.25(2) ) arges.. 1.40% . ° 
Lily ba . (1)6.125-6.375(1) .. Zeeqennes 8.8(4) oe ee . 8. 8(3) 
Cream ‘hite ortlan 8(8) 5 ) ° (2) 
Light Amber Providence 8(9) 8.5(1) 2 38(2) 8.4(2) 
eae Savannah 8.8(5) ° 8.8(5) 
Red Tampa 8.8(8) ‘ 8.8(6) 
Wilmington, 
 . : eer (6)8.1-8.2(3) 8.2(1) 8.2(2) 
Light Diesels 
No. 6 Fuel Bunker C Fuel Heavy Dieselt Ships’ Bunkers 
No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 d.i.) 
N. Y. Harbor(9)$1.63-1.72(1) $1.60(11) $1.60(9) $3.15(3) $3.40(4 
pS eet rere 2.00(1) es secs - os 
Baltimore an 1.63(4) 1.60(3) 1.60(3 3.15(1) 3.40(4 
3Zaton Rouge. 1.45(1) 1.42(1) 1.42(2) 2.86(1) 3.11 
PARAFFIN Boston ......(5)1.68-1.85(1) 1.65(3) 1.65(3) 3.441: 
Charleston .. 1.58(2) 1.55(3) 1.55(3) Tr 3.36(2 
Corpus Christi 1.45(1) 1.42(1) (2)1.42-1.60(1) 3.151 
Houston ... -€7)1.45-1.47(01) 1 42(7 7) 1.42(9) (4)2.86-3.10(1) (4)3.11 
MICROCRYSTALLINE Jacksonville . 1.58(6) 1.55(6) 1:55(6) mn (2)3.69-3.696(2) 
Miami .....-. 1.57(1) 1.54(2) 1.54(2) 3.696(1 
Mobile ...... 1.52(1) 1.42(1) 1.42(1) 
New Haven 1.65(2) 1.60(2) 1.60(2) be o* 
BOLER PETROLEUM C0 New Orleans 1.45(3) 1.42(3) 1.42(4) 2.86(2) 3.11¢ 
s Norfolk 1.63(3) 1 .60¢ 4) 1.60(4) » 3.40( 
Pensacola 1.72(1) 1.72(1) 1.72(1) - 
Dept. D., Philadelphia 7, Pa. Philadelphia . 1.6318) 1.60(8) 1.60(8) 3.15(2) 3.40(E 
Pt. Ev erglades 1.53(2) 1.50(3) 1.oex2) wae ts 3.696(2 
° nc " 68(2) 1.65(1) 1.65(1) as 
Petroleum and its Products Providence ; 655(4) 1.625(3) 1.625(3) 3596 
Savannah , 1.58(4) 1.5515) 1.55(5) (3)3.69 
Tampa cee eee 1.48(5) 1.45(5) 1.45(5) (2)3.69-3 2 
Wilmington, _— 
DOMESTIC - EXPORT Oe. scs00. om shai 3.36(: 
(a) Motor Method & Research octane ratings are approximately same. (b) Research e 
rating is minimum of 5 points above Motor Method rating. (c) Research octane rating is m m 
of 10 points above Motor Method rating. 
a One supplier offers 18c per bbl. discount frem $2.38 & $2.35 
C a | | | | G Shore plant prices subject to 0.5¢ per gal. discount; Bunker prices 21¢c per bbl. dis 
MANUFACTURERS OF ALL 
PRODUCTS Marketer of Petroleum Products 
: Paragon Oil Company NEW ENGLAND PETROLEUM CORPORATION 
Bridgewater Street at Newtown Creek 
Brooklyn 22, N. Y New York Bostor 
Cable Address ‘‘Paragonoil N. Y 
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Gulf Coast__Cargoes, Domestic & Export, All Ports 


C.rgo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 
refin« export agents, or tanker terminal operators. The figure in parentheses after each price 
Lic s the number of companies quoting that price. Prices in Effect Aug. 1. 









Aviation Gasoline 
Grate SUIGs CANDID)  cvscccccscscccccsdess MBER 







de 100/130 (AN-F-48) ccccccccese 16.26(2)—17 .5(2) 
Grade 91/98 (AN-F-48) ....cccccccsecceccccces 14.75(1)—-16.5(1)-16.75(1) 
Gade 80 (AN-F-48) ..... bed eakdessiavondueawn 15.75(1) 






Motor Gasoline Leaded 










CFE Ge, CDs ack cemcdccviscececcocess BEER ER ED 
-s0 Oct. (Premium) Fetehenseeséeeaecnede Meee 

75-80 Oct. (Premium) . ae6 ecccceccoeces§ Bbewiap—anta) 

74-76 Oct. (Regular) ..... scecceosess =e. 

74-76 Oct. aapene? ‘swens ; weees 10(1)-10.25(1)-10.5(2)-11(2) 
72 Oct ae 9—5(3)—9.75¢(3)-10.25¢1) 









tor Method & Reset arch octane ratings are approximately same. 
tesearch octane rating is minimum of 5 points above Motor Method rating 
Research octane rating is minimum of 10 points above Motor Method rating. 












Kerosine & Light Fuels 


Kerosine . 6.75¢2)-—7(1)-7.5(1)-S(1)-S8.501 (1) 
2 Fuel 6(2)-—6.25(1)-6.5(2)-6.375(1)-6.75(1)-7(1 sil 






Diesel & Gas Oils 






7 Diesel index . ‘ 6(1)-6.375(1)-7.125(1) 
2 Diesel index 6.12511)—-6.62561 7 (1) 
7 Diesel index ~- 6.25¢(1)-7.375(2) 






Heavy Fuels 
} » Fuel 0-10 p.t $1.95(1)—-$2.05(1)-$2.25(1) 
Bunker C Fuel : 5 ’ . $§1.55¢4)—-$1.40(1)—-$1.4501) 











Aviation Gasoline & Jet Propulsion Fuel 


Prices in Effect Aug. 1 


ces are for tank cars, barge or truck we a aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-3 


Aviation einen 





Pr 

























District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 

New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) sea 51 heed 

Boston, Mass. .. ae 18.2(2) 16.7(2) 5.95 

Portland, Me, .. ecce TTT cece i7Bei) 

Fae... PA. cecce seen 18.1(1) 16.6(1) ome 

Baltimore, Md. . eee 18.1(2) 16.6(2) 15.85(1) 

Norfolk, Va. ... ecee 18.1(2) 16.6(2) 15.85(1) 

harleston, S. C. cece 18(2) 16.5(2) 15.75(1) ecee 

New Orleans, La. 18.75(1) 17(2) ° 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) 

Houston, Tex. .. 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) 













Lake Port Terminal Prices 


Prices in Effect Aug. 1 









Buffalo Cleveland Detroit Toledo 
18-8 t. (Premium).. aa 60h (tlt ee 0U0U0UCUCCti(‘l 
7é (Regular) .. ee UmUmlmlhlChC Uc OWll UC té«éC 
¢ (2 10.5(1 
el 10.1(1) 9 .85(1) 9.25(1) 
el , ‘ , betens 10.6(2) 10.1(2) 
2 “eee : 9.6(2) ee (1)9.6—-9.85(1) 9.1(2) 
} el aia - 9.85(1) 9.25(1) 
: 6.35(1) 6.35(2) 5.75(3) 
¢ l 7.2(2) 6(1) 6.1(2) 5.5(3) 





Tanker Market Report 


by Dietze Inc., New York, N. Y., oil & ship brokers & tank steamer chartering agents 
reference is made to USMC, it is to be considered the USMC rate in effect June 30, 1948 
over 14,000 TDW. The rates shown under the headings ‘‘Last Paid’’ & ‘‘Owners Ask’’ 
sels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds & in dol- 
per ton Approximate rates in cents per bbl. may be determined by dividing per-ton rate by 
ynversion factors: gasoline, 8.7; kerosine, 7.9; No, 2 fuel, 7.5; 30 gravity crude, 7.3; 
6.9; bunker ‘‘C’’ 6.5 





8 ed 














LAST PAID OWNERS ASK 
New York 5 (Clean)....§ 1.28 § 1.43/1.57 
(Dirty) 1.21 1.43 
U.K. Continent 3.28 3.60/3.93 
i U.K. Continent “7 yee 6.54/7.09 
North Hatteras -. 2.83 7.62/8.26 











UNITED STATES FLAG CHARTERS 














































e 
+ VESSEL TDW CARGO TRADE RATE LIFTING 
TWATER 15,500 Dirty 3asis NWI/Naples $ 3.53 Early Aug 
DOWNING 15,500 Casinghead USGulf/USNH Lump Sum $28,500 Mid Aug 
& Crude 
CABINS 15,500 Dirty USGulf/USNH 1.21 Mid Aug 
FOREIGN FLAG CHARTERS 
INA 15,000 Dirty Puerto la Cruz/LaPlata 3.58 Mid Aug 
; Ss 15,000 Dirty Puerto la Cruz/LaPlata 3.88* Early Aug 
BELLEAU 9,000 Clean & USGulf/ Naples $8.31 Aug 
Lubeoil 
IDONE 10,000 Dirty Basis Ras Tanura/Naples 1.89** Aug. 
RICANO 15,000 Dirty Basis Ras Tanura/ Trieste 1.29 Aug 
9,000 Dirty NWI/Rio Grande del Sul £10,000 Late Aug 
r 9,000 Dirty Puerto la Cruz/LaPlata $4.08 Early Aug 
NFJ ELL 11,000 Dirty Basis Ras Tanura/U.K, 46/-d Nov./ Dee 
. EFIELD 9,500 Dirty Basis Ras Tanura/U.K. 46/-d Nov. /De« 
INN 9,500 Dirty Basis Ras Tanura/U.K. 16/-d 
(Last three fixtures four consecutives) 
ie Argentine Sterling 
ble Lira 
- rposes of rate calculation only, it has been assumed that New York is the port of 
henever the range USNH appears 
Ss ‘Ugust 3, 1949 


Oil Price Section Refinery & Terminal Prices (Continued) 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
District Propane Propane Butane Butane 


N.Y. Harbor . 5.5(1) 5.5(1) 4.75(1) 4.7501) 
Philadelphia .. 5.5(1) ee eo ° 
Baltimore 

Hastings, W ‘Va. 

New Orleans 

TOGO cecccces 


Naphihos and Solvents 


Prices in Effect Aug. 1 
(FOB Group 3) 





Stoddard solvent .........(2)10.375-10.875(1) 
Cleaners naphtha ....... 10.575( 

V.M.&P. naphtha ........(4)10.875-11.375(1) 
Mineral Spirits .. oeeee - (4)9.875-10.375 
Rubber solvent (1)10.375-11 
Lacquer diluent ( 11.125—-11.375(2) 
3enzoil diluent 12.125(3 
WESTERN PENNA, 

Other Districts: 

Untreated Naphtha .......... 12.75(1 
Stoddard Solvent .. see --(4)12.75-13(1) 


OHTO—Quotations of S.O. Ohio for delivery to 
Ohio points: 


VM&P Naphtha ....... T 16.0 
Mineral Spirits & Stoddard Solvent 15.5 
Rubber Solvent ...... TTTiTT Ty 15.0 
E, TEXAS (Truck Trnspt.) 


WOSGSRTE BOVE cccccccccccecs 11.25(1) 








KANSAS (For Kan. Dest’n. only) 
Stoddard Solvent ....ccececsseces 12.375(1) 
ATLANTIC COAST 
V.M.&P. Mineral 
Naphtha Spirits 
New York 
MEE sconces 15(4) 14(5) 
Philadelphia . 15(4) (4)13-14(1) 
Baltimore . ‘ 13.53) 
ONE sesteos ‘ 15.5(4) 14.5(5) 
Providence ..... eoee 14.5(3) 


Mid-Continent Lubes At Gulf 


(In packages, FAS, New Orleans, in bulk, 
FOB terminals 

Prices in Effect Aug. 1 
Bright Stock Steel Drums Bulk 
D color, Vis. at 210° 
150 vis., 0-10 p.p.(1)29.5-30(1) (1)18-19.8(1) 
Neutral Oil Col. 
200 vis. 3. e008 15.3(1) 


Pacific Coast 
Prices in Effect Aug. 1 

(In Ships’ Bunkers, Diesel Fuel Bunker C Fuel 
or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, 

Calif. .... $3.35(4) $1.60(4) 
San Francisco 3.56(4) 1.65(4) 
Portland, Ore. 3.77(4) 1.90(4) 
Seattle, Wash. 3.77(4) 1.90(4) 


Mexican Bunker Prices 


Prices in Effect Aug. 1 


Mexican Gulf Ports 
U.S. Dollars per Bbl. 


Bunker © Diesel 
(Ships’ (Ships’ 
—— Bunkers) 
Tampico pes TrTTh 45 $3.75 
Veracruz ... + 5 
Minatitlan . $1.45 3.75 
Pacific Coast 
Guaymas ab ene edseuse $3.16 $3.95 
Manzanillo” 3.16 3.66 
Salina Cruz 3.16 3.50 













WORLD’S FIRST 
PETROLEUM INSPECTORS 


Now in Chicago and 33 other 






oil transportation centers 
throughout the world. 
© 


CHAS. MARTIN 
& Company 











Oil Price Section 





mercial or consumer tank car, tank wagon, dealer and service 
esntion prices for gasoline do not include taxes; they do, however, in- 
clude inspection fees as shown in next column. Gasoline taxes, shown in 
separate column, include 1.5c federal, and state tazes; also city and 
county taxes as indicated in footnotes. Kerosine tank wagon prices also 
do not include taxes; kerosine taxes where levied are indicated in foot- 
Dealer discounts are shown in footnotes. 


notes 


These prices in effect 


Tank Wagon Prices 


Aug. 1. 1949, as posted by principal marketing companies at their 


headquarters offices, but subject to later correction. 


Atlantic White Flash 
(Regular Grade) 
Gaso- Gaso- Kero- 


ATLANTIC 
REFINING 





line line sine 
T.W. Taxes T.W. 
Philadelphia, Pa, ...... 14.2 6.5 11.9 
PIRteDUregm ccc cccccccce 15.1 6.5 13.1 
BERNE ceccssscesees aoe 6.5 12.5 
iy SPP eTerererTererel 15.1 6.5 13.1 
BOramtON coc scceccccece 15.1 6.5 12.8 
: ecicinedeceeeee: an 6.5 13.1 
PONE lc ccccccccese Beeb 6.5 13.1 
ERETORR cvecccccccsceee 15.1 6.5 13.1 
UniontOwh .ccccccccece We 6.5 13.1 
ene Bee 14.8 6.5 12.5 
WEMNENENORE ccccccccee BBud 6.5 12.8 
Pe, Bl, cessecccces Bee 6.5 12.2 
Wilmington .........-.. 13.8 6.5 11.9 
Boston, Mass. ......... 14.2 4.5 ose 
BUCUEIE ccccccssecce SOc 4.5 oe 
Worcester ..ccccccscece 14.3 4.5 ee 
Fall River ......--ee+-% 14.1 4.5 ee 
Hartford, Conn. ....... 14.4 5.5 eee 
New Haven .......++6+. 14.3 5.5 eee 
Providence, R. I. ...... 14.1 5.5 sso 
Atlantic City, N. J. .... 13.7 4.5  * 
COMGEN ccccccccesccece 13.7 4.5 11.7 
THOMNOR coccccecscceces 13.7 4.5 11.5 
Baltimore, Md. ........ 13.6 6.5 - 
BIASOTSIOWN —nccccccccce 14.4 6.5 _ 
Peereene, Va, ..cccses 13.8 7.5 12.5 
Wilmington, N. C. .... 14.1 7.5 12.1 
Brunswick, Ga : io.6 “*6.5 on eve 
Jacksonville, Fla. ...... 14.9 8.5 
Mineral Spirits V.M.&P. 
PT... T.W. 
Philadelphia, Pa. ... 15.00 16.5 
Pittsburgh, Pa. .... 17.5 18.5 
Fuel Oils—T.W. 
1 2 6 
PhGa., Pa. «ce- 1.9 10.4 4.88 
Pittsburgh ee eses 11.6 eeee 
Allentown ..... 12.5 11.0 onus 
Wilmington, Del. 11.9 10.4 ‘ 
EOOUEE coccseccs eeee 10.7 ° 
Springfield, Mass. .... 11.6 ° 
WOTGGECOE cccce seoe 11.6 ‘ 
Hartford, Conn °10 7 
Taxes: 


Brunswick, Ga. 
clude ic state tax. 
Discounts: 

Kerosine, Nos. 1 & 2—0.5c per gal. during 
July & August, 1949 
Notes: 

Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. 

Gasoline T.W. prices are to dealers & con- 
sumers; kerosine T.W. prices to consumers. 

Mineral Spirits prices also apply to Stoddard 
Solvent. 

Effective July 21 

Effective Aug. 1 


CONT'L (N. B. Prices are Continental's 
**normal’’ prices. Current sell- 

OIL ing prices may be lower than 
‘*normal’’ because of local com- 
petition.) 


kerosine price does not iIn- 


Conoco Demand 


N-tane (3rd Gaso- Kero- 


(regular) Grade) line sine 
Tank Wagon Taxes T.W. 
Denver, Colo. ... 14.8 13.8 7.5 14.7 
Grand Junc. .... 17.2 16.2 7.5 ye 
PUGS secscccess 8 14.8 7.5 15.6 
Casper, Wyo. ... 15.7 14.7 6.5 14.9 
Cheyenne ....... 15.8 14.8 6.5 15.7 
Billings, Mont. . 17.0 16.0 7.5 16.2 
Dae acscoscess. BBO 17.0 7.5 17.9 
Great Falls .... 17.0 16.0 7.5 17.9 
eer ee 17.5 16.5 7.5 17.9 
Salt Lake, U. .. 16.4 15.4 5.5 16.5 
Twin Falls, Ida. 19.2 18.2 7a 19.3 
Albuquer,, N, M. 15.6 14.6 9.0 15.0 
ROSWELL ceccccce 14.8 13.8 9.0 14.3 
BORA FO cccices 15.9 14.9 9.5 15.3 
Muskogee, Okla... 14.0 13.0 8.0 12.9 
Oklahoma City.. 14.0 13.0 8.0 12.9 
TUR ccccesce ee 14.0 13.0 8.0 12.9 
Taxes: 


Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 
lc; Cheyenne, ic; Casper, Ic. 


Notes: 
T.W. prices are to consumers & dealers. 
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Humble 

HUMBLE (Regular) Gaso- 
OIL Tank Re- line 

Wagon tail Taxes 
Dallas, Tex. 2c. 13.0 18.0 5.5 
Pee WEED céacces 13.0 18.0 5.5 
DE 600060008 13.0 18.0 5.5 
San Antonio ..... 13.0 18.0 5.5 

Kerosine 

Tank Wagon Retail 
memes, TE. scece 12.5 17.0 
Bs WOO scscceee 12.5 17.0 
DL aos been one 12.5 17.0 
San Antonio ...... 12.5 17.0 
Notes: 


T.W. prices are to all classes of dealers and 
consumers, 


Esso Gasoline 


IMPERIAL (Regular Grade) 
OIL Kero- 


Gasoline Gasoline sine 


T.W. Taxes T.W. 
Hamilton, Ont. .... 21.5 11.0 23.5 
PD. 2 ss006esesu Ee 11.0 23 .5 
Brandon, Man, .... 27.2 9.0 29.2 
Winnipeg .......... 25.4 9.0 27.4 
Regina, Sask. Ss 10.0 26.5 
ee eee 10.0 28.5 
Edmonton, Alta, .. 20.7 9.0 22.7 
Calgary . ere 9.0 22.7 
Vancouver, B. C. .. 19.5 10.0 24.0 
Montreal, Que. .... 21.5 11.0 23 .5 
St. John, N. B. .... 19.0 13.0 22.0 
Halifax, N. S. .... 19.0 13.0 22.0 
Taxes: 


Gasoline taxes are provincial taxes. 


Notes: 


Prices are per imperial gal. which is 1. 
; .. gals.—T.W. prices are to divided & 
undivided dealers. 


te 


Fire-Chief Gasoline 


TEXAS 


(Regular Grade) Kerosine 

co Dealer Gasoline Dealer 
ia T.W. Taxes T.W. 
Dallas, Tex. .... 13.0 5.5 12.50 
Fort Worth .... 13.0 5.5 12.50 
Wichita Falls .. 13.0 5.5 12.50 
Amarillo ....... 13.0 5.5 12.50 
wr ssesecesee Be 5.5 12.50 
Be POND osscvcae Bee 5.5 13.85 
San Angelo .... 13.0 5.5 12.50 
Me. Se40000006 13.0 5.5 12.50 
AGG cocvcecses 16.8 5.5 12.50 
Houston ........ 13.0 5.5 12.50 
San Antonio .... 13.0 5.5 12.50 
Port Arthur .... 13.0 5.5 12.50 


Notes: 


Dealer t.w. prices apply also to all classes 
of consumers with minimum delivery of 50 
gals. 


CALIFORNIA “HEV RON Base 


(Reag- Av. Gaso- Kero- 


STANDARD ular) 80 line sine 


pt T.T. Taxes T.T. 


San Fran Cal 14.1 17.6 6.0 18.1 
Los Angeles 13.6 17.1 6.0 17.6 
Fresno ... 15.5 19.0 6.0 19.5 
Phoenix, Ariz 16.9 20.4 6.5 20.9 
Reno, Nev. ... 16.8 20.3 7.0 20.8 
Portland, Ore 14.7 18.2 7.5 20.2 
Seattle, Wash 14.7 18.2 8.0 20.2 
Spokane 17.6 aa.8 8.0 24.1 
Tacoma 14.7 18.2 8.0 20.2 
3o0ise, Idaho 19.3 22.8 7.5 25.1 
Salt Lake, U . 16.4 19.4 5.5 16.5 
Honolulu, T. H . ae 18.6 7.5 19.1 
Fairbanks, Alaska 26.9 30.4 3.5 36.9 
Juneau e oe eovcece 16.1 19.6 3.d 21.6 


Taxes: 


Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state. Hono- 
lulu 7.5c tax applies to motor fuel only; avgas 
taxes are 1.5c federal, 4c territorial; Honolulu 
TT prices also do not include Hawaiian gross 
income tax of 1% to resellers, 2.5% to con- 
sumers. 

Effective date July 18; 


shown incorrectly 
in July 27 NPN 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; 
Kans. 1/100c, La. 1/32c; Minn. 5/200c; Mo. 1/25c; Neb. 
1/20c; N.C. 1/4c; N. D. 1/20c; Okla. 2/25¢c; S. C. 1/8c; S. D. 
Tenn. 2/5c; and Wisc. 3/100c. 





Inspection fees per gal., included in both gasoline and kerosine ; 
unless otherwise specified, are as follows: 


es, 


Ill. 3/100c; Ind. 2 25¢; 


2/100c ev, 
0c; 


Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1 


California Standard (Cont.) 


Notes: 


Prices for Chevron Supreme (Premium) are 
2c higher than Chevron (regular), except Utah 
which is 1.5c higher than Chevron (regular) 
Prices for Chevrcn Aviation 91 are 2c above 
Chevron Aviation 80; for Chevron Aviation 100, 


5c above Chevron Aviation 80; 


for Chevron 


Aviation 115, 8c above Chevron Aviation 80 
Base kerosine t.t. prices, except at Salt Lake 
City, apply to deliveries of 50-199 gals. For 


other deliveries: less than 50 


als., add 3¢ 


200-399 gals., deduct 3c; 400 gals. & over, 


deduct 4c; tank car-truck trailer, deduc 


2. 0€ 


Esso Gasoline 


( Grade) Kero- 
STANDARD Gasoline Gasoline sine 
T.W. Taxes T.W. 
Atlantic City, N. J. .. 13.7 4.5 11.7 
ee 13.7 4.5 11.5 
Baltimore, Md. ...... 13.6 6.5 11.8 
Cumberland ......... 14.8 6.5 13.1 
Washington, D. C. .. 14.0 5.5 12.2 
Danville, Va. ........ 14.5 7.5 13.1 
oo. 14.1 7.5 12.7 
DE s<*seneesnwes 13.4 7.5 12.1 
| reer 13.8 7.5 12.5 
SE «wecscsncecse Be 7.5 14.0 
Charleston, W. Va. .. 15.4 6.5 14.7 
PO wc ccsecscoccces 15.3 6.5 15.0 
Parkersburg ......... 15.3 6.5 13.3 
WROTE cccccccece o. Bee 6.5 15.9 
Graces, HM. C. ccsee 15.0 7.5 12.8 
PEE! wbececcadeons 15.2 7.5 13.0 
Bes BT ccvevnsseeet 15.5 7.5 13.3 
De: tcsadeeeeaave 15.2 7.5 13.0 
PEED sccaceecaves 14.8 7.5 12.5 
Charleston, S. C. .... 13.9 7.5 
CE - 60sseennbewe 15.3 7.5 
Spartanburg ......... 14.5 7.5 ere 
New Orleans, La. .... 13.8 10.5 11.6 
Baton Rouge ........ 13.5 10.5 11.2 
Alexandria .......ee0.6 14.8 10.5 12.7 
Lake Charles ......e.« 13.6 10.5 12.0 
Shreveport .......... 15.0 10.5 11.7 
BOOW BROT cacccccces 13.8 10.5 11.6 
Knoxville, Tenn. ..... 14.8 8.5 12.5 
BOONE nck ccccccces 14.7 8.5 12.4 
Chattanooga ......... 14.7 8.5 12.4 
DD «00s0s000000 15.2 8.5 13.0 
Little Rock, Ark, .... 15.1 8.0 13.1 
Mineral Spirits V.M.&P. 
T.W. T.W. 
Newark, N. J. ccccee 15.0 16.5 
Baltimore, Md, ..... 17.5 
Washington, D. C. .. 17.5 
Fuel Oil—T.W. 
No.1 No.2 No.4 No.6 
Atlantic City, N.J. 11.7 10.4 — atts 
BIOWRER ccc cccsecs 11.5 10.4 $2.904 $2.156 
Baltimore, Md. .. 11.8 10.7 2.91 2.196 
Washington, D. C. 12.2 11.1 3.11 2.296 
Norfolk, Va. .... 12.1 10.3 ir see 
DANnViMe ..ccccce eo enes 11.4 
Petersburg . ere: Se) 
Richmond ....... 12.5 10.7 
MIGORGMO occccccce epes 12.3 
Charlotte, N. C. . 12.8 11.4 
PNT 13.0 11.7 
RESGIND 3 cceccescoe 2060 11.9 
cee. &. Gir ccs 10.7 
Columbia Saacewe 11.8 
Spartanburg ..... one 11.2 . 
Effective April 22; shown in 
previous issues of NPN 
Taxes: Louisiana kerosine prices d t in- 
clude lic state tax. 
Discounts: & 


Kerosine, Nos. 1 & 2—0.5c to < 


resellers 


Naphtha—Newark t.w. prices 


are r de- 


liveries of 200 gals. or more; less n 209 
gals., 0.5c over posted t.w. prices; st barrel 
deliveries, 6c over posted t.w. pric« ~~ 
more & Washington prices are for vw, ae 
liveries of 25-99 gals., no discounts. 

Notes: — 
Gasoline T.W. prices are tu con ers 
dealers. , 
Effective 4-6-49, minimum reta — 
price of 17.7¢c (ex tax) for Ess soll 


posted throughout New Jersev. 
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Mobilgas Aircraf 














Tank Wagon Prices (Continued) 





Oil Price Section 





8/V 8/V 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 No. 6 
Gasoline 80 91 100 Grade) Mobil Kerosine Diesel (No. 2 Fuel) Fuel Fuel 
Taxes T.W. T.W. T.W. T.C, T.W. T.C, Yard .W. T.C. T.W. T.C, Yard T.W. T.W. T.W. 
New York City: 
Manh, cecccccse 5.5 cece eses coce ecoe 14.1 eee ona 2.3 bec 11.4 . baa 10.4 8.3 4.88 
BronX ceeosseses 3D coe coce coos eee 14.1 eae 9.6 2.3 sae 11.4 : 8.0 10.5 8.3 4.55 
KingS cecccsccese 5.5 eeee ccoe ee esos 14.1 8.6 9.4 12.3 oeee 11.4 7.6 7.9 10.4 8.3 4.88 
QueenS secscceee 5.5 eoee eees eeee esee 14.1 ese ses 12.3 sees 11.4 eses ecee 10.4 5.3 4.55 
Richmond ...... 5.5 coee 19.4 ecee one 14.2 8.5 9.8 13.0 eeee 11.4 7.5 8.2 10.8 8.3 4.88 
Alba > we ccce 5S 21.3 22.3 24.8 12.8 13.8 8.9 9.1 12.2 8.5 11.2 8.0 8.2 10.7 8.14 5.59 
coe 5.5 ocee cee coos 14.4 15.5 9.8 10.0 12.9 ccee 12.6 9.6 9.8 12.1 ecee ocee 
° 5.5 20.5 21.5 2.2 13.8 14.8 9.9 10.1 13.2 10.1 13.0 9.6 9.8 12.5 8.4 
° 5.5 21.8 coe coee 14.3 15.4 10.1 10.6 13.6 cece 12.7 9.6 10.1 12.2 eee 
oe 5.5 cooe ecee cece coos 14.3 cose 9.7 12.8 sece 11.4 os 8.1 10.9 8.5 
° 5.5 ccee TT osee 2ecee 15.3 10.1 10.1 osee ccee cscs 9.0 9.2 11.7 
° 5.5 20.4 21.4 23.4 14.1 15.2 9.8 10.0 13.1 ecee 12.5 9.4 9.6 12.0 
GYFACUBE coccccccs 5.5 22.0 23.0 25.0 13.8 14.8 9.8 10.0 13.1 9.5 12.1 9.0 9.2 11.6 
Bridgeport, Conn. . 5.5 cece eeee osee ecee 14.3 8.6 8.6 nea sewe Sees 7.6 7.6 10.3 
DOUMED séccccoss BS seine wake ciel 5 ate 14.9 ose 10.7 ees sss sees 8.7 11.0 
HartforG .ccccccece 5.5 TTT sees cece 13.1 14.4 9.0 9.0 a 8.9 11.6 8.0 8.0 10.7 
New Haven ...... 5.5 20.3 ane miele 13.0 14.3 8.6 8.6 os 8.2 10.9 7.6 7.6 10.3 
Bangor, Me, ..... 7.5 24.8 0906 oeee 13.4 14.8 9.5 ee 13.5 9.2 12.3 8.7 eeee 11.8 
PEE sesacaene Sue 22.4 23.4 xs 12.9 14.1 8.8 ia 12.8 8.4 11.3 8.0 pms 11.0 
Boston, Mass. .... 4.5 19.0 20.0 22.0 12.9 14.1 8.8 ee 12.9 8.4 11.5 8.0 tes 11.1 
Concord, N. H. .. 5.5 wou cil ae aati 15.1 mene ee esos eee 12.2 sees 9.6 11.7 
Lancaster ....... 5.5 eoee eee eee en 16.4 o. oss 14.9 ses 13.5 , 10.7 13.0 
Manchester ...... 5.5 eae sa pre ane 14.6 oats 10.2 13.8 ose 12.3 ses 9.5 11.8 
Providence, R. I... 5.5 18.9 19.9 21.9 12.9 14.1 8.8 9.4 12.7 8.4 11.3 8.0 8.4 11.2 
Burlington, Vt. . 6.5 eee cece see 13.9 14.9 10.2 10.2 ecee 10.0 12.8 9.0 9.0 11.6 
DOE cccédccces OD sania wale 15.5 aa 10.7 asad 13.0 é 9.7 12.1 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
SO eee Pe eee 16.5 15.0 18.0 19.0 16.0 17.5 16.5 
SY, Es a's re ach anek nada as die em a 18.5 16.5 9.5 25.5 17.5 19.0 18.5 
— ae prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
iscounts: 
Mobil Kerosine & Mobilheat (No. 2)—0.5¢ to resellers & consumers; additional 0.5c discount at Mt. Vernon for deliveries of 300 gals, or 
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STANDARD 





Sohio [880 





Exemption Form A-10 to supplier. 





Fuel Oils—Prices shown are 






5000 or more gals., 1.5c. 
Notes: 








INDIANA 





Blue Crown (3rd Grade) 
Red Crown (Reg. Grade) 







STANDARD Red Red Blue 
Cr’n, Cr’n,. Cr’n,. Gaso- Kero- 
Cons. Dir. Dir. line sine 
T.W. T.W. T.W. Taxes T.W. 
Ag as: esse Bee aoe 4.5 15.1 
cK s0enee-ae 17.6 15.4 4.5 14.8 
et scovcsse SEen aec4 4.5 15.1 
conn MC COE 17.7 16.2 4.5 14.9 
Ind.. 17.8 16.3 §.5 15.0 
ular a «aan Bee ee 5.5 15.2 
u MG seco 218.5 17.0 5.5 15.7 
fich, - 16.9 15.4 4.5 14.4 
and ipids 16.9 15.4 4.5 14.4 
Sagina tapsees Me See 4.5 14.4 
eer Wisc. 18.3 16.8 5.5 15.5 
wa mae, ee 5.5 15.3 
‘ eceece 18.0 16.5 5.5 15.2 
linn, .. 18.1 16.6 6.5 15.3 
Paul .. 17.9 16.4 6.5 15.1 
wssseas S08 BBG -» 6.5 15.2 
“1 es, Ia.. 17.3 15.8 15.3 5.5 14.5 
SF ccné Beek Beh. cess. SB Bae 
Mo. 17.2 15.7 o~<_<~ See aoe 
ty - 15.4 13.9 14.4 5.0 13.6 
’ tice Me 24.9 a 1 Se 
B dD. - 18.9 17.4 16.9 5.5 16.1 
r D. ... 18.4 16.9 16.4 5.5 15.6 
bn ‘ans, . 14.4 14.1 13.6 6.5 12.8 
soe Seem Bee ave 7.5 14.4 





Stanavo Aviation Number 80 







Cons. T.W. Taxes 

Toit Pi. . swkedas 22.6 4.5 
D. 21.9 5.5 
eer 21.4 5.5 

s, Ind 21.0 5.5 

as ty, Mo. 19.4 5.0 


(Cont’d in next column) 
A 


ugus 


>, 1949 








consumers, 


Jamestown t.c. prices are delivered prices; 


Aviation Gasoline-Cons, T.W. 











plus 0.5c for single T.W 


bilfuel Diesel—0.5c to resellers & 
Notes 
( line T.W. prices are to Consumers & Dealers. 
s icuse V.M.&P. price is in steel barrels. 


Sohio X-70 Gasoline 
(Regular-Grade) 
Y Re- 


Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
u for t.w. & drum deliveries of 50 gals. or more; prices 

Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 
3 Lucas County: less than 50 gals., tank wagon price, 50 to 

Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. 








Oleum V.M.&P. Stani- 


Spirits Naphtha _ sol Taxes 
(Prices are base prices before discounts) 
Chicago cow meet 20.7 20.2 4.5 
od Eee 21.4 22.4 21.9 4.5 
K. C., Mo. 18.2 19.2 18.7 1.5 
St. Louis 19.0 20.0 19.5 1.5 
Milwaukee 19.9 20.9 20.4 5.5 
Minneap’ls. 19.7 20.7 20.2 1.5 
Fuel Oils T. W. 
Chicago 
Standard Stanolex 
Heater Oil Furnace Oil 
ROD OE, .ccccvcoes 13.8 2.8 
100-149 gals. ....... 12.8 eee 
150 gals. & over 12.3 eee 
100-399 gals. ... im 11.8 
400 gals. & over 11.3 
Stanolex Stanolex 
Fuel A Fuel C 
1-74D GRUB. 2 cccccese 8.4 7.25 
750 gals. & over ... 7.65 6.5 
Stanolex Furnace Oil 
100 gals 
1-99 gals. & over 
Indianapolis 13.0 12.0 
Detroit peenecceoese 13.5 12.5 
Milwaukee .......... 13.0 12.0 
Minneapolis ........ 11.7 10.7 
St. Louis ....... 12.0 11.0 
Kansas City 12.1 11.1 
Taxes: 
Gasoline tax column includes these city 
taxes: Kansas City, 1.5c; St. Joseph, & St. 
Louis, 1c. Naphtha tax column includes 1,5c 


federal & state taxes, Iowa kerosine prices do 
not include 4c state tax. State sales, occupa- 
tion, consumer & use taxes to be added where 
applicable. 


249 gals., 
S.S. prices are at company-operated stations. 


deliveries of 800 gals. 


all other t.c. 


0. 








or more, 


prices are FOB bulk terminals 


Naphthas & Solvents—Cons. T.W. 


Avia, Avia, Esso Esso n- S.R,. D.C. V.M.&P. Sohio ? : 

Gasoline 2 80 Avia. Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No, 1 No. 2 

Taxes Clear Clear 91 100 T.W. ers 8.8. vent th tha lene vent .W. Sohio-Heat Sohio-Heat 
Akron .... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Canton ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cincinnati. 5.5 20.0 22:0 23:0 26:0 18:5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Dayton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
ED scene 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Mansfeld . 5.5 20.0 22.0 23.0 26.0 18:5 15.0 19:0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Marior »« B.S 20.0 22.0 23.0 .0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Portsmouth 5.5 20.0 22.0 23.0 26.0 18:5 15.0 ° 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Toledo ee 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.30 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
fanesville . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax 


for deliveries of less than 50 gals. are 0.5c higher. 
1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 


5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 


STANDARD Crown Gaso- 


Kero- 
KENTUCKY me. line sine 
ealer Taxes T.W. 
Covington, Ky. o> 13.8 8.5 14.3 
LARRREEEE. cccessscocee. BR 8.5 14.0 
Louisville scocee SDD 8.5 13.3 
POGEORR ccccccccsccce BBG 8.5 13.0 
Jackson, Miss. ....... 15.4 7.5 12.9 
VIG cn cccccccccee 14.9 7.5 12.4 
Birmingham, Ala. .... 15.4 8.5 13.2 
BEGRED 4cécsvvescececes 14.9 9.5 12.9 
Montgomery 15.5 9.5 13.3 
Atlanta, Ga. 15.6 8.5 13.0 
Sugusta 16.1 °8.5 ow 
Macon 15.6 8.5 13.1 
Savannah 14.9 8.5 12.7 
Jacksonville, Fla 14.9 8.5 12.7 
p  PPPrrrerrrr yy TT 15.2 8.5 13.0 
PONBACOIR cecccccccess 14.9 9.5 12.6 
Tampa 90620666400 14.9 8.5 12.7 
Effective Aug. 1 
Taxes: 


Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, lic city & lc county; Pen- 
sacola, 1c city. Other taxes not included in 
prices: Georgia, kerosine, ic; Montgomery, 
kerosine 1c; Mississippi, kerosine 0.5c. 
Discounts: 

Kerosine 0.5c. 

Notes: 

Consumer t.w. prices are same as net dealer 

prices. 
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Statistics 











(MILLIONS OF BARRELS DAILY) 






| 


Feit 
MURREGRREE 


§ se age 
PRODUCTION 


> 
pate 


1947 1948 1949 


“JS FMAMJJASONDS FMAMJJASONDJFMAMJJASOND 


CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 


2 916235 6 132027 3 1017 24 
AUGUST _ SEPT. 


JULY 

















CRUDE OIL STOCKS (Total U.S.) 


MILLIONS OF BARRELS 





2 9 16 23306 


SJ FMAMIJIJIA 13 20 27 3 
SOND JULY 


AUGUST 


10 1724 
SEPT. 














RESIDUAL FUEL OIL STOCKS (Dist. 5 Not Included) 


MILLIONS OF BARRELS 











(@) 
JFMAWNWMJI JAS OC KO 2 9 16 23 30 6 132027 3 
JULY AUGUST 


10 
SEPT. 








1724 
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Crude Oil Stocks 


(Bureau of Mines figures in 
thousands of barrels) 


Pennsylvania Grade 
Other Appalachian 
Lima- Michigan 
Illinois-Indiana 
Arkansas 
Kansas 
Louisiana: 
North 
Gulf 
Mississippi 
New Mexico 
Oklahoma 
Texas: , 
East Texas 
West Texas 
Gulf Texas 
Other Texas 
Panhandle 
North 
South 
Other : 
Rocky Mountain 
Calif., incl. heavy 
Foreign 


Total crude stocks 
in U. S . 
Total located in Bu- 
reau of Mines’ East 
Coast District 


uty ” 


13,791 


(Change 

from 

duly 23 July 16 
3,064 32 
2,069 52 
1,204 32 
14,162 421 
2,960 is 
8,813 11 
15,40 5 
3,671 bt 
11,736 11 
3.263 10 
7.757 o4 
30,241 45 
125,476 1,584 
16,832 12 
50,622 106 
99 55 311 
28,471 359 
5, 02" 238 
7.50 24 
6,444 10 
9,492 207 
14,162 36 
35,760 rut 
7,769 614 
272,107 i 
13,91 127 
—_—. 





Penna. Crude Runs to Sills 


(Compiled by National Petroleum 


reports of all companies refining Per 


Crude. Figures in b/d.) 


Week Ended 
duly 23, 1949 


42,319 


Week Ended 
July 16, 1949 


43,515 





NATIONAL PETROLEl 


A fron 
. Grade 
Wes Ended 
July 24, 1948 
185 
ee 
NEWS 















(A -erican Petroleum Institute figures in 
tho sands of barrels of 42 gallon each. 
Fie res include reported totals plus es- 
tim te of unreported amounts and are 
therefore on a@ Bureau of Mines basis.) 









Districts 
ost GEE casceasces ac sesreoddscorssectione 
Ap; Jachian (Dist. 1).... 





Appalachian (Dist. 2) 

Ind. Ill., Ky. Rab bebate sexes 
Ok! Ps Gs. 6asceeeens 
Inland Texas phitas ain abe 
Texas Guif Coast .......... 
Louisiana Gulf Coast 

No. La. & Arkansas 










Rocky Mt. (Dist. 3)....... ini 
Rocky Mt. (Dist. 4).......... 
GIOUMED, a cect cccssces ah mac 
Totai U. S.—B. of M. Basis........ 
U B. of M. Basis, E. of Calif. 





Tot E. of Calif., July 24, 1948 















Districts 

a ee! Pere rrreTe 
Appalachian (Dist. 1)......... 
Appalachian (Dist. 2) 
ee eee 
Okla., Kans., Mo. 
a ae 
Texas Gulf Coast ... 
Louisiana Gulf Coast 
No. La. & Arkansas 
es bnek betsy Ke a we 
ee ns GU MER ad s66o noes ce nsardann~ 
Dn nemenstanus eb aes an es a 
Thal U. 6.—3, of M. Basis... .. 2.00000: 
U.S B. of M. Basis, E. of Calif. . 
Total E. of Calif., July 24, 1948 : 

Unfinished gasoline stocks included are: +7 






















U. S. Crude Oil Production 


(American Petroleum Institute figures) 
WEEK ENDED 
July 23 July 16 
Barrels Barrels 
(Daily Average) 
























New 













































Kansas, Neb. figures are for week 
m., July 21. 










Augus! 3, 1949 





~ 
— 


— 
e 


~~ 


Includes 365,000 barrels of foreign crude runs. 


— 


n-3Ih 


81 


g 
171 
S64 
130 
4,266 


Residual 
Fuel Oil 
Production 
Week Ended 
July 23 July 16 
1,112 


63 
85 
942 
425 
388 


,575 


278 
108 

16 
227 
566 
785 
219 


.782,000 barrels. 





tot 


REFINERY OPERATIONS 


Crude Runs to Stills 

Daily Average 
Week Ended 

July 16 
740 
76 
60 
881 
428 
231 
,214 
375 


Gasoline 
Production at 
Refineries Inc. 


% Operated Natural Blended 

Week Ended Week Ended 
July 23 duly 16 July 23 duly 16 
84.5 82.7 2,327 2,135 
66.1 64.4 255 253 
80.0 75.0 230 239 
81.5 81.0 3,511 3,403 
84.5 85.9 1,601 1,663 
78.5 77.8 1,076 1,026 
76.5 76.7 4,395 4,543 
86.0 81.9 1,496 1,311 
78.1 84.4 214 208 
64.7 52.9 42 34 
83.7 84.2 526 49S 
79.8 81.2 2,628 2,804 
80.5 80.2 18,301 18,117 
80.0 15,673 15,313 


Total Total Stocks Total Stocks 
Stocks Gas Oil and Residual 
Kerosine Distillates Fuel Oil 
Week Ended Week Ended Week Ended 
July 23 July 16 July 23 July 16 July 23. July 16 


10,484 9,827 22,242 22,333 10,897 
420 436 672 681 51s 
162 161 230 192 306 

4,516 4,310 10,918 10,771 5,27 
1,445 1,509 5,561 5,299 2,391 
707 633 892 S40 1,320 
2,945 2,952 10,896 10,402 7,876 
2,245 2,398 4,666 4,605 2.000 
469 461 870 1,005 304 
25 25 93 8S 34 
353 337 1,454 1,488 754 
773 742 11,308 10,918 36,846 
544 23,791 69,802 68,622 68,517 16 
771 23,049 58,494 57,704 31,671 
84 41,985 29,026 
Revised 


son 


~] 


Nm b 





Kerosine 
Production 
Week Ended 
duly 16 


316 


276 


duly 23 


Stocks of 


July 23 
187 
,521 
O72 
,944 
.141 


987 


,429 


980 


Finished and Un- 
finished Gasoline pacity Reported 
Week Ended 
duly 16 


25,666 


3,978 
3,006 


180 


2,688 


55 
960 


16,525 
111,464 


94,939 


Statistics 


Gas OU & 
Dist. Fuel Oil 


Production 
Week Ended 
duly 16 
993 1,009 
67 62 
42 38 
S61 S79 
609 583 
159 118 
447 1,32 
956 44 
73 7 
12 
214 186 
774 96S 
S07 5,699 
033 4,731 
38 


Per Cent 
Daily 
Refining Ca- 


Week Ended 
duly 23 
100.0 
91.5 


90.8 








York-Penna, ....... 10,650 43,450 
Florida caw 1,400 1,400 






GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 


(MILLIONS OF BARRELS) 





JULY 


'@) le 
JFMAMJJASOND. 2 9 16 23306 82027 3 
AUGUST 





1724 


SEPT. 








West Virginia .... , 8,000 8,700 
Virginia . . 100 100 
OF Southeast . 5,800 6,100 
Other ; 3,950 4,000 
na 29,700 26,300 
F : ; 176,200 182,100 
centucky : 23,200 23,550 
M gan _ : . 417,700 48,600 
Nebraska ich sor eisai edie ee 600 600 
Kansas ., “258.600 228, 700 
klahoma 377,350 377,550 
L@Xa 
District 1 25,550 25,550 
District 2 108,850 108,850 
District 3 334,900 334,900 
District 4 174,700 174,700 
District 5 .. 32,150 32,150 
East Texas 221,000 221,000 
Other District 6 7 78,700 78,700 
District 7-B ....... 57,400 57,400 
District 7-C ae , 41,400 41,400 
District 8 ; ; ; 499,350 499,350 
cca, a Ee ee 137,200 137,200 
District 10 .... - i 93,800 93,800 
F Tot Texas . 1,805,000 1,805,000 
ort Louisiana .. 105,900 105,900 
South Louisiana ... 368,050 368,050 
‘otal Louisiana ... 473,950 473,950 
ArKal aw ae 72,650 600 
SS SOE besdddiceyesac 97,650 96,650 
onsegusgurian MEER ETE 1,200 1,200 
‘ew Mexico—Southeast .. 134,400 134,400 
vow Mexico—Other .. . 400 400 
oming =. eye . 133,050 136,200 
“ont oe 24,900 25,700 
T 65,250 67,050 
I én 1,400 1,650 
fi Rea : i* 901,600 905,400 
1 Ot SB. .....22.02-- 4,684,700 4,671,350 
rade crude included 54,550 58,350 
n | daily production in barrels of lease 
1e' ® mixed with crude and moved in 
ae lines (not included in above crude 
e tabulation) week ended July 23 
3,750 Texas Gulf .. 15,850 
1. 4,900 Wyoming .. SOO 
Gu .. 13.300 California .... 3,200 
ae 3 - 2,150 
“as ind . 10,150 Total U. S.. 54,100 





GASOLINE STOCKS (Dist. 5 Not Included) 


(MILLIONS OF BARRELS 


J FMAM 2 9 16 2330 6 
J JASOND SULY 


3 2027 3 © 
AUGUST 





17 24 


SEPT. 
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Pennsylvania Oil Other Than Lubes at Refineries 


(Compiled by National Petroleum Assn, from report of all region 
refiners, Figures in bbls.) 


Naphthas & Gasoline 


(1) Straight run, unblended and/or unloaded, 


for sale as motor fuel 


(2) Naphtha and gasoline, for sale for blend- 
ing or further refining or held at refinery 
for further distillation, reforming, blend- 
ing or loading ceetssdediewasead vb'ke 

(3) Below 65 octane, not included in (1) 


(2) above - 
(4) 65 octane and above 


Salable naphthas other than motor fuel mate- 


or 


rial (does not include refinery process naph- 


SN nccevecoseces 

Kerosine Terr rrrcr Ty da 

36/40 gas oil (includes furnace oil) 

Fuel Oil (not reported above) .. . 
Oils held as cracking plant charging stocks 
Non viscous neutral a - we 
Wax distillate 

Crude Petroleum 

Wax (lbs.) 













April 
1949 


to 
ce 
~ 


13,576 
62,371 
88,268 
46,198 
219,519 
35,425 
106,293 


27,785 


5,878,136 


Pennsylvania Lubricating Oils at Refineries 


Pro- 
duction 
May 
1949 
Raw Long residuum 15,434 
600 steam refined stock 235,270 
Other steam refined stock 41,966 
Finished dewaxed long residuum 11,014 
Sright stock 160,363 
Viscous neutral, below 180 vis 
but not below 142 vis @ 100 69,171 
Viscous neutral, 180 vis @m 100 
ind above oa wwe 84,097 


In- 


ventory duction 


May 

1949 
14,118 
222,243 
101,873 
49,144 


399,945 





District 5 Demand 


(Bureau of Mines Figures in thousands of bbls. daily 


May 

1949 

Gasoline & Naphtha .. ‘ 361 
Liquefied Petroleum Gases 16 
Kerosine & Kerosine Distillates - 4 
Lubricating Oils & Distillates . 17 
Stove Oil & Diesel Oil pa ane ae S5 
Fuel Oil ‘ penheeenesese sees . 286 
Asphalt & Road Oil ... 32 





Production of Natural Gasoline 


(Bureau of Mines figures in gals., 


t Coast 
New York 
Pennsylvania 


West Virginia 
Ohio 

lilinois 
Kentucky 
Michigan 
Kansas 
Oklahoma 
Texas 


Gulf 

East Texas 
Panhandle 
Other 


Arkansas 
Louisiana: 


Gulf 
Inland 


Mississippi 
New Mexico 
Colorado 
Montana 
Utah 
Wyoming 
California 


Total ea 
Daily average 


48 


> 


000 omitted) 


April 


1949 


847 


14,120 


29 


on 


11,303 


5,588 
326 


8,839 


39,187 
251,215 


68,055 


25, 782 


25, 
50,925 


106,453 


8,077 


*5,236 


94,583 


518,046 


17,268 


(Compiled by National Petroleum Assn. from reports of companies re- 


fining Pennsylvania Grade crude oil, Figures in bbls. of 42 U. S. gals.) 


In- 


ventory 


April 

1949 
40,927 
190,110 
102,004 
47,439 
434,888 


226,506 


2n° 79 
306,435 


May 
1948 


354 





March 
1949 


108,980 
8,292 
63,916 
29,309 
34,607 
3,842 
12,905 

. 
999 

~ 
*4,883 
96,820 


536,446 


17,305 


Dealer and Service Station Prices for Regular-Gr: 





Gasoline in 50 Representative Citiest 


ce 
Net Price Dealer (Ine, 1.5¢ Station 
City State (Ex tax.) Margin  federaltax) (In 
Average United States.. 15.19 5.22 6.60 27.01 
Portland, Maine ........ 14.10 5.00 7.50 2 ) 
Manchester, N. H. 14.60 5.50 5.50 2 
Burlington, Vt. 14.90 5.20 6.50 2 ) 
Boston, Mass. : 14.10 5.10 4.50 23.71 
Providence, R,. I. 14.10 4.90 5.50 24.50 
Hartford, Conn, 14.40 4.90 5.50 24.80 
Buffalo, N. Y. ... 14.80 5.00 5.50 2 ) 
New York, N, Y. 14.10 6.40 5.50 26.00 
POOWREE, The De cccces 13.70 5.60 4.50 23.80 
Philadelphia, Pa, 14.20 4.80 6.50 25.50 
DIOVGE, DE. occvces 13.80 5.70 6.50 00 
Baltimore, Md. .. 13.60 5.40 6.50 25.50 
Washington, D. C. 14.00 5.50 5.50 25.00 
Charleston, W. Va 15.40 6.20 6.50 28.10 
i ae See 13.40 6.10 7.50 27.00 
Charlotte, N. C. 15.00 5.50 7.50 28.00 
Charleston, 8S, C, 13.90 5.90 7.50 27.30 
Pape, SR. ccue 15.60 5.40 7.50 28.50 
Jacksonville, Fla. 14.90 4.60 8.50 £00 
Birmingham, Ala, 15.40 5.60 8.50 *29.50 
Vicksburg, Miss. 14.90 6.10 7.50 8.50 
Memphis, Tenn, 14.70 5.80 8.50 29.00 
Lexington, Ky. . 16.30 4.00 8.50 28.80 
Youngstown, Ohio 15.00 4.00 5.50 0 
South Bend, Ind. 17.00 5.50 5.50 28.00 
Chicago, Ill 15.90 4.60 4.50 25.00 
Detroit, Mich. 5.40 5.03 4.50 24.93 
Milwaukee, Wisc. 16.60 5.50 5.50 60 
Twin Cities, Minn 16.40 5.60 6.50 8.50 
Fargo, N. Dak. 17.40 4.70 5.50 60 
Huron, S. Dak, 16.90 4.80 5.50 20 
Omaha, Neb. 15.70 4.00 7.50 7.20 
Des Moines, Iowa 15.80 4.70 5.50 00 
St. Louis, Mo 15.70 5.30 4.50 0 
Wichita, Kans. 14.10 3.90 6.50 0 
Tum, GHIA. «<< 14.00 5.50 8.00 0 
Little Rock, Ark. 15.10 5.40 8.00 0 
New Orleans, La, 13.80 6.20 10.50 ) 
Houston, Texas 13.00 5.00 5.50 0 
Albuquerque, N. Mex, 15.60 5.40 1.00 ee ”) 
Denver, Colo. 14.80 4.7 7.50 7.00 
Casper, Wyo. 5.70 6.80 6.50 ”) 
Butte, Mont 16.00 4.50 7.50 0 
30ise, Idaho 19.30 4.70 7.50 
Salt Lake City, Utah 16.40 ».10 5.50 t) 
teno, Nev. 16.80 5.00 7.00 8 
Phoenix, Ariz. ... 16.90 5.00 6.50 40 
San Francisco, Calif. 14.10 >. 00 6.00 10 
Portland, Ore 14.70 5.80 6.50 ) 
Spokane, Wash. 17.60 5.00 8.00 ) 
* Includes City Tax of 1c per gallon 
** Includes City Tax of 0.5c per gallon 
+ API figures as reported by The Texas Co 
Net Stocks of Pennsylvania Crude Oil 
(Compiled by National Petroleum Assn, Figures in bbls 
May 31 April 30 May 31 
1949 1949 1948 
\t refineries - 356,481 417,153 79,408 
Pipe line and tank rm see 2,355,261 2,249,090 


Total 


Production: 
Shipments 
Domestic 
Export 
TOTAL 
Inventory 
May 31 


Days Supply 


Production: 
Shipments: 
Domestic 
Export 
TOTAL 
Inventory 
May 31 


Days Supply 


July 1, 1949 


——_——_—_—C ents per Gallo 





Dealer’s Indicated Gasoline Tax Service 








2,711,742 2,666,243 





Midwestern Lubricating Oils 


(Compiled by Western Petroleum Refiners Assn. from figures of 15 


Total 
Bright 
Stock 
164,286 
217,415 
S967 


292 2°09 
a#£0,056 


452,165 


62 
282,180 


258,791 


27,399 


286,190 


285,944 
31 


reporting companies; figures in bbls. of 42 gals.) 
> 


MAY 1949 


Solvent Total Solvent Steam: 


Bright Viscous Viscous Paraffin Refined Blended 
Stock Neutrals Neutrals Oils Stock Oils 


91.184 319,965 167,154 84,662 25,7! 


127,084 351.255 194.536 80,806 24,66 26,6 
6,227 1,263 1,121 57 72 21,95 
133,311 352,518 195,657 80,863 25 8,644 
279.003 690.136 505.913 S9. 782 82,75 y 

MAY 1948 ; 

113,445 503,213 244,420 82,172 29,8 66,4: 
102,005 435,344 212,497 74,151 23,7 neon 

1,964 1,226 941 ' R4)- 

103,969 436,570 213,438 74,151 24,2 160, 
138,316 611,812 335,701 98,171 89,2 66,90% 


40 38 37 
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GASOLINE CONSUMPTION BY STATES IN APRIL** 




































































Tax Rate Month of April 4 Months Ending With—— 4 Months 
April Mar., 1949 Apr., 1949 Apr., 1948 "48-"49 Apr., 1949 Apr., 1948 *48-"49 
Cents Gallons Gallons Gallons ‘(, Change Gallons Gallons “> Change 
na 6 43,780,000 43,527,000 40,110,000 + 8.52 162,704,000 148,382,000 + 9.65 
na 5 18,064,000 18,114,000 16,855,000 +. 7.47 68,740,000 66, 768,000 1. 2.95 
\ nsas 6 29,115,000 28,177,000 26,485,000 +. 6.39 105,705,000 93,761,000 4.12.74 
Cc rnia 4 303,434,000 310,443,000 291,996,000 6.32 1,194,642,000 1,117,171, 000 6.93 
Cc ido 6 31,782,000 33,039,000 53,838,000 2.36 113,565,000 108,451,000 i. 4,72 
cticut i 35,743,000 38,206,000 35,449,000 7.78 137,488,000 128,383,000 + 7.06 
De vare 4 7,240,000 7,640,000 7,148,000 6.88 27,049,000 24,566,000 +10.11 
D of Columbia i 15,057,000 15,396,000 14,502,000 6.16 57,055,000 52,724,000 i 8.21 
F m= 7 78,894,000 65,607,000 63,257,000 3.72 278,268,000 258,331,000 7.72 
Ge i 6 59,310,000 57,230,000 54,560,000 4.89 220,748,000 201,412,000 9.60 
] s , 164,538,000 185,757,000 176,579,000 5.20 612,349,000 584,073,000 i. 4.84 
i 63,954,000 SS,170,000 87,633,000 0.61 249,791,000 254,401,000 1.81 
K we a j 52,439,000 57,010,000 57,428,000 0.73 185,379,000 184.877.0000 4. 0.27 
Ke icky 7 41,436,000 . 000 33,465,000 30.68 158,140,000 148,321,000 1. 6.62 
I ina . 4 38,907,000 ¢ 5, 000 36,848,000 +-15.49 149,490,000 133,322,000 +12.13 
Maine 6 14,220,000 15,639,000 15,200,000 1 2.89 6,185,000 55,376,000 1.46 
Ma and ” 35,245,000 40,308,000 37,659,000 7.03 143,225,000 131,829,000 8.64 
Ma ichusetts 4 70,668,000 75,764,000 70,096,000 / 8.09 * 268,451,000 250,328,000 7.24 
M gan ; 133,653,000 147,695,000 143,773,000 + 2.73 516,639,000 520,886,000 0.82 
M esota j 59,564,000 72.467,.000 66,761,000 A. 8.55 229,073,000 223,972,000 + 2,28 
M sippi 6 36,965,000 36,518,000 31,200,000 117.04 125.458.0000 106, 294.000 18.03 
M iri , 2 78,416,000 90,017,000 83,627,000 7.64 300,349,000 293,901,000 
Montana . 5 14,098,000 22,620,000 18,289,000 23.68 56,541,000 51,038,000 
Net ska ; , 28,200,000 37,093,000 36,135,000 2.65 110,494,000 115,939,000 
Ne la . i 4,408,000 5,178,000 4,859,000 6.57 16,840,000 17,241,000 
Hampshire H 8,642,000 8.743.000 8.920.000 1.98 32,930,000 32,859,000 
New Jersey } 13,643,000 98,849,000 88,626,000 4-11.53 358,888,000 318,579,000 
New Mexico 5 16,948,000 16,434,000 15,809,000 3.95 61,133,000 17,650, 000 
New York { 185,893,000 198,111,000 183,643,000 7.88 704,496,000 646. 787,000 
No Carolina 6 70,594,000 70,152,000 65,183,000 7.62 261,678,000 235,557,000 
Dakota 1 2,684,000 29,049,000 21,259,000 36.64 8S, 226.000 $9.594.000 
yt j 161,737,000 169,866,000 162,054,000 1.82 615,165,000 585,270,000 
Ok na. , 52,457,000 52,910,000 50,374,000 5.03 182.943.000 173.098, 000 
Oregor , 36,495,000 41,433,000 36.684.000 12.95 32,836,000 130, 706, 000 
Per yivania j 164,002,000 173,061,000 163,595,000 i 5.79 621.403.0000 580,780,000 
Rhode Island 1 12,647,000 13,087,000 11,866,000 10.29 17.289.000 45.449.000 
South Carolina 6 36,110,000 34,770,000 33,377,000 4.17 133,640,000 120. 098.000 
Ten; see r $3,111,000 54,863,000 50,815,000 7.97 191.249.000 169.083.000 : 
Tex i 226,095,000 212,998,000 236,853,000 10.07 823,519,000 000 0.58 
i 13,437,000 14,734,000 14,612,000 i 0.83 51.703.000 2 MW) 1 270 
! 6,277,000 6,953,000 6,637,000 5.21 24,694,000 000 L 4.05 
i 60,426,000 61,354,000 56,907,000 .. 2.Os 25.392.000 000 13.39 
neton 6 90,121,000 51,325,000 50,949,000 +. 0.74 322,000 180,326,000 1.67 
Virgini 2s 651,000 30,558,000 28,.129.000 S64 SSS. 000 98,170,000 12.96 
, nsin 66,438,000 75,624,000 73.914.000 » 2a 280,000 249.824. 000 i. 0.18 
ng i 5,349,000 9.417.000 §, 752.000 7.60 11. 788.000 30,031,000 » SD 


: tat ) . - 2 9 9 ca 7 a, 
46 States 2.516, 887,000 3,002,224. 000 2.852,.710.000 10,641. 830.000 10.076, 740,000 
Average 40,867,000 100,074,000 45,090,000 SS. 682.000 83,279,000 
* from previous year 
(Cnange 149.514.0000 165.090. 000 





tage change 
\verage 5.24 6.49 













000 14.553.000 16,766,000 
ooo SO 608_000 112. 070.000 

i ta j 945 . 
it i 16,245,000 °1.405.000 66, 230.000 






vised 






















These are state tax rates per gallon In addition there is the federa tax of 1.5c per gallor 
‘Ol available at time of publication 
general, these figures include all gasoline sold or consumed within the confines of the state, regardless of whether it wa for a taxable or 


ble purpose 














‘Petroleum Times’ Observes Year 1818 is chosen because in it Anglo-Iranian Oil Co. Ltd., Silver- 
= “ Henry Prichard and Co. first started town Lubricants, Ltd., Trinidad 
90 Years as Oil Publisher 









trading in Bristol in the illuminants Leaseholds, Ltd., Fina Petroleum 
Petroleum Times, British oil mag- and lubricants of that time.” Products, Ltd., Shell-Mex and B. P., 
azinv, is celebrating its 50th anniver- Near the conclusion of the article rAd. Kaswalt = <0. itd, ond Man- 
‘ary with a jubilee edition reviewing there is a chart showing that today chester Oil Refinery, Ltd 
the history of the petroleum industry the United Kingdom imports nearly 
n kngland since 1899. The Times five billion gals. of petroleum prod- 
d about 140 pages to this com- ucts from the United States. 







reh nsive review. 
Speaking of the Independents, CUT 
Ar introductory article says the Times said that nothing could do 


. " ‘petroleum” was synonymous “full justice to the pioneering ef- 
vith “lamp oil” at the time of the forts of those companies who through cCoOsTsS 















nag: zine’s first edition. A chart of the years gal'antly fell by the way- rr 

‘nit. | Kingdom petroleum imports at side, or to those who equally cour- 
ie tirn of the century shows that the ageously struggled on to prove by on STEEL D 
rit were at that time importing their success and existence today C — . 
r '90 million gals. per year from that they tend at all times to provide pres pe em athe the rr 
ited States, and that practical- a healthy restraint on monopoly.” reconditioned or perl 


ai of it was illuminating oil. Our service assures eco- 


nomical delivery anywhere. 
Write or wire for full details. 


In separate articles, the Times has 

In Section of the magazine called, short histories of Anglo-American Oil 

on Notes on the Pioneers,” Henry Co. Ltd., Royal Dutch-Shell Group, 
‘Tick rd & Co. is listed as the earliest London and Thames Haven Oil BINDER COOPERAGE C0. 

“cc npany, operating in 1818. “The Wharves, Ltd., Vacuum Oil Co. Ltd., 1440 South Water St., Philadelphia 47, Pa. 





3, 





1949 49 




















CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— “Position Wanted’’—10 cents a word. Minimum charge §2 per inser 


$10.00 per column inch. 


UNDISPLAYED: “For Sale’’, ‘“‘Wanted to Buy’, “Help Wanted”, 
“‘Business Opportunities’’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


charge, $6.25 per insertion. 


Box number counts 3 words. Copy must reach us by Wednes: zy 
preceding date of issue. 

All classified advertisements are payable in advance. 

No agency commission or cash discounts on classified advertiseme: is 





For Sale 


TWO—1600 HP, Type Fairbanks-Morse, 10 
cyl. Op main engines complete with hydraulic 
couplings and thrusts, C. J. DICK TOWING 
COMPANY, Petroleum Building, Houston 2, 
Texas, Phone CHarter 6724 


FOR SALE: Two 4,000 Gal. Fruehauf Trailers 
Excellent condition. Three Compartment—3” 
lines with Manifold. Also, two K7 Interna- 
tional Tractors, 1944 and 1947 Models in Al 
condition. Will sell separately or together 
TRANSPORT SERVICE COMPANY, Colum- 
bia City, Indiana. 


FOR SALE: 900 gallon 5 compartment slip on 
tank 250-200-200-150-100. 6 inch fill caps 
Hollow metal sills provide hose carriers. Can 
be used on any platform body truck or con- 
verted into standard truck tank. Absolutely 
perfect condition, $350.00., f.o.b. Troy. VAN 
DYNE OIL Co., INC Troy, Pa 





NEW STORAGE TANKS 
220,000 gal. Horizontals Midwest 
3—10,000 gal. Horizontals. South 
Underwriters Label Immediate Ship- 
ment 

W. H. DYER CO., INC. 
1859-P Railway Exchange Bldg. 
St. Louis 1, Mo. 


For Sale Wanted to Buy 





WANTED ALUMINUM SEMI-TRAILERS 
proximately 4300 gallons. State price, loc: 
specifications, capacities, make, etc. BOX 


FOR SALE 
STEEL STORAGE TANKS Business Opportunity 


2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 





12—-10,000-Gallon, Tank Car Tanks, OIL COMPANY FOR SALE 
Cuiled and Non-Coiled . 
Independent Oil Business in N. VW 
re Jeryv re ar 

OTHER TANKS TOO! Iowa. Very modern bulk Plant a 
Super Service Station on U. S. Highwa 


Also Complete Tank Cars! 75. City of 1000 North of Sioux City 


Business may be bought in one piece 

IRON & STEEL PRODUCTS or broken up any way buyer may de 
INC sire. Presently doing approximate 

‘ 250,000 yearly. 

Founded 1930 Selling for other business interests 


If interested write care of 
13456A S. Brainard Ave., 


ia 
Chicago 33, Illinois BOX 232 





‘“‘ANYTHING containing [RON 
or STEEL’’ 




















FOR SALE 
1—1948 KBS International with 3600 
actual miles on it, 830 gal. 5 compart- 
ment tank with pump-meter and hose 
reel, Reason for selling, have purchased 
larger unit Complete unit priced very 
reasonably 

NORTHRUP OIL Co. 

Box 14 Chillicothe, Il, 

Ph. 89 or 377 








STEEL DRUMS 


We can furnish you with bung 
type and full open head steel 
drums and pails suitable for 
lubricating oils, greases, fuel 
oils, etc. At any point. Let us 
have your inquiries. 

BUCKEYE COOPERAGE COMPANY 


3800 Orange Ave. Cleveland 15, Ohio 
Phone EXpress 3383 








FOR SALE 
1250 Gal. 4 comp, 1945 Dodge 2 ton 
truck 8/25/20 tires. Driven 40,000 miles 
Equipped with 1947 Penna. Furnace cus- 
tom built tank, built in cabinets and can 
box. Like new. No reasonable offer re- 
fused 

PENN-GRANT SALES 
BOX 181 


DELMONT, PA. 











“A0 Great Years— 
Position Open the Story of Dil’s 
seh | Competition’ 
SALESMAN-—Experienced bulk fuel oil repre- 


sentative to call on large wholesale and retail 
dealer accounts in New York and lower New by 
England for independent primary supplier. Give 


complete personal history, experience, qualifi- 
cations, and salary desired (Our present or- Warren 4 p att 


ganization knows of this ad.) Reply BOX 238 


— Reprints of the above article, 
Positions Wanted which first appeared as a feature 
story in the 40th Anniversary 
Issue of NATIONAL PETROLEUM | 
, ; NEWS, are now available. 

EXECUTIVE WITH thorough knowledge of 
refinery operations and materials, located in 
| 


the South West, desires to represent manufac- 
turer of nationally advertised products. BOX 


241 Single Copies $ 25 

50 copies 10.50 

100 copies ao 
CHEMIST-ENGINEER, several years experi- 500 copies a 
ence in research, development, operation, de- 1000 copies 165.0 
sign, in petroleum and _ “related products, 5000 copies 775.00 
chemicals, and processes and equipment, ° 
would like petroleum company connection, BOX 10,000 copies 1500.00 | 





Already in its second printing. 
WANTED Job with refiner and/or marketer the article is receiving an enth: | 


in sales or administrative capacity. Age 31, . . . . a 
13 years heavy experience in “il sales, traffic, lastic reception by oil men eve: 
credit and administration, Familiar all phases where. | 
oil company operations, Presently employed in 
responsible position with oil company but 
future limited I can and will produce for 


you. BOX 240 WRITE—WIRE—TELEPHONE 


Reprint Department 





FOR SALE 


1946 2-Ton Dodge-—1200 Gal. Compound 
Curve Streamlined 5 Comp Aluminum 
Tank. Pump, Meter, manifold enclosed 
barrel compartments. Chrome trim. Like 
new condition. $2985.00 


PENN ECONOMY OIL CO. 


BEDFORD, PA, 











NATIONAL PETROLEUM NEV 


PETROLEUM EXPERIENCE 1213 West Third Street 
Cleveland 13, Ohio 


Many years petroleum marketing ex- 
, 


perience in management, sales and 
operations Best of references. 


ORDER TODAY 


BOX No, 239 
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About Oil People # 











1941, when_he was commissioned an 
ensign in the U. S. Naval Resereve. ° 
He served until 1946 as petroleum of- 
ficer at San Francisco and was sep- 
arated from service as a lieutenant 
commander. 

Soon after returning to civilian 
life, Dan joined another former Navy 
veteran, Ernest W. Meyer, in estab- 
lishing Golden Gate Petroleum. Mr. 
Meyer was formerly with Shell Oil 
Co.’s marketing department. Golden 
Zate in its production activities is 
associated with W. J. Classen, con- 
sulting geologist for many years. 

During his three years in the oil 
business, Dan has discovered that 
both major companies and Independ- 
ents “invite and encourage new and 
progressive organizations to join and 
enjoy the oil trade.” 

Dan also feels that “although the 
petroleum industry long ago passed 
through the development stage, it is 
still youthful. And, with the advent 
of new methods for discovery of oil, 
new processes for manufacturing and 


Young Jobbers 


After two years with Honolulu Oil 
Corp. and five years as petroleum of- 
ficer with the U. S. Navy, Daniel J. 
Pickrell, 31, entered the petroleum 
marketing field in 1946 as a co-part- 
ner in Golden Gate Petroleum Co., 
San Francisco, Calif. 

Products of Golden Gate Petroleum 
are sold to exporters and domestic 
retail outlets. In addition to refined 
products, some crude oil is handled. 
Bulk storage is leased as necessary. 
Most of the bulk sales consist of 
deep tank or tanker shipments, with 
some deliveries being made in north- 
ern California by tank truck and 
trailer. Transportation, in the latter 
instance, is handled by loca! contract 
carrier. 

During 1947, Golden Gate Petro- 
leum became actively engaged in ac- 
quiring potential oil lands for explo- 
ratory purposes. At present the Mr. Pickrell 
company has about 12,000 acres of 
land under lease in California, Wy- 






























in geology. During his college days new techniques applied in refining, 

oming and Utah, with the expecta- he Goonies Piece with the young new basco 2 which result will ne- 
tion that development will begin lady (Virginia Clausen) whom he cessitate the establishment of new and 
soon. married in 1941. They have a boy, different markets, consequently cre- 
Dan is a native of Evanston, Wyo., Gregory, one year old and make their ating more and more opportunities 
where he completed public schooling. home in San Mateo, Calif. for the new men who will inevitably 
In 1939 he was graduated from the Dan joined Honolulu Oil in 1939 — enter the various branches of the in- 







University of Stanford with a degree 





as a geologist and remained until dustry. 









































Four personnel changes were made Almas temple and imperial potentate University. With Dr. Delton R. Frey, 
rect ntly in the lubricants department of the Shrine. He is also a past grand recently named manager of prod- 
of Shell Oil Co. D. E. Hendricks, master of the District (Washington) ucts application, and Jesse B. Jack- 
manager of the lubricants depart- Masons and past master of Washing- son, J .. ae will form tue niu? of 
ment in the New York division since ton Centennial lodge. the research ‘staff being established 
1946, has been named assistant man- " jo ‘ by Deep Rock. 
age! > y’ ice 
~~ a same = se Baird H. Markham, director of the . * 8 
succeeds him in the New York di- American Petroleum Industries Com- H. G. Southworth, assistant divi- 
Vision post. mittee, has been named chairman of sion manager of Gulf Refining Co.'s 

From Chicago, R. F. Repenning, General Committee for Third Annual Louisville division, has been appoint- 
lubricants manager there, has been Highway Transportation Congress to ed general superintendent of plant 
transferred to one of the senior be held in W ashington next April 26- operations at the Pittsburgh reneral 
product assignments in the head of- 27 under sponsorship of National office of the Gulf Oil Corp. In his new 
fice. W. H. Day, formerly of the Highway Users Conference. post Mr. Southworth will have juris- 
Clev-land division, will succeed Mr. * * * diction over all sales department 
Rep: nning in Chicago. Clifford D. Peck of Madison, N. J., plant operations within continental 

ee recently completed his 50th year with United States. 

Leonard P. Steuart, president of L. Standard Oil Co., (N. J.). Mr. Peck + . * 

. > euart & Bros., Inc., which dis- pe nig ye mony srgthaceasbe 8 Shell Oil Co. recently promoted 
iributes fuel ofl in the Washington, Tee es we the tannfasts C. L. Acker to the position of retail 
D. metropolitan area, was re- at ae ese in the manufactur- manager for the company’s Southern 
— { treasurer of the Shrine during er California marketing division. Mr. 
‘he Masonic organization’s golden . ° ° Acker fills the opening left by the 
uM convention recently held in Deep Rock Oil Corp. recently ap- transfer of W. W. Stevens to Shell's 
Chic: so. He also was named treas- pointed Dr. Nils K. Anderson director Sacramento division where he will 
a the Shriner’s hospital for crip- of research and development. For the be sales manager. Mr. Acker’s for- 
pled hildren and chairman of the past three years Dr. Anderson has mer position as retail manager has 
Shrit rs’ investment committee. Mr. been an associate professor of chem- been taken over by A. J. Shirley, for- 
steu' t is a former potentate of ical engineering at Northwestern mer Wilmington district manager. 
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Pictured at the meeting of the board of directors of Georgia Independent Oilmen’s Assn. on July 12 are left to right: (stand- 

ing) Ragan Arnold, S & W Oil Co., Dawson; J. Earl Colvin, Colvin & Co., Jesup: O. O. McGahee, Phoenix Oil Co., Augusta: lke 

Long, Ike Long Tire & Oil Co., Cordell; W. W. Walke, Walke Oil & Implement Co., Dublin; Frank D. Aiken, Jr., Imperial Oil Co., 

Griffin: Vice President John H. Wynn, United Oil Corp., Columbus; (Seated) Walter McKee, executive secretary, Atlanta; Presi- 

dent C. Wylie Stalter, Coastal Oil Co., Savannah: A. R. Taylor, G & O Service Co., Albany: H. F. Norris, Premium Distributing 
Co., Columbus; and Reginald Trice, Reginald Trice Inc., Macon 


Sun Oil Co. has appointed J. Ed- 
ward Salter district manager at At- 
lantic City. Mr. Salter 
Prescott A. Flage, who is retiring 
after almost 25 years as manager of 
the company’s Atlantic City market- 
ing district. Mr. Salter will move 
from the general office in Philadel- 
phia, where he has been TBA man- 
ager for the Middle Atlantic states. 


succeeds 


* 


A. V. Fraser, manager of the re- 
seller sales department in the gen- 
eral office of Standard Oil Co. (In- 
diana) at Chicago has been appointed 
manager of the Green Bay, Wis., 
sales field to succeed W. J. Duncan, 
who will retire on Aug. 5. Mr. Fraser 
has been with Indiana Standard since 
1930 and will be succeeded in his 
post as manager of reseller sales by 
G. D. Carroll, who also first joined 
the company in 1930. Mr. Carroll is 
vacating the post of assistant man- 
ager at Kansas City, Mo., which will 
be taken over by F. W. 
manager at Peoria, III. 


Roos, sales 


Pure Oil Co. recently appointed 
Ralph E. Naylor to the newly cre- 
ated post of manager of operations 
in the retail marketing division. 


Clarence S. Beesemyer, executive 
vice president of General Petroleum, 
was chosen over-all chairman of the 
Los Angeles Red Cross chapter. He 
was chairman of the 1949 fund-rais- 
ing campaign 
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Fifty members and guests of Chi- 
cago Gasoline Jobbers Assn. attended 
the first annual golf party at Me- 
dinah Country Club, July 12. . . Golf 
prizes for members went to: John 
Dorgan, National Petroleum Co., for 
low gross; Abraham Feldman, Lake 
River Terminals, low net; Elmer 
Messinger, American Refiners Out- 
let, second low net and third low 
net went to Harold Martin, Martin 
Oil Co. Non-member prizes were 
won by: J. W. MeLin, Texas Co.; 
George Woodruff, Globe Oil & Refin- 
ing Co.; George Donovan, Globe; 
John T. McDowell, Cities Service Oil 
Co. Russell Maher, Road King Dis- 
tributors, won the blind bogey. 


* * * 


C. M. Leslie was recently appointed 
district manager for southern Sas- 
katchewan by Canadian Oil Co., Ltd. 
Mr. Leslie has been one of the di- 
vision’s top salesmen for a number 
of years. The Winnipeg division has 
acquired three new salesmen. They 
are: Jack Marshal, district repre- 
sentative, now working Port Arthur 
and district; Gilbert Ufton, working 
in southern Saskatchewan, = and 
George Stokes, city salesman at Win- 
nipeg. Succeeding Mr. Leslie as 
district representative for the Re- 
gina territory will be Ray McCaffrey, 
forme. sales department head at 
Winnipeg office. 


+ + * 


Burke Oil Co., Icard, N. C., has 
been granted a charter by the sec- 


retary of state to deal in petroleun 
products. Authorized capital stock 
is $100,000, with $20,000 subscribed 
by Benjamin Grill and Annie Grill 
both of Valsese, and G. M. Bigger- 
staff, Rutherford College, N. C 


* x * 


Socony-Vacuum Oil Co. has ap- 
pointed F. E. Powell as deputy gen- 
eral manager of the foreign trade 
department. Robert Frothingham 
will succeed Mr. Powell as, chairman 
of the Foreign Trade Committe: 
Charles F. Darlington has been ap- 
pointed as Socony-Vacuum’s  repre- 
sentative in London to succeed C. 
Victor Barry, who is giving up the 
post because of illness. 

Also promoted by Socony-Vacu- 
um is C. T. Crawford who wil! be- 


come assistant to the general in- 
ager and chairman of the planning 
group of the foreign trade d rt- 
ment. 
x * 
Florida Independent Pet in 


Marketers Assn. recently ws 
to its membership the follow) 
men: R. L. Jordan, Ethyl 


Crook Stewart; E. W. Wood, od 
Oil Co.; H. P. Norris, Premiu 1S- 
tributing Co.; W. W. Starling, §‘4'- 
ling Oil Co.; J. W. Starnes, Jr., th 


& Smith, Inc.; J. Troy FP wk, 
Dixie Oil Co.; Albert Golden ld- 
en Oil Co.; Q. D. Sauls, ‘ ital 
City Oil Corp.; J. B. Davis, 
Davis, Inc.; and R. R. Whittir ston, 
Dixie Oil Co. 
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This Week 
Continental Oil Company 





Salutes... 


There’s an American pattern of living—and C. Oland 
Meitzler’s life has followed it every step of the way. 


His childhood was spent on a farm, first near Dickerson 
and later Woodsboro, Maryland. In his youth he did the 
chores and attended (probably reluctantly like all kids) the 
nearest grade school. When he was 16, he moved with his 
parents to Frederick, Maryland, where he got a job working 
inthe American way) after school and on Saturdays. 


After he was graduated, he went to work in the same store, 
full time, and in less than 5 years (in the American way) had 
worked up to be assistant manager. 


But the urge came to get into business for himself. In 1937 
e took on the franchise for Conoco oils and greases. After 
e had made the down payment on a half-ton panel truck, 
he had only $57 cash left. 


During his first year, he sold 2 carloads of lubricants, 
hittin it down the highways and back roads of 3 counties, 
illin: on farmers and industrial users. 


He ‘ound such an enthusiastic acceptance of nationally- 
idver ised Conoco Products wherever he went that he be- 
ame onvinced he could sell Conoco gasolines and kerosene, 
, in 1939, he sold the panel truck, purchased a used 
tank ruck, and wangled one 2-compartment storage tank. 


Wo king with Continental’s marketing advisers, and mer- 
chanc sing the power of Continental’s national advertising 


nge. ral and farm magazines, Mr. Meitzler found himself 


on th: way! Soon another storage tank had to be added, and 
he erected a service station in front of his bulk plant. 






Advertisement 








C. Oland Meitzler 
Arrow Oil Company 
Fredericx, Maryland 





During the war, business was throttled a little, but in 
spite of rationing restrictions, his Conoco N“ Motor Oil 
sales increased 25 per cent. 


Since the war, Mr. Meitzler has expanded by leaps and 
bounds. More storage tanks have been erected, another 
truck and a truck salesman are now part of the organization, 
and a new warehouse has just been completed. His future 
looks wonderful! 


Mr. Meitzler’s story is one that could happen only in 
America and it’s the kind of story that makes every 


American proud. 


Continental Oil Company salutes C. Oland Meitzler. We 
doff our hats, too, to the thousands of other independent 
jobbers in the United States. They have contributed much 
to the record of integrity and service which has been set by 
the oil industry. 


It’s teamwork with mutual confidence and cooperation 
that have made our association with Mr. Meitzler so suc- 
cessful. The ingenuity and hard work of such men are the 
foundations upon which Continental has established a 74- 
year record of stability and progress. Continental is mighty 
proud of such partners in that progress. 


We want more partners like Mr. Meitzler. Are you inter- 
ested in this kind of teamwork—in growing with Conoco? 
Why not write to Continental Oil Company office nearest 
you, or to Ponca City, Oklahoma? If you’re not within reach 


of Continental’s gasoline supply, perhaps you would be in- 
terested in merchandising the nationally-advertised Conoco 
Nt Motor Oil. 
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When the Texas Oil Jobbers Assn. was officially organized recently during a two- 
day conference at Waco, Tex. (see NPN July 20, p. 19), the group’s auspicious start 
was largely due to the efforts of the oil men pictured above. They are (left to right): 
E. K. Bennett, Bennett Oil Co., who was elected president of the association; R. H. 
Green, president of the Arkansas Independent Oil Marketers Assn.; M. E. Traylor, 
Traylor Oil Co., elected secretary-treasurer; and E. F. Crites, Crites Oil Co., who 
worked closely with Messrs. Bennett and Traylor in getting the organization started 





Indicative of how well the various parts of the state are represented in the new 

Texas Oil Jobbers Assn., the members pictured above pretty well cover the map. 

They are (left to right): W. J. Newell, Newell Oil Co. and Newell Distributing Co.. 

Alpine, Tex.; Leslie R. Neal, vice president of Jack Neal, Inc., San Antonio; Paul 

Orlopp, vice president of Ada Oil Co., Houston; and Frank Bolton, association at- 
torney, Longview 





Cc. T. Helm, 
marketing advis- 
or on Latin 
America for 
Standard Oil Co. 
(N. J.), has been 
elected a member 
of the board of 
directors of In- 
ternational Pe- 
troleum Co., Ltd., 
an affiliated com- 
pany. Mr. Helm 
has been with Mr. Helm 
Jersey Standard 
since 1916, dur- 
ing which time he has spent 28 years 
in foreign service. He will be lo- 
cated in Toronto, Canada, where In- 
ternational Petroleum has its home 
office. 





* * * 


A $1,500 first prize went to James 
L. Cartisser, Elizabeth, N. J., for sub- 
mitting the best suggestion in a na- 
tionwide employes suggestion con- 
test held by Tide Water Associated 
Oil Co. Mr. Cartisser, a company 
employe for almost 30 years, works 
in the Bayonne refinery. The win- 
ning idea was a method of reducing 
the loss of catalyst beads from the 
cracking unit at Bayonne. 


*x * * 


Norman G. Cohen, fuel oil market- 
er of Washington, who was featured 
in a “Young Jobber” sketch in NPN 
June 18, p. 75, has now expanded his 
distillate business to include residual 
oils. Mr. Cohen, who operates as 
Central Fuel Co., is hauling the new 
product in a recently-purchased 4,300- 
gal. tractor-trailer unit. He current- 
ly is storing residual at his Washing- 
ton bulk plant but expects that he'll 
have to lease additional storage fa- 
cilities soon. 


* * * 


The Royalite Oil Co. of Calgary, 
Canada, recently appointed H. R. 
Hammond as assistant to the presi- 
dent in charge of public relations. Mr 
Hammond is a veteran Alberta news- 
paper man and was formerly man- 
aging editor of the Edmonton Bul- 
letin. 





TELEPHONE HAYMARKET 1-0404 A. J. CALLAGHAN 
VICE PREGIDOENT 


TA GIE BROS. scccrotar 
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YES SIR 
We do sell 
LUBRICATION! 








»> 





ey ae 
WHOLESALE DIVISION, 1640 CARROLL AVE. > Chicago, (12) lil., u.§ ], 


TO MERIT YOUR CONTINUED CONFIDENCE, FRIENDSHIP, GOOD-WILL AND PATRONAGE, IS OUR FIRM 0 ‘IRE 
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There’s No Better Way 


to sell VBL\* 


Family habit...the corner service station ! 


Not long ago, the neighborhood service station 
was only a gas station. But, today, it’s a com- 
munity institution. It's a family habit—the place 
to buy most everything automotive. And motor- 


ists name it their preferred source for tires, 
batteries and access6ries! 


To put the nation’s top service stations to work 
in your interest, it’s necessary to get the nod 
from oil companies and oil jobbers. More than 
simply word from the front office that you’re in! 
You need the acceptance of top executives, plus 
the backing of their sales and merchandising 
staffs—the oil men who live with the service sta- 
tions day-to-day, whose job it is to help build 
those TBA sales, 





























MANAGEMENT STORAGE 


Best way to reach marketing men who plan 
and influence TBA selling programs through the 
nation’s best service stations is through adver- 
tising in National Petroleum News .. . the oil 
industry’s marketing magazine! 


Planning to build sales through service stations? 


W rite for helpful, new fact-booklet titled “TBA”. 


* YiZk is the oil industry's designa- 
at) 


tion for tires, batteries and 
accessories now being sold in planned 
programs directed by oil companies and 
oil jobbers, conducted through the no- 
tion's best service stations, promoted by 
National Petroleum News. 











cone =". 
Ga 16. Ff A 


TRANSPORTATION MERCHANDISING 


1213 West Third St., Cleveland ... Offices in New York, Chicago, Philadelphia, Houston and Los Angeles 
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J. C. Johnston (left), this year’s president of the P2troleum Club in Denver, presents 

a camera to M. H. Robineau, his predecessor, in recognition of his contributions to 

the club. Mr. Robineau was the first president of the club, which is now in its 
second year 


who will take the new post of assis- 
tant to the vice president in charge 
of sales. R. H. Collacott, manager of 
Akron sales division since 1936, will 
succeed Mr. Daker as chief of the 
vice president’s sales research staff. 
M. R. Bower has been appointed chief 
of the industrial lubrications staff of 
the new general maneger of division 
sales and will also continue to hold 
the post of manager of the general 
office lubrication oil sales. 





Mr. Wieland Mr. Adams 

Francis E. Mcintyre, assistant di- 
rector of Commerce Department’s Of- 
fice of International Trade, has re- 
oe erage . signed that post, effective Aug. 1, to 
Sales Department become head of economic research 
to meet the in- for California Texas Oil Co., New 
creasing demands York. 


Expansion of 
Standard of Ohio's 


e “ne le 7 ~ 

for petroleum prod Mr. 
ucts in Ohio has 
resulted in a series 


McIntyre entered government 
service shortly after Pearl Harbor 
‘ and served as special adviser to the 
of promotions for assistant seeretary of state and as 
Sohio executives. director of export control for Com- 
J. J. Adams has merce. 

been appointed to * 

fill the newly Robert Grogan started with Great 
created post of Lakes Refining Division of Petco 





reneral ‘ acer ’ 
general manager! Corp. as general sales manager June 
i of division sales. 1 after being with Dale Moore, Hous- 
I é Adams, who has been merchan- ton, as general sales manager for 18 
dising manager since 1935, will be months. He previously was with 
succeeded by John H. Wieland, who Margro Oil Corp., Shreveport, also for 
has been advertising manager since about 18 months as sales managef. 
937 , ; . 
1937. sefore the war he was with Grogan 
Also promoted was J. W. Daker, Oil Co. (no relation) at Shreveport. 
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At the monthly meeting of 
Executive Committee of the kK 
tucky Petroleum Industries Comn t- 
tee J. B. Hutchinson, Aetna Oil 
was elected chairman. He succe ds 
C. H. Coe, The Texas Co. L. S. Cor- 
bin, district manager for Stand:ird 
Oil Co. (Ky.) was elected vice chair- 
man and Herbert L. Clay was 'e- 
elected executive secretary. 


W. R. MacKay, former Shell dis- 
trict manager, Pontiac, Mich., has 
been transferred to a similar posi- 
tion with offices in Saginaw, Mich 


a a * 


Horry F. Prio- 
leau, senior vice 
president and a 
director of Creole 
Petroleum, will 
rejoin Standard- 
Vacuum Oil Co. 
shortly as direct- 
or and vice presi- 
dent. Associated 
with the petrol- 
eum industry in 
the United States 
and abroad since Mr. Prioleau 
1921, Mr. Prioleau 
went to The 
Hague in 1929 and became general 
manager there for Standard Vacuum 
Petroleum Maatschappij in 1934. He 
remained until he was forced out by 
the German occupation of Holland in 
1940, at which time he returned to 
the U. S. 








ADVERTISERS’ INDEX 


American Flange & Mfg. C Ir 
Binder Cooperage 
Blackmer Pump Co 
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Ethyl Corp 

Farrell Mfg. Co Inside B 
Fruehauf Trailer Co 
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Miller Inc Eldor 
National Petroleum New 
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National Steel Drum C : 
Neptune Meter Co 
New England Petroleum 


Paragon Oil Co — 
Patent Chemicals, Inc 

Ralston Transport Co 

Rector Well Equipment Co In 
Scully Signal Co 

Standard Oil Co. of Indiana 

Sun Oil Co B 
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U Ss Industrial Chemicals 
Waller Co Max 

Waverly Oil Works 

Wynne Oil Co 
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THE PURE OIL CO. 
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Exactly 


Built to Jd 


Specifications 





This is one of a quantity of 

units built to the exact speci- 

fications of the PURE OIL COM- 

PANY. 1,000 gallons capacity and 

designed for all-around use, these 

truck tanks are typical examples of the 
Built-In Quality of every Farrell product. 
We'd like very much to have the opportunity 


to quote on your next job. 


Mec. Com 
ARRELL IFC. VOMPANY 


Joliet, Illinois 











MOTOR OILS | 


To help build your business in today’s tough com- 

ive market, Sun offers you a complete line of 

wor oils. They have the quality needed to give 

,ou the edge on competition. These oils, refined to 

d specifications from selected crudes, are avail- 

é from Sun for marketing under your own brand 
wone in all 3 API classifications. 


1. Regular Motor Oil 

The famous Sun Golden Oils, fully meeting the re- 
quirements of this type, are available in all 
viscosities. 


2. Premium Motor Oil 

Fully inhibited, Sun solvent-refined, high V.I. fin- 
ished oils, available in all SAE grades, can be sold 
with confidence under this classification. 


3. Heavy Duty Oils 


Sun finished oils for this classification are fully in- 


hibited and have detergent dispersant characier- 
istics to meet API qualifications and service _1- 
ditions. (These oils meet Army 2-104B specificatic 


Base Stocks for Compounding 

If you prefer to compound your own oils, u 
stocks are available for blending Regular, Preir .... 
and Heavy Duty oils in all SAE grades. The base 
oils are available with or without inhibitors. The 
nearest Sun Office will be glad to discuss your 
requirements. 





_ For complete information call or write the 

| Sun Wholesale Manager in any one of the 

_ following cities: 

| PHILADELPHIA NEW YORK PITTSBURGH 

| BOSTON CLEVELAND DETROIT CHICAGO 
JACKSONVILLE DALLAS TORONTO 





SUN OIL COMPANY « Philadelphia 3, Pa. 


In Canada: Sun Oil Company, Ltd., Toronto 





